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Welcome to FinanciaHCIariM

This user manual aims to give an overview of Financial-Clarity and act as a guide when creating your data
selection and reports. The first part of manual will provide you with brief introduction to the 9 interactive
dashboards and demonstrate how to use the various selection variables available in Financial-Clarity.

Financial-Clarity is a suite of revenue-driving business intelligence tools which has been developed exclusively for
the UK financial services industry. It is an online data hub coupled with a number of analysis tools such as data
selection variables and charts which enables the user to create a range of bespoke reports. The Financial-Clarity
data universe is powered by Matrix Financial Intermediary Database (MFID), which is the most comprehensive
database of UK financial intermediaries. The database includes over 60,000 registered UK Outlets across the IFA,
mortgage and protection market.

This data is collected from a variety of sources;

FM‘ " fundstrategy 4 ). LURY)

MATRIX FINANCIAL INTERMEDIARY DATABASE

The FSA Register: A comprehensive list of all firms and individuals who are permitted to sell and give advice on
financial products in the UK. All of our subsequent external sources are cross checked against the FSA register,
allowing us to provide the most comprehensive, up-to-date, marketing focused list of Financial Intermediaries in
the UK.

In-house research team

Our 20-strong research team conduct research into new outlets and also focus on the top 500 IFA’s in the UK, of
which the top 100 which are published annually in FT’s Financial Adviseﬁ. They also conduct telephone based
research such as collecting and confirming the information on financial advisers this further enhances the quality
of the database.

Subscription lists from financial publications

Matrix Solutions have partnerships with publication companies such as Centaur Media. We receive a monthly
data feed of their subscription lists of publications such as Money Marketing, Fund Strategy and Mortgage
Strategy.

My local adviser.co.uk

Comment [MSOfficel]: Can we clearly
put the FC support phone number and
email address in either the header or
footer on each page.

Comment [MSOffice2]: Check the
name. We also publish a second list. Add
that too.
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This website is hosted by Matrix Solutions and is a search directory website for consumers wanting to find
financial adviser in their area. Financial advisers can register for free and the information that is provided when
creating an account such as geographical, commercial, and administrative details is checked against the FSA
register and then added to the database.

Trade organisations membership lists

MFID also contains information from membership lists of the main trade organisation of the financial services
industry; Association of Independent Financial Advisers (AIFA) and the Association of Mortgage Intermediaries
(AMI).

frhis data is coupled with quarterly transaction data from UK Financial services companies, which covers the
market of Fund management companies, Life and Pension companies and Platforms.

Website

Financial-Clarity is a cloud based system and therefore access is not restricted to a single computer and requires
no IT installation. On the Financial-Clarity website (www.financial-clarity.com) you can find all the information
associated with the product but also the latest news and upcoming events.

Client Zone Keep up to date with your account

@ & @ B & &=

Dashboard Data Upload Costs Documents Mewsletters Surveys
Overview

From the Client Zone area of the website users can access dashboards, newsletters and released documents such
as this User Manual or “What’s New” which highlights any changes or enhancement to Financial-Clarity. Access to
our ‘Data Uploader’ is also available from here.

Mle are always trying to improve our products and services; user feedback is a very important way to ensure the
continual advancement of the product and services that we offer. Any feedback or ideas that you may have on
the product is welcomed and highly appreciated. If you have any feedback that you would like to share with us
you can either contact our Customer Services team, your Technical Account Manager or complete our user
surveys.\

Comment [MSOffice3]: Needs much
more on this. Copy and paste from the
brochure. Also mention the ways of
accessing FC data briefly before saying that
this document concentrates on the
dashboards.
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Login

The login bar is situated at the top-right corner of the website. To enter your username and password, overwrite
the “username” and ******* placeholders. Note that the username and password is case sensitive.

Username sessesee Log-in

MNewsletter Sign-up | Register | Lostyour details?

Change your password

To change your password you must first login and then click on “change password” which is displayed under the
login bar.

You are logged in:

Mewsletter Sign-up | Register | Change Passwaord

Lost your details

If you have lost your password we can easily send you a new one, just click on “Lost you details” and enter your
username. If you enter the wrong password 3 times your account will be locked for security reasons and the

account can only be unlocked by the Financial-Clarity support team. Fe—ave@—leekmg—yeur—aeeeum—atways—mefe

For security reasons you can only log in at one browser session at a time. You should always logout of the
website rather than closing the browser. Otherwise you may receive an “Account in use” message if you attempt
to log back in shortly afterwards.

If you still experience problems logging in or accessing your dashboards please contact our Financial-Clarity
support team.

Comment [MSOffice5]: How do they
reset their password if they are not logged
in? If they are logged in then they will get
another 3 chances so resetting is not
necessary.
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Landing page

Once you have logged in and launched your dashboards you will be directed to the landing page where your
name and company will be displayed. In the top-left corner you will see the period for which the data covers:

“Market analysis data: XX/XX/20XX".

The charts displayed at the bottom of the page show the relative Financial-Clarity data coverage over time. Note
that this data coverage is based on the value of transaction data we receive from our data contributors and does
not show the overall market coverage.

E.g. 100% data coverage means that all Financial-Clarity data contributors have supplied data for that quarter.
A 97% figure would show that we are missing data from contributors that would make up 3% of our total data
based on previous quarters.

On this page you will also find the Financial-Clarity support contact details:

Email: Support@financial-clarity.co.uk
Telephone number: 0800 074 0574

Matrix-Data Ltd, 55 New Oxford Street, London WCTA (?BS Registered in England, no: 1934498
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This is the Financial-Clarity Dashboard prepared lor
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[Relative Data Coverage per Quarter - Life & Pensions | Coverage per Quarter - Life & Pensions
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! Continue - FM
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Lead Generation || Account Analysis || Outlet Details || Sales Team Mgmt || Market Analysis

Financial-Clarity. Total Intelligence.

This is the new dashboard interface which launches directly from our Financial-Claritv wehsite_ For mora information about how to use the dashboards please visit the
learning zone in the main part of the site. If you have any queries please email us at support@financial-clarity.com or call us on 0800 074 0574
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Dashboard overview

There are 9 interactive dashboards (highlighted in red below) available in Financial-Clarity. Each dashboard
serves a different analytical purpose. They can provide valuable information for every area of your business such
as Marketing, Sales and senior management. By using the various selection variables that are available, users can
tailor their analysis to suit a firm’s individual business intelligence and reporting needs.
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General Navigation

Making selections

Whilst you can use the dashboards without making any selections, you will often wish to focus your analysis on
particular firms, products, time periods etc. To do this you can select the specific variables and values that you

wish to focus upon.

The variables are available on every dashboard, which allows the user you to make selections regardless of which
dashboard they are currently viewing. When moving from one dashboard to another your selections will be

preserved, therefore eliminating the need to reselect variables for each dashboard.

Welcome || Corporate Performance @ || Key Customers And Targets || Profiling || Lead Generation || Account Analysis || Outlet Details || Sales Team Mgmt || Market Analysis
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0

TH DO The user can make their selections one-by-one or if preferred it is possible to [Formatted: Font: +Body ]
Lrcuon X saes

select multiple variables. This can be achieved by clicking and dragging over, for

r] example, the quarters or years that you want to select. The selections will then
be highlighted in green. Alternatively, it is possible to make multiple selections by
holding down the Ctrl button and clicking on each variable. This will allow you to

compare your sales performance across two periods such as Q3 2010 and Q3

20009.
Current Selections h’he “Current Selection” window displayed in top-left corner shows all selections [Formatted: Font: +Body ]
;:“‘5 e — made and helps monitor the data query as it develops.\ Comment [MSOffice8]: Explain how
n:;‘:; %g f?;i;l'ﬁ f;iﬁ! you can remove a selection using the

. current selections box.
Froduct Clazs 2@ Investment & Savings

Financial-Clarity is a very intuitive product as most of the charts and tables that you see can be selected.

Note that if no selections are made Financial-clarity will show the whole data universe. To make a selection from
one of the charts the user can either click on a chart area or if preferred make multiple selections by clicking and
dragging the cursor over the area that you wish to select as shown in the picture below.

- Over a bar chart
- Over a pie chart
- Overalegend

Matrix-Data Utd, 55 New Oxford Street, London WC]AHOBS Registered in England, no: 1934498
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i‘l’hese are the selections can be

made:‘

Formatted: Font: +Body, Underline

Formatted: Font: +Body, Underline

Channel

Quarter
Year

Payment frequency
Product class
Product type

IMA Sector Class
IMA Sector Type
IMA Sector
Multimanager
Investment asset

Here you are able to
segment your sales by
sales channel, your sales
via platforms or non-
platforms.

One specific quarter or
year can be selected, or
multiple selections can be
made for comparison
purpose.

Primary Business
Network

Own Sales

Market Sales

Market Share
Registered Individuals
Status*

Office type*

Region
County
Town

Here the user is able
specify a range of product
criteria as well as select
individual products.

Sales Team
Sales Rep
Allocated

for-like basis.

Financial-clarity uses the
fund classification; IMA
sectors, which allow easier
comparison to be drawn
between funds on a like-

Controlled function
Job title

The selection variables
available in here are
related to the set of
criteria for the outlets that
the user wishes to see,
such as market share or

how many registered

It is possible to look at
either, very specific towns
or a broader view such as
regions

Here, it is possible to
either look at the
performance of specific
sales representative or a
sales team.

Under this selection tab it
is possible to specify the
job title of an IFA and also
specify their FSA
permissions.

Matrix-Data Utd, 55 New Oxford Street, London WC]Alﬂ'BS

Tel: +44 (0)20 7074 1200

Fax: +44 (0)20 7074 1201
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individuals the office has.

khanging your breakdown view

*Status: The status selection variable indicates if the Adviser is currently registered with the FSA.

*Office type: With this selection variable the user can define if they only want to include head offices in your data query

Comment [MSOffice10]: Add cycle
groups. Point out that different charts will
have different cycle groups.

Region

Primary business

The regions are classified by the post-offices in the
UK. This shows which location a firm sales are
coming from. If a region is labelled “other” the
user can select this variable in order to identify
which regions are included.

Financial-Clarity has been developed with its own
system of classifying the primary business split.
This classification allows the user you to easily
track from which type of intermediary their sales
going through.

Product/ Product class/ Product type

Channel

There are three ways of segmenting you product
sales; the “product” variable is based on the range
of products available for the users firm

Allows for a split between sales by sales channel;
platform sales, non-platform fund sales and non-
platform other sales.

IMA sector group

IMA sector

This classification is similar to the IMA sector split,
however under this sales split the IMA sectors
have been grouped.

The IMA sector group is based on The Investment
Management Association fund classification. This
fund classification makes it easier compare funds
like-for-like before looking at fund in more detail.

Matrix-Data Ltd, 55 New Oxford Street, London WC]Al?BS
Fax: +44 (0)20 7074 1201

Tel: +44 (0)20 7074 1200

Email: info@financial-clarity.com

Registered in England, no: 1934498
Web: www.financial<larity.com



Financial-Clarity. Total Intelligence.

Other Navigation

K @ Y @ g & o & | select Bookmark V||5electRepnrt v
1 2 3 4 5

|1: Clear

2: Back l

3: Lock/un-lock selections

The user also has the option to lock some of their selections thereby preventing variables from being deleted (as
explained above). When building the selection it can sometimes be useful to lock some of them to preserve the
“base” for the selections, for example if the user is looking at a specific region and product type but making a few
additional selections on top of that. Financial-Clarity is able to delve down into great detail and therefore the
selections can sometimes become quite extensive, by locking of some selections this can make the process much
easier. When a selection is locked the little circle changes colour from green to grey, which then indicates that
this selection is locked. The selection can be unlocked by clicking on the “unlocked padlock” (3) and the circle will
then become green.

4: Add/Remove bookmarks

Adding bookmarks is good way of creating reports. The user is able to share these bookmarks with other
Financial-Clarity users within their firm. This enables easy sharing of information across departments. Once the
selection has been created it is possible to save it as a bookmark by clicking on the button “add bookmark”. To
share the bookmark - tick the box “Share Bookmark with Other Users”.

5: Select bookmarks

[Formatted: Heading 2

[Formatted: Font: +Body, Bold
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these do..
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The bookmarks that are created will be saved and available in the drop-down menu.

Add/delete selections

The selections that have been made will be displayed in the “Current selection” window. This can help keep track
of the selections that have made. Selections can be deleted using the clear button (1) displayed at the top of the
page which is the quickest method of deleting selections. However, if the user requires that some selection
variables remain this can be done by deleting them one-by-one by clicking on the eraser symbol displayed next to
each selection. The selections are preserved when moving from one dashboard to another which means that
navigation between the different dashboards without having to re- select is achieved. By keeping the Ctrl button
pressed it is possible to make multiple selections for example the user is able to compare two periods e.g. Q1
2010 and Q2 2009 or if desired to look at I1SAs and SIPPs as a group.

Maximise

Some of the dashboards display a number of different graphs and tables, which sometimes needs to be
maximised in order to see the different values. Most of the graphs and charts have a small square symbol in the
top-right corner (highlighted in red below) which allows the user to maximise it. In order to restore the view press
on the same button.

A chart can be maximised by right-clicking on the chart area and choosing “maximise” from the drop down menu.

Indexed Sales Growtn ] ndexed Sales Growth u | Formatted: Font: +Body )

e Our Sales at e Our Sales at

200 = Total Sales 200 (2 Clear All Selections = Total Sales
O Total Sk o Print.. e Our Totel Sales

100 ket Tocal 100 %/ | Send to Excel et ot

Sales Expart... Sales
= - - Maximize —
WP WP s

Search
In the right-hand corner of each selection box there is a magnifying class which allows the user to search within
the selection menu, for example, for a particular fund or IMA sector.

There is also a search bar displayed above the “Current selections” window which allows the user to search within
the data universe, for example for a specific company, FSA reference number or postcode.

Matrix-Data Ltd, 55 New Oxford Street, London WC]A1I4BS Registered in England, no: 1934498
Tel: +44 (0)20 7074 1200 : Fax: +44 (0)20 7074 1201 : Email: info@financial-clarity.com : Web: www.financial<larity.com
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Individusl protection
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N [Formatted: Font: +Body ]
Print
It is possible to print charts from Financial-Clarity by right-clicking in the chart area and select print from the drop
down menu.
( Formatted: Font: +8ody )

Clear All Selections
Print... ies
me

Send to Excel % ate Bo...
Export...

Maximize
B Stering Strategic Bond

[ | #bzohne Retum
Others

£12,411 575,832

Legend variables
If there are two arrows displayed under the legend it means that there are more variables, click on the arrows to
change the view.

Matrix-Data Utd, 55 New Oxford Street, London WC]AlFBS Registered in England, no: 1934498
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[Formatted: Font: +Body, Bold }
ﬁ Region

Channel lslands

East hidlands

East of England

Greater London

Izl of hian

Morth East

MNorth Wiest

Morthem Ireland

Seotland

South East

South Wizt

CIE]
A
| c t [MSOffice12]: Add a hints
and tips section. E.g.the notes on the
QuickStartGuide, the suggestion about
making selections on one dashboard
before moving to the more computer-
intensive dashboards in order to pull up
the screen faster.
Matrix-Data Utd, 55 New Oxford Street, London WC]ALFBS Registered in England, no: 1934498

Tel: +44 (0)20 7074 1200 : Fax: +44 (0)20 7074 1201 : Email: info@financial-clarity.com 3 Web: www.financialclarity.com



Financial-Clarity. Total Intelligence.

Corporate Performance

Corporate performance is the first dashboard and gives a snapshot of your sales performance and market share.
The sales can viewed at an aggregated level or be segmented by using variables such as geographical location,
time periods and product types and is displayed using a range of different charts. A similar view is provided for
the market sales and therefore you can easily compare your sales against the market. This dashboard is a good
place to start building data selections as it gives a general overview of your sales performance and can allow you
to spot interesting areas of a business for further analysis.

Overview of the different charts

Own sales value

The first chart shows your own sales value over a specific time period which will be based on your selection
criteria. Therefore, all quarters/years for which we have data across all products will be displayed on default
when no selections are made. The sales can be segmented (split) into many different areas; from specific
products and sectors to regions (more information, see section: “Split your sales”).

To split your sales: right-click on \g next to (in this case) [REGION] and a drop down menu will appear
displaying the different split options.

Own Sales Value - Region by Quarter Y m
£m

Primary Business
1,500

Product Class
Product Type

1.000 IMA Sector Gp
IMA Sector

0 a a a a Channel
South Wiest
2y
ﬁb s' ég’s?

If you are viewing your sales on a quarterly basis you can easily change this to a yearly view by right-clicking on
the circular arrow with the label [QUARTER].

o
=

The values of the charts can sometimes be difficult to read. To see the underlying values, that correspond to each
colour coded area of each bar, more clearly you can do so by moving the cursor over the area and a “hover box”
will be displayed (as shown in the picture below).
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Own Sales Value - Region by Quarter W=
£m

\g Region

Channel |slands
East hidlands
Eazt of England
Greater London
Isle of Man
Morth East
Morth Wlest
Horthemn Ireland
Seotland

South East
South West

1,500

1,000

a00
Quarter = 2009-Q1
Reg reater London
Own Sales = £277,832,424

F LSS LS s

However, if you want to see all the underlying values in a spreadsheet format you can change the view by clicking
on the [FAST CHANGE] button in the top-right corner of the chart.

2|

Own Sales Value - Region by Quarter

\g Region

Channel Islands

1500 East hidlandz
East of England
Greater London
Isle of han

1000 Morth East
Horth Wiest
Narthem Iraland
Sootland

500 South East
South Wiest
asg
& &

WYYy rrE
N \ ~

Own Sales Value - Region by Quarter o [
¥Quarter ¥Region Total Yorkshire and T... West Midlands ~ Wales Unallocated South West Sou
2008-01 £1,058,456,381 £35,412,338 £24 735,118 £1,796,898 £13,995,265 £58,431,810
2008-02 £707,468,147 £28,256,850 £15,312,280 £2,045,2821 £14 558 577 £42 141,852
2008-03 £599,610,553 £20,938,960 £13,331 828 £1,710,672 £10,450,208 £41,643,350
2002-04 £622,162,087 £25,043,138 £10,567,972 £2,3328312 £8,059,302 £42 822170
2008-01 £712,436,839 £33,583,868 £16,217,063 £3,222781 £5,881,838 £43 205,443
2005-02 £1,099,454,002 £32,702,353 £36,257,792 £3,048 742 £8,577,248 £47 554 035
2008-03 £1,357,481,235 £45 822,007 £35,622,296 £49358,585 £5,110,250 £55,876,279
2005-04 £1,512,656,714 £53,425,823 £45 526,511 £5,725,004 £12,330,263 £53,037,592
2010-21 £1,443,684,590 £52,720,736 £51,763,062 £9,283,926 £13,058,508 £52,440,858
2010-02 £1,605,256,790 £83,122,818 £43 135,408 £11,145,352 £11,141,137 £113,324,838
2010-03 £1,419,863,135 £75,459,399 £45 543 182 £11,218,039 £7,051,455 £83,557,926
< I} | >
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Indexed sales growth
This graph shows your own sales, market sales and market share as an index with “Own sales” set as the index
base =100.

By using the selection button [PERIOD] you are able to change the time period for which you are viewing. This
time period can either be displayed on a quarterly or yearly basis, to change the time frame right-click on the
circular arrow with the label [QUARTER].

Indexed Sales Growth

= Own Sales

0 o Market Sales

B =3 Market Share
w 1.82% Mkﬁm
. 1016%
9.22% a1 10.07% <d
150 8.45% iV ~—

100
&0
1}

P S S S S S S S S5 S S5 R

Own sales mix/ Market sales mix

These two pie charts show the segmentation or split of your own sales and the market sales. Note that the data
output in these 4 charts will always reflect the same selection criteria and you are not able to separate data
queries in different charts. The “Market mix” pie chart will often display more variables (as shown in the picture
below) since it is representative of the market and cover the whole data universe whereas “Own sales” will only
reflect your product/fund sales.

Region Mix - Own Sales || Region Mix - Market Sales C
\Q Region \Q Region

Greater London Greater London

“orkshire and The H... South East

South Wfest East hidlands

Seotland Horth ‘W=t

iest hidlands South Wlfest
Wiest hidlands
*orkshire and The H...
Morthemn Ireland
Seotland
East of England
Others

£48,009 £343,479,145
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Key Customers and Targets

This dashboard gives an overview of the largest intermediaries and accounts by your own sales and market sales.
The chart on the left hand side shows the top firms by your own sales based on the selections that you have made
and will show the whole data universe if no selection have been made. On the right-hand side you have the same
table but showing the top firms by market sales. In addition to sales reports you are also able to create customer
targets reports, thereby identifying intermediaries that offer most potential for growth. Similarly, you can also

identify those intermediaries where your share of their sales are declining or are below average.

Top Firms by Our Sales

[ | Top Firms by Total Sales
Firm

Firm
Skandia Life Assurance Co Ltd = I

Paradigm Partners LL P
Hartford Life Ltd
FHEIUKLtd
Breswin Dolphin Lid
Hargreaves Lansdown Asset |
Scottish Equitable Managed Fu.
Integrated Financial Arrangem..
Tilney Investment Management
Equilibrium &Az=et Management.
Gerrard Investment Manageme.
Zurich Aszurance Lid
Towery Investment Managemen.
Aviva Life & Pensionz L K Lid
Clerical Medical Investment Gr..
Coutts & Cao
Citibank International plc:
Scottish VWidowes Fund Manag..
UBS AG
Baring As=set Management Lid

100 0 300 400

=

Skandia Life Assurance Co Lte ™
Legal & General &Assurance =,
Hargreaves Lansdown Azset. [
FMILUK L
Irtegrated Financial Arrangem.
Zurich Azsurance Lid
The Bank of Mew: “ark Mellon
Legal & General Portfolio Man..
Brewin Dalphin Ltd
Scottizh Equitable Managed F..
Lloyds T S B Private Banking ..
HSBC Trust Company (LK) Ltd
Jupiter Aszet Management Lid
Ayiva Life & Pensionz LK Ltd
Scottizh Widows Unit Funds Lt
Bestinvest Brokers Limited
Gerrard Investment Managem..
Skipton Financial Services Lid
Seven Investment Manageme..
Sterling 1S4 Managers Lid

=
b
.

00
Em)

[E3)]

The intermediaries can be viewed on a firm, outlet, network or platform level. To change the view, use the

buttons above the tables as displayed below.

m W Network View Platform View

Financial-Clarity classifies firms and outlets by the following criteria:

Outlets: All the individual outlets regardless of their FSA register number
Firm: All outlets reporting under the same FSA register number are aggregated into a firm

In the platform view you can see the portion of your sales that are going through platforms and you can also see
the non-platform sales at an aggregated level, if you want to split this sales figure into non-platform fund sales

and non-platform other sales, use the [GENERAL] selection button.

Matrix-Data Utd, 55 New Oxford Street, London WC]AZIOBS
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Financial-Clarity disaggregates the transaction data received from Platforms, this allows the user to delve down
into the data and view the firms that are buying or selling their products through a particular platform. Note that
this only applies to the firm’s own sales and only the platforms that are data contributors. To create this selection
simply select a platform under the “platform view” and move to the “firm view” where the list of the firms will be
displayed. As mentioned, the user can only see information regarding their own sales data and therefore the
table showing the top firms in the market will not be adjusted to this selection.

Firm Key Metrics

In this table you are able to see the sales data of each, in this case Firm, but also for each Outlet, Network or

Platform. This table can be useful when comparing your sales performance to specific firms.

Our Sales  Our Sales at /  Firm Sales Firm Sales Our Share of  Our Share of Firm Our Growth Sales Share
at Firm Firm This Last Period This Period Firm Sales Firm Sales Growth at Firm Growth
Last Period Period Last Period This Period
99.95% 99.95% 5.00% 5.00%
5.05% 10.01% -16.86% -2.04%
£35,371,548 99.51% 99.31% 39.03%
£40,540,088 22.31% 21.35% -7.28%
2 11.18% 10.02% -22.05%
39.69% 53.67% -9.15%
78.91% 99.18% 454 82%
T.48% 10.25%
£37,003, ¥ T.04% 7.98%
£1,371,669 £22418,287 £54 183,747 1.45% 14.26%
£58,186,197 £18,124 677TL -
£17 522,800 £177,031,509 X 18.84% 11.31%
! £17 677,854 'z £55,826,638 21.80% 29.55%
£1,113,188 £17 606,547 : 45 £22 587,324 20.25% 77.95% |
£10,268 273 45,524 £92,718,320 £115,322,153 11.07% 15.22% 243 } .
5 i 7 8 9

The values are represented in 3 different colours:

e Green: positive growth above 5%

e Orange: positive growth below 5%

e Red: negative growth

To sort the table by a specific column double click on the arrow displayed in the top row of each column as shown

in the image below.
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Our Sales  Our Sales |at Firfn Sales Firm Sales Our Share of  Our Share of
at Firm Firm THis Lagt Period This Period Firm Sales Firm Sales
Last Period Period] Last Period This Period

£74 B 67,960,369 £74,074,350 99.95% 99.99%

£45143 111 £550,575,905 9.05% 10.01%

£48077,443 £35 99.51% 99.21%

£35975,258 2231% 21.35%

£29,701,859 11.18% 10.02%

39.69% 53.87%

78.91% 99.18%

748% 10.25%

£37,003,82 £525264,022 7.04% 7.98%

£1,371,669 £54 188,747 1.48% 14.26%

£58,186,197 £18,124 677 - - -

£33,351,008 £17 822 800 £177,031,509 18.84% 11.31%

£18,627,597 21.60% 28.55%

£1,113,188 2029% 77.95%

£10,266,273 4 £82,718,220 11.07% 15.22%

£40,584,073 £17,037,057 £76,203,837 53.26% 2362%

Data anonymity

As seen in the Key Metrics table above some sales figures are replaced by a (-) highlighted in red. This is in order
to comply with firm data anonymity; when there are less than 2 data contributors, the firm’s sales figures are
protected in order not to display any individual firm’s sales to a particular firm.

Select your comparison period for the table below L This Quarter o Last Quarter M
|:This CQuarterto Last Quartar {b

- - This Quarterto Same Quarter Last Year

Firm Key Metrics

Firm Name i Foaicaoe Ou'TraiIing 4 Quarters to Previous Trailing 4 Quarters m

at Yearto Date versus Previous Yearto Date
| azt Perind Perind

Select the number of rows to display in the table below

Note that the comparison period, for which you wish to view in this table, is selected by using the drop-down
menu displayed above the table.

The selection periods available:

- Quarter to last quarter

- This quarter to same quarter last year

- Trailing 4 quarters to previous trailing 4 quarters
- Year to date vs. previous year to date

To create reports where you want to restrict the number of firms displayed, you can specify how many rows that
you want to include (for example the top 50 firms) by using the drop-down menu as shown below.
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Select your comparison period for the table below This Quarter to Last Quarter -
Select the number of rows to display in the table below 1,000
Firm Key Metrics All
Firm Name Firm Postcode Our 10
at 2

Last _
Paradigm Partners L L P SKg 3ND £5
FNZUKLtd EH3 S0G zs/100
Equilibrium Asset Management L L P SK9 3ND £3 200
Brewin Dolphin Ltd EC1A $BD £4/ 500
[Skandia Life Assurance Co Ltd S014 TES £4 1.000
lalifunds Bank Sa& W1S 2ZRX £2
Hartford Life Ltd E14 5DV £3,585,491 £25,454,780 £4,543,763

Note that all these values can all be exported to an Excel spreadsheet by right-clicking anywhere on the table area
and choose [SEND TO EXCEL] from the menu (see picture below). If you are using a Mac computer — note that you
can right-click by clicking and moving the cursor with two fingers.

Firm Postcode Our Sales  Our Sales at /  Firm Sales Firm Sales
at Firm Firm This Last Period This Period
Last Period Period
SK9 3IND

£73,672,95
£49,081,25

EH3 SDG
SK9 3IND
EC14 SBD
S0147E)
W15 2RX
E14 50V
EC24 4B0
BS1 5TT
SWIX TN
EH12 85E Maximize
E14 2BH

Export...

EC3M 4BR

Q%0 1uU :

RG12 1TL £17,037,057

snaness cifaneose  cinmesnoc
Profiling

The profiling dashboard gives an overview of the various sales channels and this data can be further drilled down
using variables such as primary business, region, market sales band and product class. This information can be
used to track sales performance in different market segments and be used for strategy planning and reporting.
This dashboard can also be particularly useful when targeting specific segments of the market, for example, when
you want to create a mailing list for a road show or the launch of a new product.

When you have selected the segment of the market that you are interested move to the Lead Generation
dashboard and you can see the firms and the individual contacts that match your selection criteria.

Outlets by business areas

This chart displays the number of outlets that are involved in the different business areas such as Insurance,
Investment, Mortgage and Protection. “No business” simply means that the outlets do not operate in that
business area. Note that a firm can have involvement in more than one business area and therefore are not
mutually exclusive.
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Outlets by Business Areas

Business frea

feurenee _ _
frvestment _ _ T
Yes
Product provider
Mhrigage _ _ to Busnass
Frotestion __

o 5000 10000 15000 20000

MFID contacts by Controlled Functions

MFID Contacts by Controlled Functions
Cortralled Funetion
CF1 Director [
CF2 Mon Egecutive Director |
CF2 Chief Executive
CF4 Partner -

CFS Director of Unincorporat...

CFE Small Friendly Society
CF10 Compliance Owversight
CF249 Significant hBnagament

cFa0 customer  [I——

o Sooo 10000 15000 20000

A Controlled Function relates to permissions that the firm is required to have in order to carry out a regulated
activity. Contacts with CF30 permission are approved by the FSA to give financial advice.

MFID contacts by job title

MFID is regularly updated using a range of data sources, the pie chart below shows the user how many contacts
we currently have that directly match their selection, these contacts are split by job title. In order to see the
underlying values you can either export the values to an Excel spreadsheet or hover the cursor over the area of
the chart that you are interested in.
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MFID Contacts by Job Title

Job Title

Chief Executive
Conzultant

Dt ectar

Financial Adviser
Managing Director
ather staff
Partrer

Principal

Cthers

Lead Generation

The information available in this dashboard is linked to the Matrix Financial Intermediary Database (MFID) which
holds all the contact details of the financial intermediaries. The information that is available is dependent on the
MFID subscription and gives you information such as; their personal email addresses, telephone numbers, FSA
reference number and branch office and head office addresses.

There are two small windows displayed at the top of the page which show the number of outlets and contacts
(based on your selection) that we have identified and are available in the MFID. All information can be exported
to an Excel spreadsheet by pressing the “Export contacts” button. You can also plot the outlets that you have
selected on a Google map by clicking on the “Google Maps” button.

Outlets Contacts

Export Contacts Google Maps 9

Account analysis

When you have identified an intermediary or a number of intermediaries that you want explore in more detail
you can do so by moving to the account analysis dashboard. This dashboard will display all the information about
these account(s) in terms of; your sales to that firm(s) and their total sales, your market share at the particular
firm(s) and the firm’s total market share. This information can also be split by, for example, product type, IMA
sector and sales channel. For your own sales you can drill down the data to see the individual funds that were
sold to a particular firm; however in the market sales chart you will only be able to see a firm’s sales on a product
or wrapper level.

You can also see the sales as an index and track the performance over a specific time period. Similar to the Lead
Generation dashboard, this dashboard will give you information about the individual outlets of the firm(s) such as
the address, FSA reference number and office type.
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- Click on a FSA number to see all the outlets with the same FSA number
- Click on an outlet’s postcode to see all outlets located at that postcode
- Click on the outlet type such as head office to see all head offices

Outlet details

If you have selected an outlet in the Key Customer & Targets or Account analysis dashboard that you want to
know more about you can move to the Outlet details tab. In this tab you will not only see the address of the
specific outlet but also the outlet’s permission’s, regulatory details and each person’s job title that works at that
outlet.

Sales team mgmt

Incorporating your sales structure into Financial-Clarity can enable you to track your sales teams’ sales
performance and enhance the overall data.

Sales Activity by Sales Rep - Sales Activity by Sales Rep -
ks counts' Sales -] Share of Accounts’ Sales
Sales value £
\g Sales Re [}S e s ales Ran
afs olume Allocated
ean |
[ Sales Team Leon
Jim - Jim [
Jane [ Jane [
wary [ mary [
Fred [ EEE
ocuy [ cuy [
Jonn - [ Jonn - [
mim i
CH bon [N
matt [ wan [
0% 5% 10% 14 0% 5% 10% 18%

By clicking on the circular arrows you can change the view from the performance of the sales team to individual
sales representatives.

To get an overview of a sales team or a sales representative’s performance:

1. Select the team or person and move to the “Corporate performance” dashboard to see the team’s or
representative’s sales performance and compare this against the market.

2. Move to the Key customers and Targets dashboard to see the number of accounts that has been allocated
to this team or person
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3. Select an account and move to the Account analysis dashboard to analyse the account in more detail, for
example the funds and products that were sold to a particular firm.

Market analysis

This dashboard will provide the user with market sales data and give an overview of the market performance over
time. This can allow you to spot market trends and identify opportunities. The charts that are available within
this dashboard are:

- Sales contribution
- Total sales
- Number of contribution outlet

Product analysis

This dashboard is very similar to the Market Analysis tab, however, here the user is looking at their own product
sales performance. It is possible to look at particular funds and how these are performing in different regions or
sectors of the market.
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