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INTRODUCTION

Publishers, broadcasters and advertising agencies often use cluster analysis to target specific groups
of consumers who cannot be defined in simple demographic terms.

Telmar’s Cluster+ program offers a quick and easy method of grouping people into similar attitudinal
or behavioural types. Using a selection of variables, for example TGl Lifestyle statements, it is
possible to segment a particular audience into a number of distinct groups, each of which has its
own set of attitudes, behaviour patterns and media preferences.

Cluster+ groups respondents together so that they are as similar as possible within groups, yet as
different as possible between groups.

Main Features of Cluster+

= Quick and easy to use

= Uses the latest SPSS Cluster calculations

= Graphs can be exported to a PowerPoint presentation

= Allows you to view the statistics of the Cluster groups

=  Statistical reports can be exported into Excel

= Easy editing of an existing Cluster file

=  Top line analysis of Cluster groups against lifestyle

= Allows you to cluster respondents using a wide range of variables (not only TGl lifestyle)

»= Gives you the option of excluding respondents who have answered ‘not applicable’ or ‘not
stated’ to a certain proportion of the questions
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CREATE A NEW CLUSTER

Getting Started

Launch TNT+ V5.0 from the applications tab or via One Stop.

Crozstab

Step 1 - Select a Survey

REP Jet

Once you have launched TNT+ V5.0, the survey selection screen will appear. Click on ‘Single Survey
Selection’ in the bottom left corner. To select a survey, highlight the survey name in the Available
Surveys box and then double click or click on the green arrow located in the middle of the screen. To
filter the list of surveys, type in the survey code or description into the Filter box e.g. GB TGl /
TAM13 / NRS. For this example we have used GB TGl 2013 Q3 (April 2012 — March 2013).

t-L']BA

-
e

Select
Survey

Home | Formatlayout  Advanced Coding

Trending

Setup

Multibasing

Snapshots

Options

Find Excel PDF

Export

Available Surveys

| Selected Surveys

Survey Description

TAM13B GB TGI 2013 Q3 (April 2012 - Marc.,
TAM13 GB TGI 201 ril 2012 - Mar:
TC513Q2L GB TGI Clickstream 2013 Q2 Rel...

'/8/2013
13
6/13/2013

[Survey Date  ~| Code -
DI106 GB TGI 2006 Q4 Double Base (July 2... 8/28/2013 D106 _
DAM11N Doublebase GB TGI 2011 Q3 (Apr ... 8/13/2013 DAM11N .
TAM13L GB TGI 2013 Q3 (April 2012 - Marc... 7/6/2013 TAM13L
TAM13]B GB TGI 2013 Q3 - Excl. Wavelengt... 7/8/2013 TAM1318
TAM131 GB TGI 2013 Q3 (April 2012 - Marc... 7/8/2013 TAM13

TAM13B

.
S

" Starting with (exact phrase)  Survey Code

¢ Anywhere in title (all words)

TCS1302L
TCS13Q28 GB TGI Clickstream 2013 Q2 Rel... §/13/2013 TCS13028
TCS13Q2 GB TGI Clickstream 2013 Q2 Rele... 6/13/2013 TCS13Q2
TID12BME GE TGI 2013 Q2 (January 2012 -... 6/3/2013 TID12BMB
TID12MB GB TGI 2013 Q2 (January 2012 - 5/31/2013 TID12MB
DID1ZDCT GB TGI 2013 Q2 Doubls Base /292013 DID12DCT
TID12DCT GE TG 2013 Q2 (January 2012 -... 5/29/2013 TID12DCT
MCM18 GB TGI 2013 Q2 + DFS Segmentation 5/8/2013 MCM18
TOS12T GB TGI 2013 QL - new TNT engine ... 4/23/2013 ToS1ZT
TID12VE GB TGI 2013 Q2 (January 2012 - ... 4/23/2013 TID12vE
CH414 Digital Landscape Survey 2013 / GB ... 4/18/2013 CH414
DID12 GB TGI 2013 Q2 Double Base (Janua... 4/16/2013 DIDLz
TOS12BMB GB TGI 2013 Q1 (October 2011 ... 4/10/2013 TOS12BMB
TID121B GB TGT 2013 Q2 (January 2012 - D... 4/3/2013 TID12I8
TID12L GB TGI 2013 Q2 (January 2012 - De... 4/5/2013 oL -

4 »
I~ Multibasing Refresh Llst‘ {E @ Single survey selection ,‘ -

( Fiter [ab tgi | Reser |

S EryeRere T T (S P ass e
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Step 2 - Define the Target Market

Select the target market or the group of people that you wish to segment into cluster groups. In this
example we have chosen to segment the mobile phone market. We want to launch a new mobile
phone brand aimed at ‘young, trendy and fashion conscious’ people. Input your target into the

Table tab.

Survey ! GB TGI 2013 Q3 (April 2012 — March 2013). (c) Kantar Media...

Category Filters None -~ | App Clear

Communicaticns/Internet: Mobile Phones -
B Mobile Phones - Have
i Y es)

i -Yes-Two Or More

- Mobils Phones - People In Housshold Owning
Mobile Phones - Type Of Contract

- Mobile Phones - Brand Of Phone

- Mobile Phones - Service Provider Used
Mobile Phones - How Long Current Network
-Mobffe Phones - Average Monthly Spend

Step 3 - Select Cluster Statements

1 Table | g Columns | 0 Rows

1 Table

€

TS

‘Yes - Mobile Phones - Have

Tone
DPTTHYES

D

IR

We would advise completing multiple correspondence analyses to identify the most influential
statements for your target market. For the mobile phone market, we included analyses on mobile
phone brands, fashion, mobile features, types of mobile contracts etc. We selected a total of 18
lifestyle statements to use for this example.

We would advise using no more than 20-30 lifestyle statements for your Cluster+ input.
Input your Lifestyle statements for Cluster into Rows and leave the Columns blank.

1 Table 0 Columnd)] 18 Rows

Survey : GB TGI 2013 Q3 (April 2012 - March 2013). (c) Kantar Media...

5 =1 Ll - | Apply

Clear

Lifestyle: Statements For Cluster ) j
=

- Often Enter Competitions In Mewspaper/Mags
- Newspaper Supplements Worth Having
- Read Daily Papers For Entertainment Not News
I Rely On Newspapers To Keep Me Informed
-1 Cannot Resist Buying Magazines
-1 Would Mot Change The Newspaper I Read
I Read The Financial Pages Of My Newspaper
- My Newspaper's Politics Don't Concern Me
- Look At Free Papers Delivered To Home
Rarely Notice The Ads In Papers/Mags
-1 Believe Local Not National Papers
- Look For Bargain In Local First
Local Paper Covers Local News
-1 Read A Newspaper Most Days
-~ Enjoy TV Ads As Much As Progs
When Watch Video F/F Through Ads
- People Rely Too Much On TV For Relaxation
-1 Wish I Had A Larger Selection Of TV Channels (+07/12)
Rely On TV To Keep Me Informed
- Often Record TV Prog & Dont Watch
- Prefer TV To Watching Recorded Progs
TV Ads Interesting To Talk About
- TW Ads Are Annoying
- Lot Of TV Advertising Is Devious

4] |

Reset

S

All

OR

AND

NOT

SUM

Auto

Count

7

8

)

Title
1 Want To Get To The Very Top In My Career

1 Spend A Lot On Clothes

1 Wear Designer Clothes

I Love To Buy New Gadgets & Appliances

1 Buy New Products Before Most Of My Friends

1 Would Like To Set Up My Own Business One Day

1 Like Innovative Cars

1 Tend To Spend Money Without Thinking

1 Like To Listen To New Bands

10 1 Spend A Lot Of Money On Toiletries/Cosmetics

11 Like To Stand Out In A Crowd

18 Rows
Code
(05171671 *£1 + 05171672 *#2 + 0517 16°3 T3
+ 0511674 *#4 + 051°16°5 *#5 + 051" 16°6
*#6 + 05171677 *£7)
(0545771 *£1 + 054°57°2 ¥#2 + 05475773 *23
+ 05475774 *#4 + 05475775 *#£5 + 054'57°6
*#6 + 05475777 T£7)
(05474871 *£1 + 05474872 *#2 + 05474873 *23
+ 054748°4 T#4 + 0547485 *£5 + 05474376
*£6 + 05474877 *£7)
(05271671 *£1 + 05271672 *#2 + 05271673 T3
+ 0521674 *#4 + 052°16°5 *#5 + 052" 16°6
*#6 + 05271677 *£7)
(05275071 *£1 + 052°50°2 *#2 + 052°50°3 *£3
+ 05275074 *#4 + 052°50°5 *#5 + 052°50°6
*#6 + 05275077 *£7)
(05573471 *£1 + 05573472 *#2 + 05573473 *23
+ 05573474 *#4 + 055°34°5 *#£5 + 0557346
*26 + 05573477 *£7)
(05474771 *£1 + 05474772 *#2 + 05474773 T£3
+ 05474774 *£4 4+ 05474775 *25 + 0547476
*#£6 + 05474777 *£7)
(05274071 *£1 + 052°40°2 *22 + 05274073 *23
+ 05274074 *#4 + 05274075 *#£5 + 05274076
*#6 + 05274077 *£7)
(05374371 *£1 + 05374372 *#2 + 05374373 *23
+ 05374374 *#4 + 05374375 *£5 + 05374376
*£6 + 05374377 *£7)
(05576771 *#1 + 055°67°2 *#2 + 055767 3 T3
+ 055°67"4 *#4 + 055°67°5 *£5 + 055°67°6
*#6 + 05576777 *£7)
(05175471 *£1 + 051°54°2 *#2 + 05175473 *23
4+ NS1°54%4 *24 4 N51° 5475 *£5 4 1517547 R

**Please make sure that you use ‘Lifestyle: Statements for Cluster’ as your rows input**

For further assistance call the Helpdesk on 020 7467 2575
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You are now ready to export your crosstab into Cluster+. To launch Cluster+ click on the small ‘t’ in
the top left corner, select ‘Send to’ and then click on ‘Cluster..." .

@ =

S

PMaps...

Correspondence..

Cluster...

H Save

H Save As
? Print »
' Send to 3
LY Export 3
#} n

e e

A progress bar will appear while your inputs are being processed and then a TBR File Export box will
appear confirming the survey code, select ‘OK’. Give your TBR file a name and then click save.
A TBR file saves your TNT+ inputs.

TBR File Export

| W Cancel |

Step 4 - View the Pre-Cluster Summary and Name the Cluster File

You are now ready to run your cluster analysis — Type in a cluster description e.g. Mobile Phone
Market and then click on the Run Cluster Analysis button.

T (]
File Help
Home CLUSTERT

PreCluster Summary

Use the Fun Cluster Analysis
button to execute the
clustering process.

Piess the View Seflings
button ta review and adjust
cluster settings.

Cluster Options

Run Cluster &nalysis | Chuster Settings

Cluster Analysis Details

TER Fileh arne:

Survey Code:

Survey Description:

Target b arket:

‘wieight Description:
Sample Respondents:
Projected Total:

Mumber of HowsAanables:

#AMOBILE PHOME MARKET. TER
TAM13

GE TGI 2013 03 [Apil 2012 | March 2013). (¢) Kantar Media

‘es - Mobile Phones - Have
Population weight

21944

47582

18

Cluster Deszcription:

tohile Phone b arkef

o

Run Cluster Analysis

e

7

For further assistance call the Helpdesk on 020 7467 2575
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Step 5 - Clustering In Progress

While the analysis is running, a progress bar will show you how far it is through the process.

*! Telmar Cluster+ | [=] ES
File Help
Home CLUSTER+

Clustering in Progress

The clustering process has
started

Please be patient while this
executes a3 it can take a
while ko complete depending
on the size of the survey and
requested number of cluster
salutions.

2] Building Clusters
3] Gathering Stats

4] Finalising Data

Clustering In Progress

1) Defining Clusters

(L LT T 4 0f 19

Aot

Step 6 - Cluster Summary

Once your cluster has finished running, the ‘Cluster Summary’ will be displayed showing the Cluster
Run Details, Survey Details and the Card Output Filenames. Your cluster solutions are automatically

saved in ‘Own Codes’ within the codebook in TNT+.

1! Telmar Cluster+ O]
File Help
Home Save Cluster Run CLUSTER+

Cluster Analysis

View Cluster Stats

Charting

o

CrossTab Analysis

&

Exit

Cluster Summary

Cluster Run Details

TER FilsMame:

Cluster Description:

Total Murber OF Solutions:
Time Taken Ta Find Solutions:

Survey Details

Survey Code:

Survey Description:

Target Market:

‘Weight Description:
Sample Respondents:
Projected Tatal:

Mumber of RowsMdarniables

Card Output FileNames
CLU FileMame:
PR FileMame:

¥AMOBILE PHOME MARKET.TER
obile Phone Market

19

1 minutes 0 seconds

TamM13

GE TGl 2013 03 [April 2012 1 March 2013). [c] Kantar Media LK
‘ez - Mohile Phones - Have

Population 'Weight

21944

47582

18

OACLUSTERNTAR13003 clu
OACLUSTERNTAR3003 prs

For further assistance call the Helpdesk on 020 7467 2575
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Viewing Cluster Statistics

Click on ‘View Cluster Stats’ from the bar at the left side of the screen. You can view three different
statistical reports of the cluster groups created; Standardised Scores, Means and Standard
Deviations. To change the report, click on the drop down menu, to the right of the Select Statistic
Type View box and select the statistic type you wish to view.

Standardised Scores

These are the default statistics displayed — these are indices which enable you to compare the mean
scores for a particular cluster group with the mean scores for all respondents, for each question
under examination.

This report is the most helpful for providing a consistent comparison across all cluster solutions.

.* Telmar Cluster+ M= E3
File Help
= TEIMAR
Home Save Cluster Bun Print Preview  Export CLUSTER+
) TBR Filename: HMMOEILE PHOME MARKET.TER
Cluster Analysis Target Market: “r'es - Mobile Phones - Have
Survey: Tak13: GB TGl 2013 Q3 [&pnl 2012 | March 201 3). (c] Kantar Media Ul
Cluster Description: Mobile Phone Market Cluster Statistics

. Solution Statisti
Cluster Summary olution SAatistics

Select Statistic Type YWiew: IStandardised Scores jv

Select Solution:

/| variable |TotAaL |cwi [cuz |cws [cua |cws [cus |
Respondent Count 21344 2260 3485 SEED 5935 197E 2404
View Cluster Stats 1 I'WantTo Gt To The Very Top In My Career 735 412 218 O00E 247 513
2 ISpend A Lot On Clothes 1170 027 433 346 092 T48
3 I'Wear Designer Clothes 1158 074 435 342 1 737
4 I Love To Buy New Gadgets & Appliances 647 5.98 -2.08 0.50 -3.28 B.41
Charting 5 I Buy New Products Before Most OF My Friends 885 400 320 160 287 760
& 1 Would Like To Set Lip My Cvwn Business One Day £27 58 203 D38 335 54
7 ILike Innovative Cars SET 414 155 050 -186 .83
a & 1 Tend To Spend Money Without Thinking 645 0329 237 1% L7 507
9 1 Like To Listen To New Bands 613 371 247 100 138 729
CrossTab Analysis 10 I Spend A Lot OF Money On Toiletries/Cosmetics 985 020 384 35 37 277
11 Like To Stand Out In A Crowd 723 413 3312 085 158 477
e 12 My Car Should Catch People’s Attention 744 195 300 226 -116 684
13 When I Need Info The First Place I Look Is The Internet 279 450 203 045 -1665 413
- 14 I Like To Keep Up With The Latest Fashions 955 140 334 313 037 820
Exit 15 Computers Confuse Me, I'll Never Get Used To Them 0.01 584 D54 212 4,20 1.67
16 I Use My Credit Card Mosthy For Business 310 055 148 168 043 217
17 The Point OF Drinking Is To Get Drunk 752 074 271 213 223 524
18 I Get A Good Deal OF Pleaswre From My Garden 141 168 044 030 140 370

| 4

When looking at the above report, we generally advise using between 6-8 cluster solutions. For this
example we have chosen 6 cluster solutions. We can see that each score has either a positive or a
negative value. A positive score indicates that members of a particular cluster group are more likely
than average to agree with a statement, while a negative score indicates the opposite.

As we are targeting ‘young, trendy and fashion conscious’ people, to identify which cluster group
best explains our target, we look for positive scores next to the statements that reflect these people.

For example, if we look at CLU1 (Cluster Group 1), the following statements have high scores that
relate to our market

- Ispend alot on clothes 11.70
-l wear designer clothes 11.58

- Ispend a lot of money on toiletries/cosmetics 9.89

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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This tells us the statements are particularly important to Group 1; the higher the score, the more
discriminatory power it has. A score can be high for two reasons either because it is a long way from
the mean or because it is highly representative of a cluster group.

Means

Clusters are defined in terms of their centres or Means. The cluster means are the average values of
the answers given to questions by the respondents allocated to a particular cluster. A printout of
just the cluster means can be difficult to interpret because it does not take into account the extent
to which the answers of individual respondents deviate from the mean. The Standard Deviation
report will give you this information.

1! Telmar Cluster+ ] 3]
File  Help
@ Qe S Ay TELMAR
Home Save Cluster Run || Print | Preview | Export CLUSTER+
N TBR Filename: HAMOBILE PHONE MARKET TBR
Cluster Analysis Target Market: Yes - Mobile Phones - Have
Surveyp: TaM13: GB TGI 20013 O3 [April 2012 1 March 2013). (2] Kantar Media U
_;‘ Cluster Description:  Mobile Phone Market Cluster Statistics
b
Solution Statistics
Cluster Summary
Select Solution: |5 Cluster Salution j' Select Gitatistic Tupe Wiew,
/| wariable |ToTaL [cLun [cluz |ciuz [clua |cwus |coue
Respondent Count 21944 2260 34e5 5882 593 1978 2404
1 TWant To Get To The Very Top In My Career 301 225 283 B3 3Ax 43 B7E
2 ISpend A Lot On Clothes 367 23z 380 429 334 133 470
3 I Wear Designer Clothes 378 24 330 A4 3ED ANE 481
4 Ilows To Buy New Gadgets & Appliances 201 225 232 341 306 353 47
Charting 1 Buy New Products Before Most OF My Friends 361 261 321 4I0 3ED 46 dEd
6 IlWould Like To Set Up My Own Business One Day 329 251 257 376 351 135 42
7 1lke Innovative Cars 298 2z 2E1 EIF 300 334 381
8 ITend To Spend Money Withaut Thinking 356 277 358 39 3% 171 4;
9 Ilike To Listen To Mew Bands 298 230 280 33F 244 B33 398
CrossTab Analysis 10 15pend A Lot OF Money On Toiletries/Cosmetics 357 23 361 414 318 380 464
11 Like To Stand Gut In A Crowd 357 277 3AE A4 3E7 383 430
1z My CarShould Carch People's Auention 382 305 365 420 362 400 463
'\6/ 13 When T Meed Info The First Place I Look Ts The Intemet 2,10 1# 161 L83 228 43 73
14 T Lke To Keep Up With The Latest Fashions 335 222 325 xIr 303 R4T 4%
Exit 1€ Computers Confuse Me, Tl Mewer Get Used To Them  3.70 IEE 44E EEX 323 281 330
16 TUse My Cradit Card Mozdy For Business 287 355 3A4 40F 3T kSR 440
17 The Paint Of Drinking Is To Get Drunk 408 322 403 A5z 33z 446 482
16 T Gier A Good Deal OF Pleature From My Giarden 258 267 2Pl 24 25l 28 L%
4

Standard Deviations

A measure of the dispersion of the distribution, the Standard Deviation can be used to determine
how tightly a cluster mean is defined. The lower the standard deviation, the more representative
the mean is of the respondents in that cluster.

*! Telmar Cluster+ [ ]P3]
File Help
o) B S A TELMAR
Home Save Cluster Run || Print | Preview | Export CLUSTER+
N TBR Filename: #AMOBILE PHOME MARKET.TBR
Cluster Analysis Target Market: ‘Yes - Maobile Phones - Have
Survey: TaM13: GE TGI 2013 (3 [&pril 2012 1 March 2013). (2] Kantar Media U
" Cluster Description: Mabile Phone Market Cluster Statistics
A
Solution Statistics
Cluster Summary
Select Solutian: IE Cluster Saldtion j‘ Select Statistic Type View:
/| wariable |ToTaL |cLui [ciuz [cLuz [cLus [cLus |cLue
Respandent Gount 21344 2260 3435 5882 593G 18 2404
1 IWant To Get To The Very Top In My Career 047 100 107 083 069 085 0495
2 ISpend A Lot On Clothes 033 034 08 071 073 079 086
3 1Wear Designer Clothes 101 105 044 067 075 077 O
4 Ilove To Buy Mew Gadgets 3 Appliances 109 03 032 105 073 035 084
Charting 5 1Buy Mew Products Before Mast OF My Friends 033 103 DA% 082 071 082 061
& IWould Like To Set Up My Qwn Business One Day 1.20 126 125 103 0 104 093
7 1Like Innovative Cars 087 088 085 08 083 075 098
2 ITend To Spend Maney Without Thinking 105 LIS 109 036 033 036 085
9 1Like ToListen To New Bands .00 055 085 089 068 090 103
CrossTab Analysis 10 1Spend A Lot OF Money On TailetriesfCosmetics 104 038 035 030 073 082 060
11 Like To Stand Gut In A Crowd 102 L2 LbL 087 sl 081 089
12 My Car Should Catch People's Attention 083 108 033 073 063 074 089
\?f 13 When T Meed Info The First Place T Look Is The Intemet 1,04 054 071 069 081 0bd 126
3 14 ILke To Keep Up With The Latest Fashions 101 031 034 034 063 033 068
Exit 15 Computers Confuse Me, Tl Mever Get Used To Them 1,21 13 073 1z 100 111 138
16 1Use My Credit Card Mostly For Business 033 106 08l 07% 076 078 084
17 The Paint OF Drinking Is To Get Drunk 038 128 L0l 075 0&F 070 043
18 1@et A Good Deal OF Pleature From My Garden 111 121 118 120 0% 103 090
¥

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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Solution Statistics

Select Solution; | B Cluster Solution j Select Statistic Type Wiew: otandard Deviations
| ¥ariable |TotaL |cwu ¢ cwez |cwws |cvd |cwws |cous |
Respondent Count 21944 2260 245 g2 E935 1978 2404

1 I Want To Get To The Wery Top In My Carear 0.47 1.00 1.07 023 0.63 085 045

Looking at the above standard deviation report, we can see that Cluster Group 4 has the lowest
standard deviation (0.68) for the first lifestyle statement (I want to get to the very top in my career).

This tells us that the answers given to this question by respondents in Cluster Group 4 are relatively
tightly defined.

However, although this report is useful for examining the discriminatory power of a particular
question across the clusters, it does not help with a comparison between questions.

Saving the Cluster Run

Click on ‘Save Cluster Run’ at the top of the screen — this saves the run as a TCL file in your default
Telmar folder.

I-! Telmar Cluster+ (=]
File Help | p——
o (@ )3 = TELMAR
Home Save Cluster FIur_\J Print Preview  Export CLUSTER+

Printing your Cluster statistics

To print any of the statistical reports click on the Print button at the top of the screen or you can
click on the File menu and select Print.

! Telmar Cluster+ =]
File Help
Home Save Cluster Bun CLUSTER+

Using Print Preview

To preview any of the statistical reports, click on the Preview button at the top of the screen or you
can click on the File menu and select Print Preview.

& Telmar Report Print Preview : oy [m] |
Report View Help

= & &, | Print Pages o) %)
Configure Quick Print Frint... 1|1 |t 2 FDF Excel
. E E Orientation:
2 Cluster Solution Report Style: | Load | Save [Saveds.| G | € - < >
<ho style loaded> /K Page |1 | of 2 | landseape -

3 Cluster Solution
4 Cluster Solution

5 Cluster Solution

B Cluster Solution

7 Cluster Solution ‘E Cluster Solution Statistics R

8 Cluster Solution

Survey: TAM13: GB TG 2013 Q3 (April 2012 — March 2013). (c) Kantar Media UK

Ssion Sieien Target Market: Yes - Mobile Phones - Have

10 Cluster Solution

11 Cluster Solution Cluster Standardised Scores
12 Cluster Solutian Varizble TOTAL] CLUA] CLUZ| cLUs] cLUs] cLus| clue
Respondent Court 21894 | 2z50| 34g5| sooz| 5935 1978|2404
13 Cluster Selution 1 Want To Get To The Wery Top In My Career 725 adz| -zis| oos| 247 A3
1 Spend A Lot On Clothes 70| 027 azs[ 3gs po2 7as
. | Wear Designer Clothes 1158 074 43s] 34z| 20| 727
ek | Love Ta Buy New Gadgets 8 Appliznces 647| 98| -z0a| 050| 3z8| mal

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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Exporting Cluster Statistics to Excel

To export any of the statistical reports to Excel, click on the Export button at the top of the screen or
you can click on the File menu and select Excel Export.

3 Microsoft Excel - ClusterExport =gl x|
Eﬂ File Edit Yiew Insert Format Tools Data  Window  Help Type aquestionforhelp » - 8 X
DS HRISE B8 =-20a F:m c0 B ZU|SEEET% 0 WA FEE E-5-AT
Al = F
A B T c ol ElFle H[ ] o | ® [ L [ ™ [ N [ oo
1 1
| 2 |
ER |6 Cluster Solution Statistics Report Date: 30/06/2013 16:45:37
|+ |
| 5 |
| 6 | Survey: TAMIZ: GB TG 2013 Q3 (April 2012 — March 2013). (c) Kantar Media UK
| 7 | Target Market: Yes - Maobile Phones - Have
| 8 |
| 9 |
| 10| Cluster Standardised Scores
11
? Variable TOTAL [ CLUM (CLU2| CLU3(CLU4| CLU5| CLUG
W Count 21944| 2260| 3485| 5B82| 9935 1978 2404
W | Want To Get To The Very Top In My Career 725 412 -218[ 00O8| -247| 513
|15 | | Spend A Lot On Clothes 17| -027| 423 346 -0892| -T48
w | Wear Designer Clothes 1155| 0.74] -4.35| 312| 12| 727
117 | | Love To Buy Hew Gadgets & Appliances 647| 598| -2.08)| 05 -3.28) 5.4
F | Buy Hew Products Before Most Of My Friends 583 4| -32| 18| -287 76
| 19 | | Would Like To Set Up My Own Business One Day 6.27| 582| -2.03] 0358 -3.25| -5.46
2_[| I Like Innovative Cars 587 414| -1.56 05| -166( -7.83
? | Tend To Spend Money Without Thinking 645 029 227 196 -072| -5.07
T I Like To Listen To Hew Bands BA3| 371|212 1] -128] -7.29
f | Spend A Lot Of Money On Toiletries/Cosmetics 989 02| -384| 357 27| 797
| 24 | Like To Stand Out In A Crowd 723 443|322 085 -1.99] 477
f My Car Should Catch People’s [ T44| 1895 -3 226) -118| -6.84
f IWhen | Heed Info The First Place | Look Is The Internet 279 45| 2.03| 045 A67| 413
? | Like To Keep Up With The Latest Fashions 955 14| -384( 313 -037| -2 =
W« » w[\Sheetl { Sheet? f sheets / 14| | LljJ
Ready NUM v

Charting

The Charting feature allows you to view variables on a scale of 1 to 5. In the case of TGl Lifestyle
statements, respondents are given a score of 1 to 5 depending on whether they ‘definitely agree’
(1), ‘tend to agree (2), ‘neither agree or disagree’ (3), ‘tend to disagree’ (4) or ‘definitely disagree
(5) with each statement.

! Telmar Cluster+ -0l =]
File Help
Home Save Cluster Run Print Preview CLUSTER-+
Cluster Analysis TER Filename: AMMOBILE PHOME MARKET.TER
¥ Target Market: “Yez - Mobile Phones - Have @
- Survey: Tak13: GB TGl 2013 Q3 [april 2012 | March 2013). [c] Kantar Media |
" Cluster Description: Mobile Phone Market Cluster Charting
b
Cluster Summary Solution Charts
Select Chart: Means Radar Chart j Select Salutian:
War 2 War 18
View Cluster Stats :z — Clusterd
v — Cluster 2
f ¥ — Cluster 3
¢ v
W — Cluster 5
¥ — Cluster &
CrossT ab Analysiz : B Y S, -
Var g TRl Var 1
N7 | wariable | Description | AI Chart Controls
Exit z “ar 1 I Want To Get To The Very Top In My Career j
[#] warz ISpend A Lot On Clothes
[#] warz I Wlear Designer Clothes .
z Var 4 I Lowe To Buy Mew Gadgets & Appliances Series
Z War S I Buy Mew Products Before Most OF My Friends
z Var b I Would Like To Set Up My Cnwn Business e Day LI Background
4

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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You can view the chart either as a Means Radar Chart or as a Std Deviation Chart — click on the drop

down menu to the right of the Select Chart box to choose the type of chart to display.

If you wish to change the number of cluster groups displayed in the chart, click on the drop down
menu to the right of the Select Solution box and select the cluster solution you wish to view.

Exporting a Chart to PowerPoint

You can export your chart as a Bitmap or as a Metafile to use in another application e.g. PowerPoint.
Click on the Export button at the bottom of the chart and then click on the copy button. Your chart
has now been copied to clipboard so you can paste into another document.

Solution Charts

Select Chart Means Radar Chart (o

£ Cluster Solution

¥ — Cluster 1
¥ — Cluster 2
¥ — Cluster 3
I

[¥ — cluster 5
¥ — cluster 6

| wariable | Deseription

[v] war1 IWant To Get To The Yery Top In My Career

[#] varz I Spend A Lot On Clothes

[#] var3 T Wear Designer Clothes

[¥] ward I Love Ta Buy Mew Gadgets & Appliances

[¥] vars I Buy Mew Products Before Most OF My Friends
[¥] ware T Would Like To Set Lp My Ouwn Business One Day

Series

d Background

j [ Export...

" * Editing RadarChart
Chart ISerie .

Picture | Nativel Data I
Format——

Options | Size |

' a3 Bitmap LColors: IDefauIt 'l
[~ Monochrome
 az Metafils
LCopy Save... Send... |

Adding/removing Cluster Groups displayed in Series

Cloze

You can choose to hide cluster groups from the chart. Click on the Series button at the bottom of
the chart and the cluster groups will be displayed with ticks against those that are displayed — click

on a tick to turn it off, then click on the Close button.

° * Editing RadarChart

¥ — Cluster 2
¥ — Cluster 3
I Cluster 4
¥ — Cluster 5
¥ — Cluster 6

Add..
Delete
Title...
Clone

Lhange...

Ll

Close

Changing the chart background or adding an image to the background

Click on the Background button at the bottom of the chart, then click on the Colour button and the
colour palette will be displayed — choose a colour, click on OK and then click on the Close button.

You can also choose to have an image in the background of your chart - click on the Background
button, then click on the Browse button and select the file you wish to load into the background of
your chart and then click on OK. You can choose to make the image appear inside the background or

For further assistance call the Helpdesk on 020 7467 2575
Copyright © 2013 By Telmar Group Inc., All rights reserved
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transparent. You can also decide if the image appears stretched, tiled or centred — once you are
happy with your selection, click on the Close button.

*! Telmar Cluster+ =10] x|
File Help
Home Save Clugter Run Print Preview CLUSTER+}
Cluster Analvsi TBR Filename: #MMOBILE PHOME MARKET.TER
usler Analysts Target Market: Yes - Mobile Phones - Have @
_ Survey: TAM13: GB TG 2013 03 [Apnil 20012 | March 200 3). [c] Kantar Media |
" Cluster Description: Mobile Phone Market Cluster Charting

e

Cluster Summary Solution Charts

= Select Chart: Means Radar Chart j Select Solution: IE Cluster Solution j
mill

¥ — Cluster 1

View Cluster Stats

[¥ — Cluster 2
¢ ¥ — Cluster 3
‘ ¥ — Cluster 4
¥ — Cluster 5
[¥ — Cluster &
CrossTab Analysis d
||||'ariab|e |Destription | | Chart Controls
E xit War 1 IWant To Get To The Yery Top In My Carear
War 2 I Spend & Lot On Clothes | Export... |
Var 2 I Wear Designer Clathes N
Var 4 I Lowe To Buy Mew Gadgets & Appliances | Series |
Var 5 I Buy Mew Products Before Mast OF My Friends | |
Var b I Would Like To Set Up My Cnwn Business Cne Day ;I Background

| 4

To clear an image from the background of your chart, click on the Background button and then click
on the Clear button to remove the picture or logo.

Changing the chart borders

Click on the Background button at the bottom of the chart and then click on the Borders tab.
Choose the Width of the border and the appearance of the Bevel Inner or Outer — once you have
made all your selections, click on the Close button.

Changing the chart colour gradients
Click on the Background button at the bottom of the chart and then click on the Gradient tab.

Click on the Start button to display the colour palette and choose a starting colour for the gradient,
then click on the End button and choose an ending colour for the gradient (you can also choose a
middle colour by clicking on the Middle button) and you can also play around with the colours by
using the Swap button. Once you have made all your selections, click on the Close button.

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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Lifestyle Analysis

This feature allows you to view the cluster solutions in a Crosstab run. Click on the arrow to the right
of the Cluster Solution box and select the cluster solution you wish to analyse in Crosstab. Select
either the Tab Format or Rank Format option and then click on the ‘Run Analysis’ button.

It Telmar Clusker+ -1of x|
Fie Help
Home: Save Cluster Run CLUSTER+
. TBR Filename: ¥ \MOBILE PHONE MARKET TER
Cluster Analysis Target Market Yes - Mobie Phones - Have ﬂ
Survey: TAM13: GB TEI 2013 3 Apri 2012 | Maich 2013 [c) Kantar Medial
Cluster Description: Mobils Phane Market CrossTab Analysis

Cluster Summary Solution CrossTab Analyisis

Select the solution for which you wish to view a CrossTab Analysis. Press 'Run Analysis”. use the coding
@ soieen to select variables and view the results in either Tabular or Rank format.

View Cluster Stats
@ @ect Solution (Cols}:
Charting Select CrossTab Rows: | Demomaphics El
[ Select View Type: & View In Tab Format
[ |  Wiew In Rank Format
o4
Exit

This will create a Crosstab report with the selected Cluster Solution VS. a Quick report of your
choice. For this example we have chosen ‘Quick Report: Lifestyle Statements (Agree)’. Once you
have input the quick report into the coding grid click on next located in the bottom right corner.

[ Coding for Survey: GB TGI 2013 Q3 (April 2012 —March 2013). (c} Kantar Media UK {TAM13) _[olx

s ¢ - = == s == = == YDV MeanZ Nun DMum Mumber RAN [More | |ortions k3

[own Cades

e de R~

[uick Reports: Brands (All Users) & Often Eter Competiions In Newspapernags”  LMGCATAA
[Quick Reports: Heauy Users m DT Newspaper Supplements Worth Having” LMNCATAA
[Quick Reports: Leisure 2 PAMA Read Dally Papers For Entertainment Mot News" LMRDATAA

Quick Reports: Lifestyle Statements (Agree).

, A AT | Rely On Newspapers To Keep Me Informed” — LMRPATAA
[Quick Reports: Mean Spend/Use i

. p 41 Cannot Resist Buying Magazines" LMCRATAA

A 1'Would Not Change The Newspaper | Read”  LMCMATAA

DA T4 | Read The Financial Pages Of by Newspaper”  LMRFATAA

ImpaTa L

|Quick Reports: TV Pr
[Quick Reports: Ves -

Highlight t Print v

6 Cluster

Total 6 Cluster 6 Cluster 6 Cluster 6 Cluster 6 Cluster Not
Solution: Solution: Solution: Solution: Solution: Solution: Clustered
Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5 Cluster 6

Total Audience 47,582 6,490 10,138 11,294 12,025 3,600 4,035 k)
Resps 21,944 2,260 3,485 5,682 5,935 1,978 2,404 il
W%Col 100.0 100.0 100.0 100.0 100.0 100.0 100.0 0.0
— %HRow 100.0 13.6 21.3 23.7 25.3 7.6 8.5 0.0
Index 100.0 100.0 100.0 100.0 100.0 100.0 100.0 0.0
DA/TA Dften Enter Audience 6,212 1,256 1,400 1,290 1,297 485 454 i
Competitions In Resps 2,794 481 483 683 646 244 257 o]
NewspaperfMags" Lol 13.1 19.4 13.8 11.4 10.8 13.5 1z.0 0.0
el 100.0 20.2 22.5 20.8 20.9 7.8 7.8 0.0
Index 100.0 148.2 105.5 87.5 2.6 103.1 91.9 0.0
DA/TA Newspaper Audience 7,480 1,371 1,536 1,649 1,613 722 588 il
Supplements Worth Resps 3,510 585 551 843 837 351 343 o]
Hawing" %ol 15.7 21.1 15.2 14.6 13.4 20.1 14.6 0.0
el 100.0 18.3 20.5 2z.0 21.6 9.7 7.9 0.0
Index 100.0 134.4 96.4 92.9 854 127 .6 92.7 0.0
DA/TA Read Daily Audience 6,478 1,765 1,592 1,123 1,254 436 288 il
Papers For Resps 2,664 625 469 562 639 194 175 o]
Entertainment Not W%Col 13.6 27.5 15.7 9.9 104 1z.1 71 0.0
MNews™ el 100.0 276 24.6 17.3 19.4 6.7 4.4 0.0
Index 100.0 zZ02.0 115.3 731 76.6 9.0 52.3 0.0
DA/TA I Rely On Audience 9,044 1,784 1,546 2,360 2,142 780 1,030 il
Newspapers To Keep Resps 4,721 682 623 1,268 1,127 445 576 o]
Me Informed™ W%Col 20.9 27.5 15.2 20.9 17.8 21.7 25.5 0.0
el 100.0 17.9 18.6 23.7 21.5 7.8 104 0.0
Index 100.0 131.5 87.2 100.0 §5.2 103.7 1z2.1 0.0

NAJTA TMhannat Dacick A tiomme 2 aie 1 =2c4 %11 cea ac Eelatal 112 n LI

Click on Exit to close the Cluster programme.

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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CREATE A NEW CLUSTER FROM A FILE CREATED IN CROSSTAB

From the main Cluster menu, click on Select Cluster File (TBR) Created in Crosstab. This will allow
you to use a TBR file that you created in Crosstab to run a Cluster analysis.

i* Telmar Cluster+ =] 4|
File Help
Back To Cluster Analysis Save Cluster Run CLUSTER+

Telmar Cluster+

Create New Cluster

Use the options on the right
hand side to stark & cluster
analysis using a methodaology
pou requie.

TBE
Select Cluster File (TBR) Created In Crosstab )

Alternatively, open a

previausly mn analysis. Select Correspondence File (TBC

Open Existing Cluster

}@' Open Existing Cluster Reports (TCL File
[Stats / Graph £ Audit)
TBR
@ Edit Cluster Input (TBR

[ 4

A list of TBR files created in Crosstab will appear - select the file you want to create your Cluster
Analysis with and then select OK.

1! Cluster File Open ol x|

Cluster File Open

Select Cluster [TBR] File

Lok, in: I = ¥ LI
Mams & | Size | Tupe | Modified | |
TD File: Falder 21/08/2M0317.25
I TD_rbpdatanew File Folder 05/08/200310:30
(1 TD_temprisws File Folder 23/03/2M2 16:49
(temp File Folder 23/03/2M2 16:43
() tempnew File Folder 20/08/201311:52
[ Testing July 2012 File: Folder MAO72M2 1817
) user File: Folder 0140872013 10:54
a file narme 17.08.13.thr 1KE TER File 17/08/2001313:45
. MOBILE PHOMNE MARKET. TERIEENEY =Ry =R 28/08/2131718
test nch. TER 165 KB TER File 23/0/2001312:45
test. TER 1322FKB TER File 16/08/203 1551 =
TER File Details
Mame |Value | ﬂ
FileM arme EAMOBILE PHOME MARKET TER
File%etsion L.2B
Survey Description GB TaEI 2013 3 (Apnl 2012 - March 2013), (£) Kantar Media UK
IWeight Crescription Population Weight
Murnber of Rows (Warables) 18

Cancel |

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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The TBR File Details section will show the file name, the file version, the survey description and
other details so you can check it is the correct file to use for your Cluster Analysis.

Cluster Analysiz Details

TER FileMarne:

Survey Code:

Survey Description:

Target Mark.et:

Ywieight D escription:
Sample Respondents:
Frojected Total:

MHumber of BowsAf aniables:

Now follow Steps 4, 5 and 6 as shown in the first section of this user manual.

To summarise on these stages:-

#:AMOBILE PHONE MARKET.TER
Tar13

GE TGl 2013 Q3 [April 2002 | March 2013]. [c) Kantar Media

ez - Mobile Phones - Have
Fopulation ‘weight

21944

47R82

18

Before running your cluster, you must give it a name — input the name into the Cluster Description
box — this will be saved as a TBR file in your default Telmar folder.

You are now ready to run your cluster analysis - click on the Run Cluster Analysis button.

The analysis will now run and a progress bar will show you how far it is through the process.

Once your cluster has finished running, the Cluster Summary will be displayed showing the Cluster
Run Details, the Survey Details and the Card Output Filenames.

You can now use the following features as shown earlier in this manual:-

e View Cluster Stats
e  Printing
e  Print Preview

e Exporting to Excel

e Charting — exporting, changing backgrounds, borders and gradients

e Saving the Cluster Run

e Lifestyle Analysis

Click on Exit to close the Cluster programme.

For further assistance call the Helpdesk on 020 7467 2575
Copyright © 2013 By Telmar Group Inc., All rights reserved
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OPENING AN EXISTING CLUSTER REPORT (TCL)

From the main Cluster menu, click on Open Existing Cluster Reports (TCL File). This will allow you to

open an existing Cluster analysis file to view the statistics and charts.

%% Telmar Cluster+ 1ol x|
File Help
Home CLUSTER+

Telmar Cluster+

Use the options on the right
hand side to start a clhuster
ahalysiz uzing a methodology
Fou require.

Altematively, open a
previously un analysis

Create New Cluster

TBR
h Select Cluster File (TBR) Created In Crosstab

5.1. Select Comespondence File (TBC)

Open Existing Cluster

@ Open Existing Cluster Reports (TCL File

[Stats / Graph / Audit]

TBR
@ Edit Cluster Input (TBR]

This will list all of the TCL files you have created. Select the file you wish to view, then click on the

OK button.
! Open Telmar Cluster Run [TCL] File _|EI ﬂ
DOpen Telmar Cluster Run [TCL) File
Lookin: | (1 USER =l
| Mame & I Size | Type | Modified | il
a Clusterd. TCL B33 KE 1740772003 17:38
9 FREEWIEW . TCL 2175KB 159/08/2003 16:43
9 jgans2. TCL 2300 KB 22/04/2002 17:03
a JGLIFE.TCL 32KE 1140571999 10:01
9 life. TCL 2321 KB 03/04/2002 16:37
9 publicat. TCL 16EE KB 11412002 1616
9 RECONTAC TCL B1 KB 04/03/2003 18:39
GEEKE 01/06/2004 17:18
Q shoesclu. TCL 1913 KB 23/03/2004 16:45
9 test bl 578 KB 02/06/2004 15:46
9 tvchanne. TCL 2252 KB 15/01/2002 1016 =]
TCL File Details
FileName: PAUSERYShoes tel
Survey: TJDOZ: TGI 2004 [anuary - December 2003]
Target Market: All Adults
Name | walue -
FileMame PALISERIShoes el
FileMersion 10
RunIl ShoesTnz
Survey Description TID02: TGI 2004 lanuary - December 2003)
Waight Description Population Weight =
Cancel 0K

The Cluster Summary will be displayed showing the Cluster Run Details, the Survey Details and the

Card Output Filenames.

You can now use the following features as shown earlier in this manual:-

e View Cluster Stats
e  Printing

e  Print Preview

For further assistance call the Helpdesk on 020 7467 2575
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e Exporting to Excel
e Charting — exporting, changing backgrounds, borders and gradients
e Saving the Cluster Run

o Lifestyle Analysis

Click on Exit to close the Cluster programme.

EDIT CLUSTER INPUT (TBR)

From the main Cluster menu, click on Edit Cluster Input (TBR). This will allow you to open an
existing Cluster TBR file to edit the target market or lifestyle statements being used in the Cluster
analysis.

1t Telmar Cluster+ 1ol x]
File  Help
Home CLUSTER+

Telmar Clusters

Create New Cluster
Use the options an the right

hand side to start & cluster TRR
jg:lf;gull:zl.ng SmEEIEY m Select Cluster File (TBR) Created In Crosstab

Alternatively. open a

previously run analysis ',51. Select Correspondence File (TBC

Open Existing Cluster

Open Existing Cluster Reports (TCL File

(iaial ook Wik

TBR
% Edit Cluster Input (TBR)

A list of TBR files will be displayed. Select the file you wish to edit and then click on the Edit TBR File
button.

** TBR File Editor Wizard -3 x|

TBR File Editor Wizard
Stage 1: Select a TBR File To Edit

Lookin | 22I%1 El
Hame & [ Size [ Type [ Modified ] B
I TD_ibpdatanew File Folder 05/08/2013 10:30
I TD_temprew File Folder 23/03/2M216:49
Itemp File Folder 23/03/2M216:49
Itempnew File Folder 20/08/2M311:52
I Testing July 2012 File Folder /07/2M2 1517
I yuser File Folder /097203 10:54
@ a fils name 17.08.13 thr TKB  TER File 17/08/201313:45
MOBILE PHONE MARKET.... 1804 KB TER File 26/08/2M317:13
@lest ncb.TBR J165KB  TER File 23M/2M313:45
@lest.TEH 1322KB  TER File 16/08/201315:51

TEBR File Details

FileName: %:AMOEILE PHONE MARKET.TER
Survey Description:  GB TGI 2013 03 [4pil 2012 | March 203). (c] Kantar Madia UK
Table Description:  ‘es - Mobile Phanes - Have

Name |value -
Fileame RAMOBILE PHONE MARKET TER

FileWersion 128

Survey Deseription GB TGI 2013 3 (prl 2012 - March 2013). () Kantar Media UK

Weight Description Population Weight

Murmber of Rows (Variables) 18 =

Cancel ( Edit TER File

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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To edit the Target Market

The current target market can be changed to a different audience by clicking on Edit Target Market
(Table Coding).

There is a Back button to take you back if you wish to choose a different TBR file. The Cancel button
will take you back to the main Cluster menu.

_* TBR File Editor Wizard -8 x|

TBR File Editor Wizard

Stage 2: Edit Selected TBR File

Edit TBR File Coding

Bath the TBR Target Marget and Variables/H ows coding can be edited in the selected TBR File,
Use the buttons below ta invoke the TMT Coding screen fram where each of thess can be
edited. Once you have finished making changes, click the 'Rebuid TBR File' button to rebuild
the TER file with the new coding.

FileName: #¥:\MOBILE PHOME MARKET TEBR
Suryey Description: GEB TGI 2013 (3 [Aprl 2012 | March 2013). (2] Kantar Media UK

Edit Target Market (Table) Coding =
Current Target Market: ‘es - Mobile Phones - Have

Edit Variable (Rows) Coding =

Current Yariables | =]
T Wani = TN Sy
1 Sper for Survey: GB TGI 2013 Q3 (April 2012 — March 2013). {c) Kantar Media UK {TAM13) =100 x|
IMea + = 4+ . = == = == = == %DV MeanZ Mum  DMum  Number RAN IMUVE--- 2 IOmiDns -
I Lowe
1 Buy
I twoul Own Codes m Title: Cocle T -
Demographics: Basic 1l ‘&3 - Mohile Phones - Have ;DPTTHYES
rouped Auto 2
g lysis Quarter (Fieldwork Periods) B [ |
Demographics: Government Office Regions o
Ea |pemographics: Life Events Ay —
aphics: Li an P
Demographics: P Maps 5_
Demographics: Unitary & Local Authority Areas OR
Publications: A.LR. anp B
i AR ( il 5
Publications: A.LR. (Grouped By Frequency) MoT -
Publications: A.LR. (Sorted By 'All Adults’ Audience) SR l
Publications: A.L.R. (General Publications) L
icati AR ( s icati ¢y fiz
ALR ji Part-Period Data) ' N
Publications: Local Hewspapers (A.LR) T
Publications: Fr Of Readi ] =
F Fri of ing (Grouped) By —
Publicati of Readi s
Publications: Weight Of i = |
4 | R
g |
Reset Categories [ Use short titles o0 |
o
| S| o 7] .
options K| Ll_l
Test Al Slrvey Cancel et e

The coding screen from TNT+ will appear so you will be able to change the target market.

Once you have changed the target market click on the’ Next’ button in the bottom right corner. Now
click on the Rebuild TBR File button. The TBR rebuild will now be completed.

If you want to view the Cluster Summary screen select ‘Open TBR For Cluster Run’ button.

Click on the’ Done’ button to return to the main Cluster menu.

For further assistance call the Helpdesk on 020 7467 2575 tEI mar
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Editing the Variable (Rows) Coding
Click on Edit Variable (Rows) Coding.

*-* TBR File Editor Wizard

=101 ]

TBR File Editor Wizard

Stage 2: Edit Selected TBR File

Edit TBR File Coding

Both the TER T arget Marget and ¥ ariables/Rows coding can be edited in the selected TER file.
Uze the buttons below to invoke the THT Coding screen from where each of these can be
edited. Once you have finished making changes, cick the 'Rebuld TBR File' button to rebuild
the TBR file with the new coding.

FileName: #:AMOEILE PHOME MARKET.TER
Survey Description: GB TGl 2013 03 [April 2002 | March 2013). [c] Kantar Media UK

Edit Target Market (Table) Coding [=f

Current Target Market: ‘s - Mobile Phones - Have

( Edit variable {Rows] Coding =

Current Yariables -
T Want To Get Ta The Yery Top In My Career
I Spend A Lot Cn Clathes

PR BB UL oy . ding for Survey: GB TGI 2013 Q3 (April 2012 - March 2013). (c) Kantar Media UK (TAM13)

Tlove ToBuyMew Gac & \DM MeanZ Mum  Dhum  Mumber Ran |More. | |cptions -

I By Mew Products Bef

I [=1)

I Would Like To Set Up |
k _ ~ Titie [Fode Ra
jics: Basi T [Wani Ta Get 10 The very Top In Wy Career (OST1671 "1 + 051152 %2 + 051°16'3 %3 +
i Auto 0517164 "4 + 051'16°5 %5 + 051165 6 + D51 167
Analysis Quarter (Fieldwork Periods} » L
Demoaraphice: Govarnment Office Regions 2 ) Spend & Lot On Clothes (054571 1 + 054572 42 + 054573 43 +
i araphics: 9 o 54574 "4 + 054'ST°S %5 + 054'5T°5 46 + 054577
Life Events 7 T
ics: Lifestage a1 [5 ) Wear Designer Clothes (0547451 *#1 + 0547452 42 + 054°45°3 43 +
P Maps 054454 R4 + 054'46°5 *#5 + 054'45°5 *#6 + 054487
Demographics: Unitary & Local Authority Areas e 7Y
1 anp B )Love To Buy New Gadgets & Appliances (0521671 1 + 05216°2 42 + 05216'3 43 +
(Alphabetical) 052164 "4 + 052'16°5 %5 + 052165 6 + 052167
Publications: A.LR. (Grouped By Frequency) wor || A7) - S S
Publications: A.LR. (Sorted By "All Adults Audience} sum & Buy Mew Products Before Most Of My Friends 5%22550?;,(’;:1:;;522-SSUE-|52g#§2:UEE22-SSEEEag;éS:US?507
i ALR (General i iy
ications: ALR. (Women's n &) B )il Like To Set Lip My Own Business One Day (0557341 41 + 055°34'2 *#2 + 055343 43 +
Publications: A.LR. (Unadjusted Part-Period Data} [ 055 344 W + 055 34°5 *25 + 055-34°0 46 + 055 34°7
Publications: Local Hewspapers (A.LR) || 7
Publications: Frequency Of Reading 3 ) Like Innovative Cars (OS4°471 1 + 054472 542 + 054473 03 +
ications: F 0f Reading 5 54474 "4 + 054'47°5 %5 + 054'4T°5 46 + 054477
Publications: Recency Of Reading | i)
Publications: Weight Of Reading - 5 ) Tend Ta Spend Money Wihout Thinking (0524071 1 + 052°40°2 42 + 052°40°3 43 +
052'40°4 "4 + 052'40°5 "5 + 052'40°6 6 + 052407
4 | 3 )
5 J Like To Listen To New Bands (053431 1 + 053432 42 + 053433 43 +
Reset Calegories I~ Use short liles 053'43 4 4 + 053'43°5 *#5 + 053'47'5 *#6 + 053437
7
|
L 10} Spend & Lot Of Money On Toiletries/Cosmetics (OSS'BT1 1 + 055672 42 + 0S5°67°3 43 +
| x| & | =] ce 055674 "4 + 0S5'67°5 *#5 + 055'67°6 46 + 155677
Options k! »
Test Al Survey Cancel Next g

The coding screen from TNT+ will appear so you will be able to change the variables or add variables.
Once you have changed the variable coding, click on the ‘Next ‘button in the bottom right corner.
Now click on the ‘Rebuild TBR File’ button. The TBR rebuild will now be completed.

If you want to view the Cluster Summary screen select ‘Open TBR For Cluster Run’ button.

Click on the’ Done’ button to return to the main Cluster menu.

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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CLUSTER SETTINGS

You may wish to change some of the default Cluster settings before running your Cluster Analysis.
Click on the Cluster Settings tab on the Cluster Options window. This will display the Settings

Summary tab details as shown below.

%! Telmar Cluster+ =1alx|
File Help
@ TELUMAR
Home CLUSTER+
Cluster Dptions
PreCluster Summary
Run Cluster Analysis | lm ‘
s e R iz b Settings Summary I Solutions | Exclusions | Card Output |
button to execute the Cluster Settings Summary
clustering process. TBR File Details
Press the Yiew Setlings FileMarme X\MOBILE PHOME MARKET. TBR
buttan ta review and adjust Survey Description GB TGI 2013 (3 (April 2012 — March 2013). (c) Kantar Media LK
cluster settings. ‘Weight Description Population Weight
Numer of Rows 18
Sample Respondents 21944
Projected Tatal 47582
Coding in File ves
Solution Settings
Tokal Solutions To Fnd 19
Find Optimal Solution WEs
Respondent Exclusions
Exclude Percent na
Total Respondents Ta Be Excluded none
Card Dutput
CLU FileName CCLUSTERYTAML3004, clu
PR FileName CHCLUSTERS TAML3004, prac
Cluster Description: Run Cluster Analysis
A4

Solutions

If you wish to set the number of cluster solutions you wish to be generated, click on the Solutions

tab and amend as required. The default is set to 20 cluster solutions.

Cluster Dptions

Run Clugter Analyg [ Settings |
Settings Summarh Solutions | welusions | Card Output |

o S
Cluster Solution Settings

Set the type of cluster solutions to be generated by the analysis.

" Single Solution With Exact Total Clusters
Generate a total of I 20 elusters.

f*  Multiple Cluster Solution

Options

The clustering engine will find multiple cluster solution bebween a provided
cluster range.

Generate solutions cortaining between I : t'I'I 2 clusters. [Max 25)

The multiple Cluster solution option: will give you 2 through to 20 cluster groups. This is the old

Cluster+ default setting.

For further assistance call the Helpdesk on 020 7467 2575
Copyright © 2013 By Telmar Group Inc., All rights reserved
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Exclusions

If you wish to exclude some respondents from the cluster analysis who may have answered
qguestions as Not Applicable or Not Answered, you can change the settings — click on the Exclusions
tab and select the Exclude Respondents option.

Cluster Options
Run Cluster Analyziz | I Cluster i
Settings Surnmany | Solutiond, Exclusions JCard Output |

Respondent Excluzions

Some regpondentz may have answered questions az "Mat Applicable” or "Mat Answered'
Y'ou may choose to exlcude such respondents bazed on the percentage of the questions
they answered az ''Mot Applicable or "Mot Answered". Select an option below to cofigure
how pou would like to handle rezpondent excluzions.

f*  Don't Exclude Bespondents

{~  Exclude Rezpondents

Card Number Selection

In order to export the cluster group results for use in Crosstab, card files must be created — these are
created using the survey code from the loaded TBR data and a number between 1 and 999. For
example, TNT+ own codes uses the following prx file name ‘TAM13004.prx’, the 004 is the card
number. If you wish, you can decide the card number to be used for this cluster analysis. Click on
the Card Output tab and edit as required.

Cluster Options

Fiun Cluster snalyziz | I Cluster Settings |

Settings Summary | S olutions | Exclusions:  Card Output

Card Humber Selection

In order to export the clustenng resulks for uge in THT card files must be created.
These are created using the SurveyCode from the loaded TEBR data and a number
between 1 an 999, Uze the options below to decide on the card number to be used
for thiz cluster analyziz.

i~ Use The First Avaliable Card Humber

Thiz will be the first avaliable free card number, using any spaces found between
previouzly sequenced card zaves.

i* Use The Mext Card Mumber In Sequence (0D4)

Thiz will be the next card number in zequence. [t will ignore any gaps in previouzly
zaved filez and therefare be the highest card number azzociated with this survey.

{~ Use Thiz Card Number

Ilze thiz card number: I 4

Resultant File Hames

CLU FileMarne:  0:ACLUSTERSTAR13004. clu
PR FileMame: O:ACLUSTERNT AR 3004, pra

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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HOWDOII...?

Step 1

Click on TNT + and then
choose the survey you wish
to use for your cluster, for
example GB TGl Q3 2013.

g

Step 2

Now select your table base
e.g. All Mobile Phone Users.
Do not enter any columns.

g

Step 3

Select your rows from the
heading, Lifestyle
Statements for Cluster.

4

Step 4

Click on the small ‘t’ in the
top left corner, click on
‘send to’ then ‘cluster...

4

Step 5

Confirm the survey code and
then rename and save the —>
TBR file.

Create a cluster
analysis using TGl
Lifestyle data?

Step 8

Now refer to your manual
for help with the
interpretation.

Step 7

Your cluster will now run
and present your Cluster
Run Details. You now have
the option to View Cluster
stats, Chartingordo a
Lifestyle Analysis.

f

Step 6

Give a Cluster Description
then select Run Cluster
Analysis.

For further assistance call the Helpdesk on 020 7467 2575
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GLOSSARY

Term Explanation

Cluster Analysis Grouping people into similar attitudinal or behavioural types.

Difference Measure of the difference between successive R-Squareds.

Mean The average value of an answer given fo a question by respondents
allocated to a particular cluster.

Standard Deviation A measure of the dispersion of the distribution.

Standardised Score | Anindex which compares the mean score for a particular cluster
group with the mean score for all respondents.

For further assistance call the Helpdesk on 020 7467 2575 tel mar
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For further assistance call the Helpdesk on 020 7467 2575 tel mar
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