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INTRODUCTION 
 
IPA Touchpoints is a major new research study which seeks to improve the industry 
media research tools available to communication planners, buyers and sellers. 
 

IPA Touchpoints survey 
  
The chosen methodology consists of respondents completing two key tasks. The first is 
the completion of an extensive self-completion questionnaire and the second is the 
completion of a 7-day, PDA based media activity diary which is completed on a half 
hourly basis.  
The self-completion questionnaire covers detailed questions on the following:  

• television  
• press (national newspapers, regional newspapers and magazines)  
• radio  
• outdoor (roadside, transport and ambient)  
• cinema  
• on-line  
• SMS  
• event sponsorship  
• direct  

The questionnaire also collects extensive classification, shopping and lifestyle/attitude 
data.  
 

Who is doing what, where, when and with whom? 
 
Each Touchpoint respondent will register the time that they spend watching television, 
listening to the radio, reading newspapers and magazines, using the Internet and 
travelling by half hour across a week through PDA based half hour diaries. 
 
The PDA diary collects data on the following  

• location  
• who they are with  
• main activity they are undertaking  
• what media they are using  
• mood  

The universe of the survey is all adults aged 15+, living in Great Britain. 
The sample size is 5010. 
 
Telmar has extensive experience with other diary based surveys, in order for 
Touchpoints to be used easily and effectively, Telmar has created new coding called 
“wildcard coding”.  
Wildcard coding will enable users to create 1 crosstab, where before 10 analyses would 
have to be created. 
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Wildcard coding uses a “*” in the card, column punch coding to substitute. The rule to 
remember is that Time does not exist on its own.  
 
For example, an ordinary crosstab code would look like the example below. 

 
The wildcard version of the code would look like this 
 

 
 
If this was the coding for a Wildcard Media, Activities etc. inserted in the columns 
section, then the Wildcard Timeslot would be entered in the rows section and would look 
like this; 

 

 
 

As you can see, the figures from one code replaces the wildcards “*” from the other 
code.  This is the basic principle behind TouchPoints Wildcard coding with TNT+. 
 

 
 
 

 
 
 

Rules of Wildcards 

 
• You can create complicated coding in wild cards e.g.  Watching TV AND NOT 

listening to the Radio OR using the Internet or Reading 

• You must have reciprocal ”*” in two dimensions, e.g. in Columns and in Rows 

• You can have wildcards in Tables, Columns or Rows, BUT only in 2 dimensions 

• You can combine wildcard coding with non wildcard coding e.g. Age 15-24 AND 

Watching TV (Not applicable to Mean / Meanz codes) 

 

How does a diary work? 
 
Think about how the respondents will have answered the questions 
The following is a scenario of what could have happened on a Saturday night.  
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Our respondent was at home all evening – but there was a lot of coming and going by 
other family members.  
 

Wh ere w ere you? W ho were you w ith?

T ime

Sat pm. 

0:00 x x
23:30 x x
23:00 x x
22:30 x x x

22:00 x x x
21:30 x x x

21:00 x x
20:30 x x
20:00 x x
19:30 x x x

19:00 x x x
18:30 x x
18:00 x x

At Home Alone

with 

Partner/

Spouse

with 

Parent

with  

Children

with 

Bro ther/Sister

with Other 

family  
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Which day of the week do you go shopping, those 

with children vs those without (non-wildcard)? 
 
Step 1 

In the Table place All Adults 15+, found under Demographics: Grouped, then 
Sex/Age/Social Grade. 
 

 
 

Step 2 

Go to Columns, still in Demographics Grouped, open the Presence of Children In 

Household section and use the green arrow  to put the codes in the grid separately. 
 

 
 
 
Step 3 
Reset your electronic codebook and go to your Rows. In the Filter box type Diary, open 
the section called Diary: Activity. Double click on Shopping and open the Any Time 
(Reach) section. Highlight the individual codes for each day and use the green arrow to 
put them in the grid. 
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Step 4 

Now click on Crosstab to produce: 
 

 
 

 

37.3% of Adults 15+ with Children in household go shopping on Sunday compared to 

only 30.5% of Adults 15+ without children. 
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Socialising with Friends on a Friday night (non-

wildcard) 
 
Step 1 
Put All Adults 15+ in the Base 
 

 
 
Step 2 

Leave the Columns blank and go to the Rows. 
 
Reset the codebook and Filter on Diary. 
 
Open the Diary: Activity section and open the Socialising category. Double click on 
Timeslots – Friday to open the full list, highlight the half hours from 19:00 to 00:00 and 
then use the green arrow to put them in the grid. 
 

 
 
 
 
 
 

 
 
 

 
 
 
 
 
Step 3 

Click AND in the middle grey column to add AND to the end of all the codes in the grids. 
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Step 4 

Reset and find the Diary: Who With section. Double-click to expand the category and 
find Friends and expand the category. As before double click on Timeslots – Friday to 
open the full list, highlight the half hours from 19:00 to 00:00 and then use the green 
arrow to add them to the grid. 

 
 
 
 
 
 
 
 

 
 
 

 
 
 
 
Step 5 

Click the brackets symbol (..) to surround each of the codes with brackets. 
 
Now save the codes in the rows as Own Codes. Go to the Codes drop down menu and 
select Save Own Codes. In the new window type a description for the own codes, e.g. 
Socialising and with friends Friday night. Click Save, then OK and OK. 
 

 
 

 
 



TouchPoints Hub 

User Manual Page 10 

 

 For further assistance call the Helpdesk on 020 7467 2575 

Copyright  Telmar Communications Ltd 2010 

Step 6 

The codes have now been saved the Own Codes directory and can be selected from the 
top of the electronic code book.  
 
Clear the grid in the Rows, by right-clicking on the grid and selecting Clear Grid. 
 

 
 
 
Step 7 

Insert the age groups into the Rows from the Demographics: Grouped category. 
 

 
 
Step 8 

The final step is to create the target group from the Own Codes in the Columns. Reset 
the code book and double-click the Own Codes category. Highlight the heading of the 
codes we just made click Any to combine all the half hours.  
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Step 9 

Change the titling to something appropriate e.g. Socialising AND with Friends Friday 
1900-2400. Finally Crosstab the analysis. 
 

 
 

 

15-24 year olds are 80% more likely than the average adult to be socialising with 

friends on a Friday night. 
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Talking on a mobile phone and watching TV- Gender 

Profile (non-wildcard) 
 

Step 1 
Place All Adults 15+ in the Base. 
 

 
 
Step 2 
Leave the Columns blank and go to the Rows. 
 

Reset the codebook and Filter on Diary. 
 
Open the Diary: Media- Communicating section and open the Talking on a Mobile Phone 
category. Highlight Timeslots- Monday through to Timeslots- Sunday and then use the 
green arrow to put them in the grid individually. 
 

 
 
 
Step 3 

Click the AND button to insert the AND code next to each half hour. 
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Step 4 

Reset and find the Diary Media: Summaries section. Double click to open Watching / 
Using the TV. Highlight Monday through to Sunday and click on the green arrow to 
insert the half hour times onto the codes. 
 
NB. Make sure you still have the same number of Rows as after Step 2, e.g. if 
looking at Monday – Sunday you should have 336 Rows. 
 

 
 

Step 5 

Click the brackets symbol (..) to surround each of the codes with brackets 
 
Now save the codes in the Rows as Own Codes. Go to the Codes drop down menu and 
select Save Own Codes. In the new window type a description for the own codes menu. 
Click Save and OK and OK. 
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The codes have now been saved the own codes directory and can be selected from the 
electronic code book. 
 
Step 6 

Clear the grid in the rows by right clicking on the grid and selecting Clear Grid. 
 
Insert Men and Women into the Rows from the Demographics: Grouped category. 
 

 
 

Step 7 

The final step is to create the target group from the Own Codes. Reset the code book 
and double-click the Own Codes category. 
 
Choose your Own Code. Page down to find Sunday 10am – 12.30pm . Highlight the codes 
and click on Any. This will give you anyone that was talking on their mobile and 
watching/using the TV at the same time between 10 and 12.30 on a Sunday (Reach). 
 

 
 
Step 8 

Change the titling to something appropriate, e.g. Talking on a mobile and watching TV 
Sunday 10am – 12.30 pm. Finally Crosstab the analysis. 
 

 
 



TouchPoints Hub 

User Manual Page 15 

 

 For further assistance call the Helpdesk on 020 7467 2575 

Copyright  Telmar Communications Ltd 2010 

Introduction to Wildcard Coding 
 

Telmar’s Wildcard coding enables complicated diary coding in just a couple of clicks! 
 
• Example 1: Combining AND’s & OR’s - see page 16  
 

 Column: 

 
Rows: (you can input one of the following ticked � time codes) 
 

 

 
• Example 2: Solus Media - see page 18  
 
Column: 

 
Rows: (you can input one of the following ticked � time codes) 
 

Each half hour of each day � 

Each half hour of any day � 

Each half hour average day � 

Gross ½ hour Claims (For 
Share) 

� 

Mean or Meanz Hours per day � 

 

• Example 3: Combining wildcard and non-wildcard coding - see page 20  
 
Column: 

 
 

Rows: (you can input one of the following ticked � time codes) 
 

Each half hour of each day � 

Each half hour of any day � 

Each half hour average day � 

Gross ½ hour Claims (For 
Share) 

� 

Mean or Meanz Hours per day  

Watching TV AND At Home AND (With Partner/Spouse OR With Children) 

Each half hour of each day � 

Each half hour of any day � 

Each half hour average day � 

Gross ½ hour Claims (For 
Share) 

� 

Mean or Meanz Hours per day � 

Watching 
TV 

AND NOT (Listening to 
Radio 

OR Using the 
internet 

OR Reading) 

Age 15-24 AND Watching TV 
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Wildcards Example 1: Watching TV And at Home And with 

partner/spouse Or with children on Mon-Fri average 

weekday 

This coding contains 2 ’s and 1  in the column. In the rows there is average 
Mon-Fri coding.  
  

Step 1 

Put All Adults 15+ in the Base.  
 

 
 
Step 2 (Watching TV at Home) 

• Go to columns and Filter on diary. 

• Select Diary: Timeslots by Location/Activity/Who with (Wildcard) and double 

click on Location/Activity/Who With etc to open the category. Double click on 

‘Media Summaries’. 

• Select ‘Watching/Using the TV’. Click on ‘And’ then double click on Location and 

double click on Home. 

 
Step 3 (With Partner/Spouse or Children) 

• Select ‘And’, double click on ‘Who With’, highlight ‘With partner/spouse’ and with 
‘children’ by using the ctrl key on the keyboard, then select ‘Any’. 
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Step 4 (Applying the time codes Mon-Fri Average timeslots) 

• For the rows click on the ‘Time Codes’ section within wildcards to open the category.  
• Double click on ‘Timeslots –Mon-Fri (Average)’.  Select the green arrow to take 

across the codes separately. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Step 5 (The results) 

• Now click on crosstab to produce your report. This will tell you that 32.7% of adults 
are watching TV at home with their partner/spouse or children on a Mon-Fri average 
weekday.  
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Wildcards Example 2: Watching TV and not listening to the 

Radio or using the Internet or Reading on Mon-Fri (Any)  

This coding contains 1 , 1  with 2 ’S in the columns. In the rows there is 
Reach coding. 
This can be coded two different ways: 

Step 1 

• Put All Adults 15+ in the Base.  

 
Step 2 (Solus media) 

• Go to columns and Filter on diary. 

• Select Diary: Timeslots by Location/Activity/Who with (Wildcard) and double 

click on Location/Activity/Who with etc to open the category. 

•  Double click on ‘Media Summaries’, then highlight ‘Watching/Using the TV, 

Listening to the Radio, Reading, Using the Internet’, click on the ‘Solus’ option. 

Put brackets around the codes. 

  
Step 3 

• Click on ‘And’ then select ‘Watching/Using The TV’. Put brackets around the coding. 
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Step 4 (Applying the time codes Any Time Reach Mon-Sun) 

• Select Rows. Double click on ‘Time Codes’ to open the category, then double click on 
‘Any Time (Reach)’ and highlight from ‘Monday to Sunday’ and click on the green 
arrow to put them across separately. 

 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

Step 5 (The results) 

• Crosstab the report, as you can see that 4.9 million people watch TV on a Saturday 
and do not consume any other media. 
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Wildcards Example 3: Age 15-24 and Watching TV on Mon-

Fri (Average)  
This coding contains 1  in the column. In the rows there is average Mon-Fri coding.  
 
Step 1 

• Put All Adults 15+ in the Base.  

 
 

Step 2 (Non-wildcard coding) 

• Go to columns and click on Demographics: Grouped. 

• Select Sex/Age/Social Grade and highlight all of the age breaks starting with Age 

15-24 and ending with Age 65+. Select the green arrow to take across the codes 

separately and then click AND. 

 

Step 3 (Combining non-wildcard coding with wildcard coding) 

• Reset the code book and filter on diary. Select Diary: Timeslots by 

Location/Activity/Who with (Wildcard) and double click on Location/Activity/Who 

with etc to open the category. Double click on ‘Media Summaries’, then highlight 

‘Watching/Using the TV’. Then select the green arrow to add the code to the age 

breaks. 
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Step 4 (Applying the time codes Mon-Fri Average timeslots) 

• Select Rows. Double click on ‘Time Codes’ to open the category, then highlight 
‘Timeslots – Mon-Fri (Average)’ and click on the green arrow to put them across 
separately. 

 
Step 5 (The results) 

• Crosstab the report, as you can see that 503,000 people aged 15-24, watch or use 
the TV between 00:00 – 00:30 on Mon-Fri average weekday compared to 367,000 
people aged 55-64. 
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DEFINITIONS OF THE TIMESLOTS 
 
• Any Time (Reach) – i.e the number of people who may have done an activity or media 

consumption at any time etc. 
 
• Gross ½ hour claims (For Share) – i.e the percentage of time doing an activity. 
 
• Mean Hours – Average hours 
 
• Timeslots Mon-Fri Average – On an average weekday. 
 


