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Chapter Awards Banquet: Technical Communication
Yesterday, Today and Tomorrow

Come to the Chapter Awards Banquet to
celebrate the Pittsburgh Chapter’s 45" an-
niversary and STC’'s 50" anniversary!
WEe'll be honoring thisyear’s publications
competition winners and Distinguished
Chapter ServiceAward winners.

TheaTeich, the current first Vice President
andincoming President of STC, will bejoin-
ing usto talk about the future of technical
communication. And Chapter Historian
Janis Ramey has assembled a fascinating
collection of chapter artifactsand an online
presentation about the history of the Pitts-
burgh Chapter. Don’t miss this chance to
commemorate our profession’s past,
present and future!

BringaFriend!

If your friends or co-workers are thinking
about joining STC but haven't yet done so,
invitethemto the banquet! We' Il be giving
away aone-year STC membership to aper-
sonwho isn’t currently a society member.

Door Prizes!

All attendees will have a chance to win
STC memorabiliain our door prize draw-
ing, including ST C coffee mugs, magnetic
poetry kits, and other good stuff. We'll
also beraffling off acopy of FrameMaker
7.0 (generously donated by Kay Ethier,
who presented at February’s meeting) to
anyone who is interested in using
FrameMaker and doesn’t have a copy.

What isthe Futureof Technical
Communication?

Most technical communicators are highly
trained, very capable, and deeply commit-
ted people who bring a breadth and depth
of knowledge and skill to any table. Why
then, isso much technical communications
work in danger of becoming acommodity
— a“product” differentiated primarily in
terms of price? How can you turn this per-
ception— and itsramifications— around?
The answer isnot simply learning to deal
with thelatest technol ogy. Your STC mem-
bership is oneimportant component. What
else is essential for a future in technical
communication? Let’s talk about it on
March 11.

Thea Teich has more than 25 years of
experience in marketing and technical
communications and has held positions
with nonprofit organizations, govern-
ment agencies, and industry.

Since 1995, she hasrun Teich Technical and
Marketing Communications, offering mar-
keting planning, writing, editing, desktop
publishing, web content production, and
indexing services. She al so teaches market-
ing communications in the Informational
Technologies program at Cincinnati State
Community and Technical College.

Theaiscurrently 1st vice president of STC
and will serve as president starting in June
of 2003. She has also held the positions of
Region 4 Director-sponsor and 2nd vice
president. She is a past president of the
Southwestern Ohio chapter.

Meeting Venue

The meeting will be held on Tuesday,
March 11 at the Engineer’s Society of West-
ern Pennsylvania. For details, please turn
to the last page of this newsletter.
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Chapter Online Competition

Award Winner
Award of Merit

Five Star Development, Inc. and McKesson Automated Healthcare

Title: McKesson AcuScan-RX End User Training

Category: Training

Usability Live!
By David Caruso

Onacold winter morning we made thetrek
north.

No thisis not the start of a Jack London
tale, but rather how to best start the
story of the joint meeting of three STC
chapters hosted by Youngstown State
University (YSU). The meeting, held
January 18, was a presentation entitled
“Usability Live!” given by Mike Bates,
Manager of the Information Architecture
team at Rockwell Software and STC
Region 4 Director-Sponsor.

Representatives from the three chapters
involved (Pittsburgh, Northeast Ohio, &
Y SU student chapter) nhumbered around
45 and we were alively bunch. We had to
keep moving asthetemperaturein the au-
ditorium barely reached 50° C the whole
timewewerethere. But there was hot cof -
fee and a chance to see everyone in their
winter finery. Who says proper environ-
mental conditions are a pre-requisite for
an effective meeting?

Thefour activity highlightswere:
1 Prepare customer surveys
2. Conduct card sorting activities

3. Design and evaluate low-fidelity
prototypes

4. Conduct live usability tests

Right at the start Bates set the expecta-
tionsfor the group: we were not therejust
to watch a usability test with al the gad-
getry of amobile usability lab (we would
get to that), nor were we thereto learn all
the background of what makes usability a
sought after specialty and arequired phase

inmajor product development. No, wewere
there to learn (in four short hours) the ma-
jor usability activitiesthat would occurina
mock project, namely the redesign of the
Y SU technical communicationswebsite.

After an overview of the website project,
the attendees divided into groups charged
with developing survey questions for po-
tential users of the site. Each group then
shared its questions with everyone. Ex-
ample questionswere“How much doesthe
program cost?’ “What classesare offered?’
“What background do the faculty have?’
We then broke for lunch, but not before
getting an assignment: we were to create
index cards containing categories of infor-
mation which answered specific questions
generated from the previous survey. These
cardswould be used to devel op the organi-
zation of the website.

Lunch, wasavery nice“buffet with waiter
service” event and my kudos to the staff
who put on a great (and HOT) meal. We
wereall glad not to seelunchmeat (COL D-
cuts) on the menu. We even got to take
home the leftover food.

In the card-sorting event which followed
lunch, the user (abrave Y SU student) was
seated in front of 50+ cards, each with a
piece of information on it. The facilitator
instructed the user to sort the cards into
logical groups. These groups were then
assigned a name by the user, such as “fac-
ulty,” admissions,” financial aid,” etc. The
sorted cardsand category titleswere passed
onto the next stage: thelow-fidelity proto-
type. Each of the previoudly formed groups
took one or two of the categorized card

(continued on page 3)
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Usability Live!

(continued from page 2)

groupings and devel oped web page proto-
types. In the case of our website, the
prototype was paper sketches (no CAD
drawings or Flash modules).

These sketches were what we would use
for the actual usability test. In the test,
another volunteer Y SU student user was
brought in and the prototype put before
him. He then used the model to achieve
two tasks; both involved finding infor-
mation by “clicking” on the mock-up and
being directed to theinformation asit had
been designed using the card-sort exer-
cise. Our student volunteer did very well
and our prototype was successful.

Bates then demonstrated how his mobile
set-up would be used during an actual test.
Cameras, audio recorders and software al-
low for user comments, facial expressions,
and keyboard strokes to be recorded. The
information could be cataloged on DVD if

there were many tests to complete in one
remotevisit.

Hints and tips from the presentation
included:

» Timeto Market —akey concept that
defines the company’s deadline to
ship or launch a product...get it “out
the door.” Thisimpacts the place-
ment of usability testing in the
design.

»  Watching a user generates much
more usable data than an interview
* Watching=how itrealyis

e Interview = how the user remem-
bersit

*  When asking questions of the user
consider what is most important to
them, not you

* What do they want to know?

* What action do they want to

take?
Whiletheinformation presented was vital
to the understanding of usability practices,
thetimeframe wasway too short. Mr. Bates
said that the day’s presentation was ab-
breviated from an eight-hour presentation
and one audience member from the NEOH
chapter told me that she had seen his pre-
sentation three times and they all felt
rushed since there was so much informa-
tion to cover.

And while | enjoyed the warm reception
by the people in the host chapters, | have
to say that the facility was not ideal given
the thermostat problems. | also challenge
the leadership of the Pittsburgh Chapter
to host a joint event with the Ohio chap-
ters and engage in an open dialogue with
these folks. There are many ideas we can
share and diverse resources from which

we can all benefit.

FrameMaker7 Demonstration

At the February chapter meeting, Kay
Ethier presented an overview of the latest
release of FrameMaker. 1t combines“plain
vanilla’ Framewith SGML. You can select
ordinary FrameMaker or the structured
SGML version when you launchiit.

Here are some exciting new features:

XML-related features
* Documents have hierarchical
structure and element tagging
consistent with XML.

*  Youcanconvert to XML and back
to FM.

»  Namespaces are supported

e Cascading style sheets are
supported.

»  Unicode characters can be used.

e FM7 comes with xDocBook,
XHTML, and WebWords Publisher
Standard.

Graphicssupport
*  SVGgraphicsare supported.

*  You canimport Adobe Illustrator
files.

*  Youcanimport PDFs.

* You can size agraphic by dpi or
percent, and Frameremembersthe
original size.

Single-sour cing features
e You can print abook to PDF asa
singlefileor asseparate PDFsfrom
the dialog box.

e Fileinformationisnow part of the
document — such as author, title.
Thistransfersto the PDF.

e PDFisnow tagged, that is, it has
structure information, which is
useful for keeping amulticolumn
flow inits proper order.

FrameM aker enhancements
e Acrobat Distiller 5.05isincluded.
Save as PDF now works!

e An automated master page lets
you apply amaster page based on
aparagraph style. Maximum num-
ber of master pagesis 100.

» If you insert a rotated page in a
double-sided document, Frame
adjusts to make sure that your
right/left master pagesare correct.

»  Thelmport Format dia og box now
has a Select/Deselect button to
make it easier to select what you
want to import. You now must se-
lect the files in the book that you
want before you import.

e Thereis a Browse button on the
Print to Filefield of the Print dia-
log box.

(continued on page 5)
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January Membership
Pittsburgh Chapter 192
Total STC 22,222

Welcome new members
Barbara J. Levine
Tam A. Malloy
Deborah S. Pollio

Society for Technical Communication

Pittsburgh Chapter
P.O.Box 133
Pittsburgh, PA 15230
Contact: Alan Houser
Phone: 412-363-0387

arh@groupwellesley.com

National Office

901 North Stuart Street
Suite 904

Arlington, VA 22203-1822
Phone: 703-522-4114

Fax: 703-522-2075

Notes from the National Office

International Communication S Gis
Lookingfor Features

Global Talk, the newsletter of the Interna-
tional Communication Special Interest
Group (SIG) of the Society for Technical
Communication (STC), islooking for fea-
turearticlesonintercultural communication
for its upcoming issues. Features should
be short (250-500 word) essays, commen-
taries, or articles on issues dealing with

e Cultureand communication
e Culture and design practices

e Technology and intercultural
communication

e Trandation and localization concepts
and practices

e Interactionsinvolving clients and co-
workersfrom other cultures

Individuals interested in either submitting
feature articles or proposing/discussing
ideasfor feature articles should contact Kirk
. Amant at stamankr@jmu.edu.

kkhkkkkkkkhkk*k

Upcoming Telephone Seminars
Wednesday, March 12

Making the Complex Clear and Pretty —
Phylise Banner

Wednesday, March 19

Evaluating an Index (Evenif You Only Have
Five Minutes) — Seth Maidlin

All telephone seminarsare held from 1:00-
2:30 p.m. EST. Memberscanregister for the
seminars at www.stc.org/seminars.asp.
Cost for a seminar is per site, not per per-
son. U.S. sites: $145; Canadian sites: $160.

kkhkkkkkkkhkk*k

50" Annual Conference

The websitefor STC's 50" Annual Con-
ferenceisup and running at www.stc.org/
50thConf/. Inaddition to providing com-
prehensive information on educational
and professional opportunities at the

conference, the site features an online
registration form for members. You can
also view all the technical sessions
scheduled for each day. Members are
encouraged to visit the site often for the
latest information. The 50" Annual Con-
ferencewill be held May 18-21in Dallas.

kkhkkkkkkkhkk*k

Deduct Your STC Dues
If you pay taxesinthe U.S., you can deduct
your STC duesin one of several ways:

CharitableExpense

If you claim your dues as a charitable do-
nation, you can deduct the dues amount
minus the portion that goes for tangible
benefits. For the STC, the tangible value
of your duesis $30 ($15 for Intercomand
$15 for Technical Communication).

BusinessExpense

Employees and self-employed consultants
may claim thefull amount of duesasabusi-
Ness expense.

Miscellaneous Expense

Those who do not fall in the categories
about can claim their dues as a miscella-
Neous expense.

Check your tax information bookl et or con-
sult with atax representativefor exceptions,
limitations, and other regulations.

kkhkkkkkkkkhkk*k

Don’t LoseTouchwith STC

The Society Office encourages all STC
membersto update their membershipinfor-
mation with home addresses, home phone
numbers, or home email addresses. Many
members provide only their work contact
information, and the office often losestrack
of these members when they change jobs.
To update your membership information,
complete the STC address change form at
www.stc.org/address change.asp or con-
tact the office at 703-522-4114.

PAGE 4
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FrameMaker7 Demonstration

(continued from page 3)

* There are 12 Running H/F vari-
ables. You can customize headers
and footers to your heart’s con-
tent.

« UNIX font management is
iincluded.

» SaveasMIF (Maker Interchange
Format, aformat that any version
of Frame can open), FM6 PDF,
Word, Word Perfect, HTML,
XML, SGML

e  Tables now come across.

Special Sructured FrameM aker
features
* In anumbered ligt, if you move
Numberl, Frame renumbers for
you! No need to adjust the para
graph styles.

* Formatsareinthetemplate EDD.
No need to import formats when
you update or correct.

Help through theHelp button
*  Online

e User'smanud

e XML Cookbook
 FM7Reviewer'sguide
*  Overview of new features

»  Workgroup guide, afeature used
for document control

* Tutorids
e Structured templates

You aso can order from www.adobe.com a
CD copy of the Guide to Enterprise Pub-
lishing, which describes how various in-
dustries use FrameM aker.

STC Chapter Meeting Schedule

Mark your calendars! Here are topics and
tentative dates for the remainder of the
2002-2003 meeting calendar. Moredetails
on each meeting will be published as the
dates draw closer.

YOU PUT BLOOD,
SWEAT AND TEARS
INTO YOUR WORK.

SO DO WE.

Call for information about our
new, state-of-the-art digital
equipment and how it can
help make your technical

projects shine.

Sir Speedy

PRINTING » COPYING » DIGITAL NETWORK

20411 Route 19, LaSalle Plaza
Cranberry Township
Voice: 724-776-27 11

Fax: 724-776-3522
SS7118@aol.com

STC Member

2003:

March 11 (Tuesday) — Chapter 50th Anni-
versary Party and Awards Banquet (Thea
Teich and Janis Ramey)

April 8 (Tuesday) — Robohelp (Leslie
Johnson)

GROUP WELLESLEY™

Documentation services
for technology industries-

Hwthorimgt User nonvaks, cnline bdp, seupy

adninakation guides, moteting collale

Techmical: Elecronic docement delhary,
deabicp publishing, source fomal corvenios,
singiesource publishing, SGEMLIAL sappodt,
uanbility lesfing, documeniofion procsu
corsuhing

Tl'dh"'l-j: FramePdalbs+ 5GML 16N

713 ‘Wakasley Road
F'h-'h-.lr 2 15208
Teb 403343 3481

Faxz 417,353, 3482
AW Ell':l'pﬁ"l'll'i Ty LT
infrgrmprvalasley con

May — Spring Fling Party (date to be de-
termined)

ls
.II - Ly
|

'

XML is our
only business...

Conversion
Training
Consulting

1.724.942.1912

clearlyonling.com

infol@clearlyonline.com
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Access Database Primer, Part 2

by Robert P. Mohr

In last month’s article, | discussed how to create tables, forms,
and combo boxes. In this article, 1’1l discuss how to embellish
your formsusing form properties and input masks, and also how
to use the report wizard to create simple reports.

1 Begin by opening the database you created last month. All
of theform enhancements madein thisarticlewill pertainto
themaininput form.

Click Formsinthe Objectslist todisplay all availableforms.

3. Right-click onthe Personal Knowledge Base form and se-
lect Design View from the shortcut menu. The Form De-
signer is displayed, as shown in Figure 1.

g+ Personal Enowledge Base ; Form

Fa
=

il . [ . i
“‘ﬂ"lmem

T e 1 ry
gy LIJI;.14 1.uwlsﬁr;.l-,- HiGe
||| #pea

Figiiire |: Fagmi in the Faim Disigmer window

1 Double-click theblack squareto view theform'’sproperties.

The Form'’s properties box enables you to ater the appearance
and function of the form:
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Flgure 2; Farm pirigueades bas

Each property tab hasaroleto play:

e Format — contains properties to control the form’s ap-
pearance.

¢ Data-contains propertiesrelated to the source of data
displayed by the form, filtering information, and op-
tions pertaining to data entry.

e Event — contains functions that the form can perform
based on one or more events, such as when the form
opens or closes.

e Other — contains properties for related help files,
toolbars, menus, and the form’smodality.

e All—dl propertiesfromall tabsaredisplayedinasingle
list.
Changing any of the propertiesis simply amatter of clicking on
them and selecting from the list of available options. For this
form, the changes are few.

1 Changethefollowing Format properties:

Format property Change to
Allow Datasheet View No

Allow PivotTable View No

Allow PivotChart View No

Scroll Bars Neither
Record Selectors No

1 Click the X inthe upper-right corner of the box to save and
exit the properties.

Now change the background color of the Detail section of the
form:

1 Right-click anywhere in the Detail section of the form and
select Properties from the shortcut menu. Another proper-
tiesbox is displayed.

2 ChangetheBack Color property under the Format tab:
a) ClicktheBack Color property’sbutton. A color palette

is displayed.
b) Chooseanew color from the palette.
€) ClickOK.

d) Click the X in the upper-right corner of the property
box. The form’s background color changes.

Try changing the background color of the form’s Header section
using similar steps.

Thelast changeto maketo theformisto add aninput mask to the
Datefield. Input masks make good visual referencesto clue us-
ersin on how data should be entered. Input masks can also save
time and improve consistency in data entry because they can
provide certain default characters.

(continued on page 7)
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Access Database Primer, Part 2

(continued from page 6)

1 Right-click on the input box portion of the Data field and
select Propertiesfrom the shortcut menu.
Click inthelnput M ask property under the Data tab.

Click theInput Mask’s property button to launch the Input
Mask wizard.

whihich ingut ek mabchies Fose wou wank data it ook

To see how o sebscdted meck works, e e Tog IE Do
Tix eharegs tha Trgeot Hask ke, dick: the Edi List bittan,

It Warshe Dk Laowbcs

Loreg Time 1: 12:00 PM

Shat Thimi 13:12

Phecirn Tl o112 Pm

bl Dusks 2F-Sep-i3

Try IE: I_.l_.l

Edit List | Carice] | ek = I Ejrish I

Figure X; Inpwi Mask wizard

1 SdlecttheShort Dateoption. To seewhat the mask will ook
like, clickintheTry It box.

2 Click Next > to continue. Here, you can alter the place-
holder character if you wish. The underscore isthe default
character.

3. Click Next >to continue.

Click Finish to completethe Input Mask. Thelnput Mask is
displayed inthe Input M ask property box.

5. Click in the Default Value property box and type: Date().
This causesthe current dateto automatically fill in. You can
override this date by entering another date.

6. Click the X inthe upper-right corner to close the properties
box.

Finally, set thetab order so you can “Tab” fromfield tofield:

1 Click anywhereinthe Detail section’sbackground.

2 SdectView>Tab Order.

Click and drag the fields in the Custom Order list to rear-
range them or click the AutoOrder button. For thissimple
form, AutoOr der worksfine.

4. ClickOK.
5. Save and close theform.

Open the form and examine the changes. Try entering a few
records. (You'll need some datato view in the report anyway.)

UsingtheReport Wizard

The easiest way to create reportsiswith awizard. Access offers
several wizards for a variety of reports. You can create labels,
charts, and standard reports. The following example creates a
report of all records in the database organized by topic and by
date. Oncethereport is created, you can tweak it asmuch asyou
want.

Click Reportsinthe Objectslist.
Click the New icon. The New Report box is displayed.

Select Report Wizard from the list, choose the Text table
fromthedrop-downlist, and click OK . The Report Wizard is
launched.

Select the Date, Topic, Source, and Text fieldsand click the
> button to move them to the report.

e

Click Next > to continue.
Select the Topicfield and click the> button to create agroup.

Click Next > to continue.

© N o O

Select Date from the 1. drop-down menu and click the As-
cending button to toggleit to Descending.

9. Click Next >to continue.

10. Accept Stepped asthe default layout by clicking Next > to
continue.

11. Select Corporatefor thestyle.

5

Click Next > to continue.

13. Typeanamefor the report, such as K nowledge Base Con-
tents.

14. Select the M odify thereport’sdesign radio button. This
places the report in the Report Designer where you can
modify it if necessary.

(continued on page 9)
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WorkQuest™ Meeting Summary

The Pittsburgh Chapter’'s WorkQuest[]
group continued its weekly meetings in
January.

January 7: New Year: New Approachesto
Job Sear ching

At the first meeting of the year, members
described the changes they planned to
make to their job search techniques. The
plans reflect the variety of people at the
meeting and the variety of techniquesthey
employ.

Some people felt they have been spending
too much time at meetings and not enough
in making phone calls and sending out
résumeés. They plan to cut back on meet-
ings. Others felt just the opposite — that
they had not been spending enough time
networking and planto do much more. They
thought they would start attending net-
working groups such as PAPEN or Geek
Night or attending other technical society
meetings.

At least one person plans to shift his en-
ergy away from the survival job he’ sbeen
doing to focus more on his search for a
technical writing job. Another person has
decided to shift his focus from looking for
permanent full time work to collecting
enough contractsto keep him busy full time.

Several people planto completely redo their
résumés and to create additional sample
cover letters so they have something eas-
ily and quickly adaptable to any job situa-
tion that comes along. One or two people
planto create ajob search website. Almost
everyonewantsto become more organized
and to keep better records of contacts,
phone calls, résumés sent, and responses.

January 14: Human Resour cel ssues—
John Gilmore

John returned for his second appearance
as a guest speaker. John is a freelance
human resource counsel or who also vol-
unteers at the Carnegie Library Job and
Career Education Center. This meeting
focused on how to network to make con-
tactsthat will lead to ajob.

John and STC WorkQuest™ member Jim
McCarty did someroleplaying of good and
bad ways to try to network with someone.
John suggested for people who don’t want
to make networking cold calls, find afriend
of afriend who may bein apositionto help
you find ajob and iswilling to talk to you.
Try to talk to as many people as possible,
and don't | et refusalsbother you. John then
gave some tips about what to do when you
make a networking contact.

® |f you can get someone to have a net-
working meeting with you, ask if you
can send them a résumé so that they
arefamiliar with you before the meet-
ing, but never force your résumé on a
contact. The purpose is not to ask the
contact for a job at the first meeting,
but to familiarize them with your back-
ground and see if they can give you
any information that can help you in
your job search.

®  Whenyouanswer ajob advertisement,
try to call and talk with the company’s
HR department even if it says not to
cal in the advertisement. Don't ask
about aspecificjob, but about the com-
pany in general. When you call acom-
pany, try toidentify the HR person who
is handling the job you are interested
in, or even the person whoisthe hiring
manager for the position.

®*  Whenyou makeanetworking contact,

alwaysoffer toreturn afavor if you're
asking for one.

John suggested talking with people at the
Pittsburgh Technology Council. Many of
themarewilling to help peoplewho arelook-
ing for technical jobs.

January 21: MarketingMaterials

Onthisvery cold day, asmall but dedicated
group showed up for the meeting, includ-
ing one new member. Asafollowup to our
December 17" meeting, the group discussed
marketing materialsthat you can useto sell
yourself. We discussed all of the marketing
pieces that the members brought. Jay

K eefer brought some exceptional brochures
that he and hiswife Chrismade up for their
businesses. They bought their brochure
paper from acatal og/online company called
Paper Direct. Most of the members brought
their résumés, and the group members
commented on good points, and made
suggestions on possible improvements.
One member brought aflyer that contained
adescription of al of the servicesthat they
could providefor aclient.

January 28 & February 4: Settingup a
Job Search Website

Originally, only the January 28" meeting was
scheduled to discuss setting up a personal
job search website. There was so much in-
terest in the presentation of WorkQuest
member Joyce Hall and her husband Jim
Gogotsthat it was extended to the Febru-
ary 4" meeting. Thetwo meetingswerevery
wel| attended.

(continued on page 12)

Ranuals

Lisers Gukies

leports

Articles

Groschiures

Techni<al 5ales Su e
Catalogs

Proposals

Training Aaterials
Mewsletiars
Perioddicals

Procedures
Presentations

Corses B Seminars
Publications Planmning
Online Documentation

Complete technical writing service
from planning to publication

41x.833.552H

rameyiiiechmical-writing.met (a-mail})

tp:ffwtaiw techmicalFwritingonet (wensite)

PAGE 8



P1TTsBURGH CHAPTER

HTTP./ /WWW.STCPGH.ORG

Access Database Primer, Part 2

(continued from page 7)

15. Click Finish to create the report. You should see something
similartoFigure4:
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Click the Print Preview icon at any time to see how the report
looks. Click the Closeicon to return to the Report Designer win-
dow.

You can modify just about everything about the report. Like
forms, reports also have properties which are accessed by
clicking the black square in the upper-left corner (see Figure
4). You can also rearrange and resizethefields. Left click ona
field to select it. Once selected, you can drag it, change its
font, justification, etc. Right-click on a field to access and
change its properties. Figure 5 shows the report after | relo-
cated afew fields and resized the Text field to show two lines
of thefield'stext in the report.
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Your report should look something likethis:
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When you're satisfied with the report’s appearance, save and
closeit.

Next month’s article will introduce queries and how to use que-
riesasthe sourcefor reports. You can go to www.writemohr.com
(Free Stuff section) and download a copy of the database with
the enhancements explained inthisarticle.

Bob Mohr isasenior STC member and author of The Elements of
Word. He can be reached viae-mail at r pmohr @writemohr.com.

TechComm

Experienced Technica Writer
Experienced Researcher

® Research Proposals
® Grant Proposals

® Contract Proposals
® Research Reports
® Articles

* Monographs

® Training Materials

Telephone: 412-343-2508
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Thefollowing individual submitted a statement on her candidacy for STC second vice president. This statement isincluded here for your
information. Inclusion of this statement in the Blue Pencil does not imply endorsement of the candidate by the officers of the Pittsburgh

Chapter STC or of the Blue Pencil staff.

Statement of Sandi Harner, Candidate for Second

Vice President

The position of second vice president of
STC is a very important one because the
person elected will automatically become
first vice president and then president. |
would appreciate your votefor second vice
president of STC.

My experience with STC began in 1984
when | became amember. 1n 1985, | de-
veloped the technical and professional
communication major for Cedarville
University where | have now taught for
more than 20 years. In 1988, | chartered
the Cedarville University Student chap-
ter, and have advised it since then. The
value that I've received from my STC
membership isimmeasurable. Through
chapter meetings, publications, and
conferences—both regional and an-
nual—I have learned so much while
developing a professional network as
well as a network of friends.

| began my involvement on theinternational
level in 1992 asmanager of SigmaTau Chi.
That quickly led to manager of the Jay R.
Gould Award, judging for theKen Caird Stu-

dent Article Competition, reviewer of pro-
posalsfor the STC Annual Conference, and
onsitejudgefor the International Technical
Publications Competition. | am currently
serving onthe STC Board in my fourth year
asAssistant to the President for Academic
and Research Programs. In that capacity, |
am responsiblefor eight committees.

| was named Fellow in 2001, received the
Jay R. Gould Award for Excellencein Teach-
ing Technical Communication, and named
Associate Fellow in 1996.

Asfull Professor at Cedarville University, |
have directed the technical and professional
communication program sinceitsbeginning.
My responsibilities, in addition to teaching
afull course load, include devel oping cur-
riculum, securing and supervising fulltime
and adjunct faculty, advising students, su-
pervising independent studies, placing and
supervising student internships, and ad-
vising the STC student chapter.

In addition, | have served as an indepen-
dent consultant, contract writer, and
trainer since 1976. I1n 1997, | received the
STC Faculty Internship Grant and worked
as a Communications Manager in atech-
nical marketing communication firm. In
2002, | co-authored Technical Marketing
Communication, part of the Technical
Communication Seriespublished by Allyn
& Bacon/Longman.

For almost twenty years, my passion has
been to prepare young people to make a
significant contribution to the profession
of technical communication. That role has
kept me focused on core competencies,
emerging technol ogies, and communities of
practice. My current position on the STC
board for the past four years has provided
many opportunities to work at the Society
level withinitiativessuch asresearch grants
and special opportunitiesgrants, aswell as
chapter-level activitiesin helpingto develop

mentoring guidelines and education com-
mittees.

In the last few years, the growth of com-
munities of practice has broadened our
traditional definition of technical commu-
nication. This is evidenced by the sig-
nificant growth in the STC SIGs, which
now number more than 20 with a total
membership of 26,441.

If we are to be effective as the leading
professional organization for technical
communication, we must actively em-
brace those non-traditional groups such
as Web designers, technical marketing
communicators, usability experts, in-
structional designers, and others who
make up the workforce of today’s tech-
nical communicators. The challenge is
to help the employers and employees
alike to perceive them as the technical
communicators they are.

| believethat al these experiences prepare
meto fulfill the responsibilities of the sec-
ond vice president of STC, aswell asfirst
vicepresident, andfinally the president. The
Academic Vice President, my Dean and
Department Chair have pledged their full
support should | be elected second vice
president. This support will be evidenced
by a decreased teaching load as well asfi-
nancial support for the travel involved in
the position.

Whenitistimetovoteinthe STC election,
please take the time to go online or mark
your ballot and votefor Sandi Harner—STC
Second Vice President.

For more information, please see
www.sandiharner.com
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Thefollowing individual submitted a statement on her candidacy for STC second vice president. This statement isincluded here for your
information. Inclusion of this statement in the Blue Pencil does not imply endorsement of the candidate by the officers of the Pittsburgh

Chapter STC or of the Blue Pencil staff.

Statement of Suzanna Laurent, Candidate for
Second Vice President

While visiting Detroit’s Henry Ford Mu-
seum, | learned about Ford and the auto-
mobile he made so successful. Many people
have the mistaken ideathat Henry Ford was
an inventor, but Ford did not invent the
automobile. He didn’t even “invent” the
assembly line.

So what did Henry Ford do? He learned
from other peopl€e's experiences aswell as
hisown. Hetook risks. He saw failureasa
lesson, and he applied everything he
learned to improve the product, the pro-
cess, and the policies that shaped the
American automobileindustry. In short, he
was agreat innovator. And because he was
so willing to share the lessons he |earned,
he became an inspiration to many others.

| am running for second vice president be-
causein my ownway, | want to do asHenry
Ford did. He wanted to “learn from other
peopl€e'sexperiencesaswell ashisown.” |
want to usethelessonsthat | have learned
in 25 years of management and leadership
positions to create solutions that will en-
sure STC becomes an organization that is
vital to the diverse careers of technical
communicators.

Oneinnovativething | did asadirector-
sponsor (1999-2002) was to attend con-
ferences and give chapter programs in
every region to meet our members and
listen to their ideas. As aresult, | have
presented 103 conference sessions, lead-
ership workshops, and chapter programs
in locations from Toronto to Hawaii. In
addition, | have written 30 articles that
have been published over 500 times in
STC newsletters. This “listening tour”
instilled a greater understanding of the
unique challenges facing us, some of
which are addressed in my articles.

While serving asdirector-sponsor, | gained
athorough understanding of theissuesand
concernsabout STC at many levels. Work-
ing individually with leaders and other
membersisaninvaluable experiencethatis
crucial to being the most effectiveleader in
the “presidential chain of offices.”

Ford also “took risks.” Failing to be inno-
vative and leaving things at the “status
quo” isarisky business for STC and tech-
nical communicators. We must makeit part
of our role as technical communicators to
show the value we add. We must continue
to learn more, do more, and be more. Itis
important that STC become the “premier”
organization for technical communicators.
One way we can do that is by listening to
what our memberswant, becausethe orga-
nization that best meets the needs of its
membersistheonethat retainsitsmembers
and attracts new ones.

Ford “saw failure as a lesson, and applied
everything helearned toimprove....” Dur-
ing the process of defining STC's brand,
we discovered where we were making our
mistakes and that we were not being per-
ceived as we wanted to be, so we' ve made
changes to correct some of those miscon-
ceptions.

Aswe seek new ways to prosper, we must
improve our processes and the quality of
our member services.

STC members work in more diversified
environments than ever before, with ex-
perience, skills, and talents that vary
widely. Nevertheless, we share the desire
to be recognized for our contributions
to the workplace. By more proactively
promoting our field, | believe that STC
can make a difference in the careers of
our members.

There are other important strategiesto con-
sider aswe seek to progress. To learn more
about my experience and what | have con-
tributed pertaining to these strategies, read
the expanded version of thisarticle at http:/
/pages.prodigy.net/slaurent or contact me
at slaurent@prodigy.net.

With experienced | eadership and guidance,
STC can become the catalyst that enables
technical communicators to achieve the
professional statusthey have earned. When
that isaccomplished, wewill havefulfilled
my vision for STC to become an organiza-
tion to which technical communicatorsfedl
membership is essential to their careers.

| would sincerely appreciate your vote
for me as the next second vice president,
because | firmly believe that when a col-
lection of minds, hearts, and talentswork
together, great things can happen!
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Meeting Detalils:

Date  Tuesday, March 11, 2003

Location:  The Engineer’'s Society of
Western Pennsylvania, 337 Fourth Av-
enue, Downtown Pittsburgh. Maps and
directions are available at http://
www.eswp.com. Thereareparking lotsand
garagesin close proximity tothe Engineer’s
Society building.

Schedule:
Networking (cash bar): 5:15- 6 PM
Dinner: 6-7PM
Presentation: 7-8PM

M enu Selections:

Select one:

Chicken Riviera— Boneless breast
topped with sliced tomatoes,
garlic butter and Asiago cheese

Tenderloin of Beef Alexandria—
Lightly breaded with a sauce of
lemon, shallots and mushrooms

Stuffed Shells
Codt: $2200

$12.00 students and unemployed

March Awards Banquet

RSVP: To Darlene Mullenix at
dmullenix@federatedinv.com or 412-288-
8676 (W) by March 7, 2003. Include your
entrée selection and adaytime phone num-
ber.

Thebanquet cost must bepaidin full be-
forethebanquet! All checksmust bere-
ceived by March 7, 2003.
Make your check payable to “ STC-Pitts-
burgh” and mail it to:

STC-Pittsburgh
PO.Box 133
Pittsburgh, PA, 15230

IMPORTANT! Cancellationsreceived after March 7, 2003 will be charged full price.

WorkQuest™ Meeting Summary

(continued from page 8)

A personal job search website is used to
present your skills and talents to potential
employers. It is similar to a website that
advertises a business, but unlike a busi-
ness website, it would be dismantled once
you find employment. You can create your
websiteinan HTML editor like FrontPage,
or even use Word and write your pages out
asHTML. Some of the points discussed by
Joyce and Jim included:

e Consider cost — development time,
money and maintenance involved in
setting up the site

»  Defineyour salesmessage—know your
target audience, address their ques-

tions about your skills, offer them a
benefit, set yourself apart

» Brand your web site — have a consis-
tent look to it that can be identified as
yours, have a motto for yourself

* Includeyour contact information

» Use good design techniques — color
and style should project your business
image; use a smple, clean look; use
small graphicsthat download quickly

»  Test your page before publishing it on
the web

Several of the WorkQuest members ex-
hibited their own personal job search
websites and made some suggestions for
items that should be included. Some of

these suggestions included: testimonials
from clients, case studies, either arésumé
or a short biography and alist of experi-
ence areas, pictures of items you’'ve had
published, lists of awardsyou’ vewon, and
types of projectsyou’ veworked on. There
was some discussion of whether to list spe-
cific clients because some of them might
not want to belisted, and thelist could pos-
sibly be used by your competitors as a
source of possible clients.

WorkQuest was formed as a resource for
you. Many interesting topics are planned
for the next month. Notices of the meetings
can be found on the WorkQuest web site
http://home.earthlink.net/
~workquest/.

Editorial Calendar

Please send your submissions to Meg Papa at mvOt@andrew.cmu.edul.

Mestlng Drate Blae Pencll Pablication Article Sabmisslon
Drate (Monday) Dealline (MMomnday)
Week of April 7 | March 24 March3 ; !
| Werk of May 12 April 28 April 7

Article Deadline

The deadline for the next issue of the Blue
Pencil is Monday, March 3. Please send
your submissions to Meg Papa at
mMvOt@andrew.cmu.edu.
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