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Introduction

Objective

This solution is designed to help you identify a target market and determine which distribution options
most effectively meet the needs of the media buying opportunity. The tool combines demographic/socio -
economic data with circulation distribution-based areas to present strategic information to describe how to

meet target markets on a local, regional and national level.

Key Features

Make a query against multiple databases, tables, and fields.

Find the specific geographic areas for each individual newspaper.

Find the specific circulation or distribution area for each newspaper/carrier.
Generate various reports based on your search results.

View an SVG map of Distribution Areas for individual publications

User Guide Overview

This document outlines the functionalities included in the Market Analyzer. After reading this manual, you
should be able to perform advanced queries across multiple databases, and generate various standard

reports for detailed distribution area analysis.
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Getting started

User Authentication

The login page authenticates the user prior to accessing the Market Analyzer application. To
start the application, you must point your web browsers to the specific URL

http://mail.trimap.com/ccnal/templates/app/screens/Login.jsp. The following login screen will be

presented.

Market Analyzer

an x\iewMedia solution

Welcome to Market Analyzer
Username
_ The Comrunity Media Canada Market Analyzer is an

. wiiewMedia solution provided by Adwest and ROIMEDIA
Passwarr

_ Solutions, Access to this application is provided under license

to participating community newspaper associations and their
member publications. Additional access is awvailable through
the license holder, AdWwest,

AdWest reserves the right to suspend user access privileges

at any time without notice,

#view products including xWiewMedia have been created by
TRIMAP Cormmunications Inc,
212005

Figure 1.0 - Login Page

After you have entered a valid username and password, you will be presented with the
homepage.

! Usernames and passwords are case sensitive.
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Getting into the main application

Home Navigation Bar

After clicking on the “Login” button (along with a valid username and password), the home page for the
Market Analyzer will be presented. As illustrated below, the home page consists of a navigation bar that

allows you to access various components of the application.

CMC Market Analyzer an xViewMedia solution

Home

Welcome to Market Analyzer

This application has been designed to help identify markets and community newspapers that provide the best potential to reach custorners of products
or services that may be offered. It combines dermographic and socio-economic data with circulation information for community newspapers across
Canada. Our hope is that the media buying cornrnunity will be able to make more strateqgic decisions when looking at markets on a local, regional and
national level, Market Analyzer provides you with the ability to conduct in-depth market penetration analyses, view and compare detailed coverage
area maps for each newspaper, search for specific tawns or other gengraphic areas covered by member newspapers, select data from a number of
different databases, rank markets based on the selection criteria and upload consumer data files. If you are a first-time user, please download the
Market Analyzer User Guide or access the on-line Help feature before working with this application.

Databases.

Market Analyzer data is adapted from a number of Statistics Canada-based sources. To provide additional methods to define your markets, other
sources of data may be added as they are identified. The source for data used is TRIMAP Communications Inc. adapted from Statistics Canada {2001
Census DA Profile and 2001 Census of Agriculture CCS Profile) and adapted from GenerationS {Family Expenditures). The veracity of all data is
ensured only at the aggregation level ariginally provided. all mapped information is provided for general illustrative purposes only, &s described in the
application user guide, you must exercise caution when interpreting any results,

Coverage Areas.

Mewspaper coverage areas have been constructed considering the most recent WCC third-party audit statement as reported by the CCua,
Reasonable access to a market is generally described where a newspaper reaches over 40% of the dwellings in the area. However, some regional
differences do apply; please refer to the Market Analyzer User Guide for mare information.

Reports.

Each time you generate a report, you have the ability to extract information fram the Market Analyzer by selecting the “export” button,

Figure 1.1 - Home Page

Selecting specific links from the navigation bar moves you to different parts of the applications.
Home redirects you to the home page (the screen above).

Projects used to view a list of existing projects, or when creating a new project.
Administration used to change current password.

Help will provide the user with a user guide manual.

Logout is used to logout and end the current session.

! If the application is left unattended, system timeout occurs every 30 minutes and requires new login

The Market Analyzer is a dynamic website that sometimes requires you to navigate in a specific page order.
Please do not use the Back button.
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Creating a new Project

Project Management

Once the Project Link has been selected, the user will be given the ability to create a New project by
clicking the button on the left hand side of the screen. Existing projects created with the user
authentications provided can be extracted from the application by entering the Project Name or
Description in the appropriate fied.

! Only those projects created with your user authentication can be searched.

! ] CMC Market Analyzer an «ViewMedia salution
[ tveme | Prajects | admmastratios | ete | Logeo |
T prme—

[ssem ] -

AEEEEEEEEEEED®E

Pl o e Bt e B e e B e S

Figure 2.0 - Project Management

The project management screen consists of the field headings “Project Name, Description, and Creation
date.” You can perform one of the following actions from the project management screen using one of the
three available button or icons.

New - allows you to create a new project, where you must define a project name and description

Details - opens the selected project, and displays the contents of the project.

Delete — deletes the selected project with a confirmation message.
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Using the New button

Selecting the “New” button will present you with the following screen, which allows you to create a new
project. Simply enter the project’s name into the input field, and also provide a description. On click of

the “Save” button will save the project to the database.

! CMC Market Analyzer an sViewMedia solution
[t Trevimcts ] mamintration et | Logo |
() rvasomorows

Figure 2.1 — New Project

! Project name and Description fields are mandatory. You must complete both fields.

Using the Details button

The “Details” icon =, allows you to view the details of a specific project. In the following example, we
have selected the project with name “Income” from the projects list. The details screen displays the

creation, last modified dateand a description for the selected project. Three new buttons, Databases,
Categories, and Geography, are also presented, which are used to help define your search criteria.

| CMC Market Analyzer an sViewhiedia solution
_ | Pame | Projacis | damisseiratin | Help [ Logeat |

N

Mg 1t (o i RiEal

Figure 2.2 - Details for Project

Using the Delete button

The “Delete” icon s, allows you to delete unnecessary projects from the project list. Simply locate the
project that you would like to delete, and click on the corresponding delete button. You will be presented

with a confirmation alert message, which will allow you to confirm or cancel your delete action.

! Deleted projects cannot be retrieved.

CCNA Help and User Guide v1.1 Page 8 of 21



Selecting a Project

Opening a project

To open a specific project, simply click on the corresponding = icon, which is located at the end of each
project listed. Once you have selected a project, the details screen is presented (see Figure 2.2). Now
using the databases, categories, and geography buttons, you can begin defining your search criteria.

Selecting the Database(s)

Now that you have successfully created a new project, or opened an existing project, you can use the
database button to select the relevant databases to be included in your query. Selection of the
“Databases” button will present you with a list of all of the available databases within the application. To
make your selection, simply check off the applicable checkboxes found beside each database name. Once
you have completed your database selections, you can proceed to the Categories section where you can
continue to define the exact information you need.

CMC Market Analyzer an sViewMedia solution
 ttame | Projects | Admivisteation | Help | Lagen |

Solec the gumaral Dalasbases contalning the informaiien you nesd

EEEEAEE

Figure 3.0 Database Selections
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Using the Details Icon

The details icon from the database screen is used to view the contents of a particular database. Suppose
you were interested in the “Income” database, but were unsure about its information. Simply click on the
corresponding details icon for located at the end of the line item. On click of the details icon will present
you with a pop up window displaying the details for a selected database.

In the following example, the details for the database “Income ” are displayed, where the available fields

and their descriptions are presented.

CMC Market AI"]E]I}’ZEI‘ an xViewMedia solution Close Window
The database contains the following data:

~>*Data source GenS 2004 Super Census

~>*Database name Income

~FGINCH®150P $100,000 - $149,999 {55)

~3GINC100UP $100,000 and aver (%) )

~eGINC1530P $15,000 - $29,999 (%) 3

~3GINC150UP $150,000 and aver (%)

<3 GEINC3045P $30,000 - $ad,299 (3]

~FGEINCI060F £30,000 - $59,999 (%)

<3 EINCASE0P $45,000 - $59,099 (%)

- GIMNCE075P $60,000 - $74,999 (%)

-3 GINCE0R9P $60,000 - $99,999 (%)

<3 GINCFER9P $75,000 - $99,299 (3]

~FGINCLTLGP Under $14,999 (%)

-3 EINCLT30P Under $29,999 (%]

= GINCO000P Writhout income (9%

~FGHHINAWG Average 2000 househald income (4] b |

~#GHHINMDRMN Median private households income ()

= GINCTOT Total household income groups

S EINC Y150 $100,000 - $149,999

~FGINC100U $100,000 and aver

~3GINC1530 $15,000 - 29,599

~FGEINCLE0U $150,000 and over 2

Figure 3.1 - Details of a Database

The details functionality can be useful when making your database selections, when you are unsure as to
which databases to include. Simply click on the details icon to get a quick viewing of what each database
contains.

CCNA Help and User Guide v1.1 Page 10 of 21



Selecting the Categories

Now that you have made your database selections, you can begin your selection of categories. The
Categories screen allows you to select the specific fields you are interested in. All database-related
categories are presented with checkboxes (see figure below), which are used to determine which fields are
to be included into your search result.

By using this page you can select the specific fields you are interested in. Remember, that you are limited
to a maximum of 9 different categories. If these are not enough, consider running your search more than
once. To select a category, simply check off the applicable box to the left of its name. If you have missed

a database, select the "Databases" button, and add the one that you missed and start again.

In the following example, the available categories for the database “Income™ are presented.

! CMC Market .‘\Tlﬂh"ﬂ'r an sViewhMedia solution
| ama | Projscia | bdmissstratien | Hetp | Loges |

Figure 3.2 - Categories Selection

! Remember that you are limited to a maximum of 9 different categories’ selections.
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Selecting the Geography

The selection of Geography process allows you to define geographical regions to be included into your
query. Simply click on the applicable checkboxes for the relevant provinces. For example, if you are
looking for data for CCNA newspapers in Alberta, simply check the box next to ‘Alberta.” The results will
be then be shown individually for the coverage area of each AWNA member newspaper. Your search will
only return results that have met your search criteria. If you do not specify any provinces, your query will
return all records for all geographical regions.

CMC Market Analyzer an xViewMedia solution
D) : =  horve | Prgects | Adminisiession | #alp | Logout
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Figure 3.3 — Geography Selection

There are three separate input fields, which can be used to further refine your search criteria. The field
“City or Town” can be used to determine which member newspaper(s) circulate into that town and the
data that pertains to the coverage area of that newspaper(s). Suppose you wanted a results set for the
city of Athabasca, this can be accomplished using the corresponding icon % located on the right of the
field heading is used to aid your selection of a city or town.

First, enter the city or town name to include the desired location in your criteria and click the Result

button. The newspaper(s) with circulation into Athabasca will appear along with the data that pertains to
the entire coverage of the newspaper.
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The field “Canada Post FSA’ is used to perform a search based on postal codes. Simply enter the first
three letters of a postal code that you are interested in into the input field to include it into your search

criteria.

The field “Distribution filter” is used to perform a search based on a specific CCNA member newspaper,
Zone, Trade area, and/or Route. The icon [ located on the right of the input field is used to view a list of
all CCNA member newspapers, Zones, Trade areas, and/or Routes. To select a specific CCNA member

newspaper, simply locate the newspaper name that you are interested in, and click on the underlined link

to populate the input field.
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Uploading of DA’s (Distribution Area)

Suppose you want to include specific distribution areas to your search criteria. Using the upload process,
you can upload a DA file (filter) by locating the new file using the Browse button, and clicking on the

“Upload” button. You will be presented with a pop up window displaying the status of your upload
process.

In the following figure, the file “testblocks.csv” has been selected for uploading. To complete the upload

process, simply click on the “ Upload” button.

Provinie a% toveord by part of sny desirbutsn

0 : Leckin [ UPLOSE DaTa =] = &y @
_ Mgatatdop
0 alaiond pe
i MyRecenl  Seatersioca.or
n) N':‘“' Mgkl (e
= €]
Daskicn
Primary previnoe
< L=
— AT j By Cimgnien
O Uy bt i [ - Dt |
ki Files o b [saimar.y - [

[, /] —
Canads Pust FEA (Ferward Sortabies Lres)
|
[ § RS

() I
-

Figure 3.4 — Upload DA

The following figure displays the pop up window after a successful upload. In this example, 2000 DA
blocks has been successfully uploaded. Now you can use the “Close Window” link to close the pop up
window, and perform your search.

=101 x|
Market Al’lalyzer an xViewMedia solution Close Window

Upload result

2000 DA blocks are uploaded

Figure 3.5 — Successful Upload
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Reasons for Failed Upload

The Upload process can fail for various reasons.
Your file contains a Non-Existent DA block
You are trying to upload the same DA block twice (within file)
You have a corrupt file.

In the event that your upload attempt failed, you will be presented with the following error screen
containing a list of failed DA blocks. At this point, you can try to manually correct your DA file, and try the

upload process again.

<} Upload result - Microsoft Internet Explorer =

Market Analyzer an xViewMedia solution Close Window

Upload result

Upload DA blocks has failed

« 10010 309

s 1001000a07
s 10010B0406
s 10010C0402

Figure 3.6 — Failed Upload
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Generating a Search Result

Now that you have finished defining you search criteria, you can click on the “Result” button to return a
search results. The search result displays a list of all of the publications that have met your search
criteria. The categories (fields) that you have selected from the categories section are also displayed in

your search results.

In the following search results screen, all publication names, and the categories “NBROILER, NBFCOWS
and NOTHLIV* are displayed.

! CMC Market Analyzer an xViewMedia solution
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Figure 4.0 — Search Result

You can click on any of the field headings to sort your results set. Clicking once will sort your records in

ascending order. Clicking twice will sort in descending order.
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Viewing Distribution Areas of Publication(s)

Data can also be generated for a specific participating newspaper. Using the same steps outlined in the
City or Town search, type in the name of newspaper you wish to view and click the map icon. Populate
the field by clicking the appropriate link. Click the Result button generate data for the coverage area of
that specific newspaper. The following displays the Distribution Area for the newspaper “Emerson

Southeast Journal”.

Please note in the following map, the dataset for a category is displayed. In this example, the dataset for

“Beef cows” are mapped on to the distribution area of the newspaper.

] hittp://mail.trimap.com - Emerson Southeast Journal - Microsoft Internet Explorer

CMC Market Analyzer an xViewMedia solution

Close Window

NBFCOWS

.'—'

Brunlk ild

4

(L SteAgathe

HNew Bothwell J

Broilers,
rcngarfqti?l’qs and Homewood E‘Spe}ling = Otterbuine Kleefeld
@ 2
© peetene Resqnont \’—St P|er|e
Grunthal
™
land e Mobtis [uftost

Lowe Farm
“1.

. St Jean Bamlste -

Domimon iﬂy ®
Altona

finkler

Letelller

Rlduewlle. - .

H"Ilhsta(lt"\

Gretna Emel 50|1__-"

[ Ernerson Southeast Journal

&

ﬂ Internet

Figure 4.1 — Distribution Area (Map)

. Select any one of the radio buttons and click the “Show” button to view additional datasets based on your categories.
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Viewing the Cut Sheet

Suppose you wanted more information about a specific newspaper. You can view the “Cut Sheet” which
consists of various publication -related information such as “Rates, Circulation, Specifications, and

Market/Demographic info” to help you determine market analysis.

To view a cut sheet for a specific newspaper, simply click on the corresponding “CS”[El icon located at the

end of each publication. In the following example, the publication “Altona Red River Valley Echo” was

Figure 4.2 — Cut Sheet for Publication
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selected.
| | - b
W?ﬂ ~—| _ Altona Red River Valley Echo
= -I-—-Mnﬁ R . . .
i o — ComPBase Readership data availabie for this market
?: | ik, Janlr\-,aa'ptlme —_
W Pt Publisher: Rick Reimer
w5t Am_o; \!mm‘,— Phone: 204-324-5001
ﬁ_ N Fax: 204-324-1402
=k L_Enlm” " TABLOID Date generated: 01/31/72006
RATES MARKETIDEMOGRAPHIC INFORMATION
Gross Line Rate « TOP 5 INDUSTRIES « PEOPLE
Per agate line : $0.96
Agriculture, forestry, fishing and 2% Marital Status
Color Charge hunting Zingle 2,733
Manufacturing 13%: Married 6,202
1 - $114.00 Health care and social assistance 10%: Separated 101
2 - $228.00 Retail trade g%  widowed £99
3 - $316.00 Educational services 6%  Divorced zZ62
Process - $316.00
. {Numbers represent percentage of Household Structure
Position Charge population that work in the newspaper HA Farmily with Child 1,761
15.00% of ad cost areas labour force.) HA Mo Child 1,290
. t Avg. #Persons per Househald 3
= = PROFILE
Insert Charge $0.075 (net). Family Structure {(Married)
inserts redured: £1925 T Totl posulstn 19468 Mo chidren
& .h fg a ' Total Mumber Households 4,865 1 Ch!ld 376
urchage rar aversize, Average Household Income ($) 46,940 2 Children 646
overweight flyers. 3 Plus Children 553
Population by Age
0-14 3,077 « EMPLOYMENT/EDUCATION
CIRCULATION 15-24 1,717
25-34 1,238 Employment in Labour Force
. . e 35-44 1,751 Unemployed 3%
iﬂgﬁ g:;?s': ALl Dé 45-64 2,080  Employed 96%
Paid Circulation: e LD B Lese Ed ti
Contralled 6,488 ChilalL
Circulation: + COMSUMER SPENMDIMNG 2004 Fopulation 15+ §,891
Total Circulation: 6,623 Less that Grade 9 iy
F%D? ($:::$) Sl 8::::L?niv]§’sity 3’3-133
Shelter 47,000,000 )
SPECIFICATIONS Househaold Operations (§) 1115?71000 Tre_ide C_er‘tiﬁcates G597
Hou_sehold Furnishings & 6,400,000 University Degree 615
8 Colurnn Tabloid. Friday Pub. Equipment ($)
Column width 7p0: Fage Depth: Clathing () ) 10,149,000 « HOUSING
17¢ agates, Publishers Rights Transpartation 34,206,000
Reserved, Reservation & closing: Health Care ($) 6,579,000 Total Mumber of Dwellings 4,577
Monday 4pm previous. Personal Care ($) 3,271,000 Single Detached 4,185
Recreation ($) 14,326,000 Owned Dwellings 3,773
Reading Materials & Other 1,038,000 Rented Dwellings 935
MAIN COMMUNITIES [t tisidls
andy top 14 displaped Education ($) ] 3,397,000 s ACRICULTURAL DATA
Altana 2,463 Tobacco Products & alcoholic 4,932,000
Marris 985 Beverages ($) Total Farm Count 757
Ernerson 395 fcres Under Cultivation 521,290
Gretna ) 330 « BUSIMNESS EXPENDITURES Total Farms Receipts (§) 166,418,812
St Jean Baptiste 258 Total Expenses () 139,672,000
Cominion City 250 pvailable upon request, Livestock & Poultry Market %0 105 101
Lowe Farm 250 wvalue ($) U U
RIUSEHUI“L' | 250 Fertilizer Purchases ($) 15,350,000
Filiee el 1cn — T by e ey




Generating Reports

There are four types of reports that you can generate. Standard Rank Report, Standard Indexing Report,
Top 50 Rank Report, and Top 50 Index Report. You can make your selection using the drop down list box
labelled “Report Selection”. Once you have made your report selection, click on the “Go” button to
generate your report.

Standard Rank Report

The “Standard Rank Report” consists of the field heading “ Publication Name” and all of the relevant
categories that you pre-defined in the categories section. The standard ranking is used to view publication
distribution reports based on your selected fields and their ranking. You can use the weighting tool to
further enhance your reports, by defining the weights for each category. The weighting tool allows you to
place more rank importance to any individual field.

You can sort on any one of the available fields by clicking on the field heading. Clicking once will sort
your records in ascending order. Clicking twice will re-sort in descending order.

Suppose you want to limit your report to include only the distributors’ that you are interested in. Simply
click on the checkboxes for the desired distributor(s), and click on the “Go” button. You should be

presented with a new result containing only the distributors that you specified.

! [‘M [ -M-Hr-kt.‘t -.‘\T]ﬂi}?{"r an aViewhMedia solution
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Figure 5.0 - Standard Rank Report
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! For all Standard Ranking Reports, up to seven contributing variables (categories) can be included. For each record,

the application will calculate the rank (+) value by adding the ranks of each contributing variable.

Calculating Rank

Rank =R + R1*W1 + R2*W2 ...... Rn*Wn

R = field value

W = weight value

Standard Indexing Report

You can view the Standard Indexing Report by selecting “Standard Indexing” from the drop down list box
and clicking the “Go” button.

This report can contain up to seven categories (fields). The report will determine the index for each
category in the record set by dividing the value for each category by the average value for the category
considering all of the records in the record set. For each record, the application will calculate the Index+
by adding the index of each contributing category.

You can sort on any one of the available fields by clicking on the field heading. Clicking once will sort

your records in ascending order. Clicking twice will re-sort in descending order.

CMC Market Analyzer an xViewMedia salution
[ ame | pragects | admimistration [ iirip | ago

e stomdard roparts fo analyse deta delindng your Garged markel

* Grpgraphy

BB oo BB

& AR AR T ke il TS Gl L (1) D B DR (1) PN SR () ST D (1] SO SDDRBeN (1) GO Gl aars (1) Bl

L]

jLajizs]

siR e He R e s B

L HLY

1 8 BRI

Figure 5.1 Standard Indexing Report
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! To export contents of your report, simply click the “Export” button. The application will export the contents to Microsoft’'s

Excel program.

Standard Top 50 Ranking

You can view the Standard Top 50 Ranking Report by selecting “Standard Top 50” from the drop down list

box and clicking the “Go” button.

This report can contain up to seven categories (fields). The application will determine the rank for each

category in the record set, for all non-zero records. Only records where the rank for each category is
greater than the median rank will be displayed. Finally, for each record, the application will calculate the

You can sort on any one of the available fields by clicking on the field heading. Clicking once will sort
your records in ascending order. Clicking twice will re-sort in descending order.

Standard Top 50 Indexing

CCNA Help and User Guide v1.1 Page 21 of 21



