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Advanced Advert Manager

Before We Start

The P Squared Advanced Advert Manager is used to either generate lists of adverts
that need to be played, or to take alist of adverts already generated by athird party

advert scheduling system (like Broadnet™) and ‘ push’ them in to your Q-NXT Log
ready to be played back by Myriad.

Whether you are using the Advanced Advert Manager to generate alist of adverts or
to ssimply import alist from athird party system, the import processis basically the
same.

Before you get started with the Advanced Advert Manager, you should ensure that
you have created a music schedule for the time period you want to ‘ push’ advertsin to
(using either AutoTrack™ Pro or athird party music scheduling system such as
Powergold™ or Selector™) and that your music schedule contains Advert Breaks that
the Advanced Advert Manager will useto fill with adverts (see scheduling system
documentation for details on how to do this). Finally you need to have ‘ pushed’ the
music schedulein to Myriad’'s Q-NXT Log before you attempt to schedule or import
adverts. In AutoTrack this happens as part of the scheduling process but if you are
using athird party music scheduling system then you will need to use the separate P
Squared Log Import program.

Now that the warnings about what you need to have done before starting are out of the
way, lest get started by running the Advert Scheduler.

Getting Started

The Advanced Advert Manager should be installed on a PC that has access to your
Myriad network.

Take a complete copy of the Ad Manager folder from the installation CD onto the
myriad machine where it will finally live (It can only be installed on alicensed
Myriad Terminal) and then create a shortcut to the Ad Manager.exe on your desktop.

Onceinstalled, the Advanced Advert Manager icon will like an orange on a P Squared
logo background. Double click on thisicon to start Advanced Advert Manager for the
first time.



P Squared Ltd.
Advert Manager

Version 2.6.6
Windows 2000 {Service Pack 2)

Warning: This compater praogram Is protected nnder international copyripht law. Unaothoriseq
veprodiction of this program or any part of it 1s expressly forbldden and any such actions
may resuitin chdll and criminal prosecition to the masimum extent of the law.

Opening Uzers Database. .

In the majority of cases, you will see the splash screen above for afew seconds while
the system loads up. If your Myriad system is configured to run with multiple
configurations, you will first have to select which configuration you wish to use by
clicking on the appropriate icon. If you do not have multiple configurations set up or
have no idea what we are talking about then don’t worry, chances are you can forget

about this paragraph.

Logging In

Myriad has a built in security system in which users of the system are given aLogin
Name and Password which determines how much access they have to the system. As
part of the Myriad family, Advanced Advert Manager is no exception, So assuming
that you are using User Security and that you have added some usersto your system
with Myriad Manager, you will have to Login to Advanced Advert Manager before
you can proceed any further.

.:'- Myriad User Login Ej

@ Fleaze tppe i your kynad Uzer Mame and Pazsword;
Cancel I
Uzer Mame: ||

Pazzword: I Dptionz 2 I

It may seem obvious but you must Login with aLogin Name and Password that
includes adequate User Rights to allow you to use the Advanced Advert Manager (see
Myriad Manager Manual for more details).

Selecting The Q -NXT Database You Want To Work With

The first time that you run the Advanced Advert Manager, you will be asked to select
the Q-NXT Database that you wish to work with. Thisis the database that contain s



the music schedule that you want to schedule / push advertsin to. Most stations will
only have one Q-NXT database because they will only be using there Myriad system
for one station but if you are running more than one station from the same system (i.e.
FM and AM sister stations etc) then you may have multiple Q-NXT Database to
choose from.

EEE

2 Select Q-Nxt ¥2.6 Database x|
Options:  Miew
Fleasze zelect the database that you want to uze from the following, and click, OK:
o Th, e
gux SN T i‘: L] <
| “3 e 55T 8 15T “3 e =T liTE &
Peter Test  Purgatory Q-Mat Swanzea The'wa

Daves Test FM Do Mot

Databasze... Use 26DE  FM-Its.. VersionZ.. Sound-. -South.

1] | »
i I Cancel

In the exampl e above, there are anumber of databases to choose from. To select a
database, either double click on it or highlight it (it goes blue) and click on the OK
button.

If you are not sure which Q-NXT Database you want to work with or you have
severa databases that you will need to use, don’t worry, the Change Working
Database option on the File menu allows you to select a different Q-NXT Database at
any time.

Once you have selected the Q-NXT Database then the Advanced Advert Manager will
finish loading and we are ready to start playing.

Scheduling Adverts v’s Importing Adverts From A 3"
Party System

At this stage, the Advanced Advert Manager has been started successfully but it will
look very different depending on whether you plan to use the Advanced Advert
Manager to schedule the adverts for you or you wish it to ‘import’ the adverts from a
list created by athird party advert scheduling system such as Broadnet™. If you are
not sure then answer this simple question.

Have you purchased an advert scheduling system from a company other than P
Squared?

Yes: Then you will want to use the Advanced Advert Manager to ‘import’ the list of
advertsthat the third party system has generated. To do this you will need to
configure the third party to output afile to a specific format that the Advanced Advert
Manager can understand and have that file available either on your computer or a
floppy disk. For information on configuring your third party advert scheduling system
to work with Myriad, contact P squared initially for details and then be prepared to
contact to the supply of the third party software to make any necessary modification.



No: If you have not purchased a third party advert scheduling system but want to
include adverts on your station then don’t panic. As part of the standard Myriad
package, we have included the Advanced Advert Manager, which has the ability to
schedule adverts for you. The Advanced Advert Manager is not intended to be any
more than a basic advert scheduling system and as such, if it does not meet your
reguirements you may have to consider investing in athird party product — but why
don’t we wait and see before you spend any more of your stations heard earned
money.

Whether you are using the Advanced Advert Manager to schedule adverts or not is
determined by the Schedule Logs setting in the Q-NXT Database that you have
opened (located on the Ads/Logstab of Q-NXT settings) and determines how the
Advanced Advert Manager looks when it starts up.

Create an Adverts Database:

Run the program, goto the settings menu then choose Q-NXT Database Settings,
finally click on the Ads/Log Import tab (as shown below).

On the bottom section of this window you need to put atick in the box for "Schedule
Adverts' - thiswill enable the select button.

A Q-NXT Database Settings 1 x|

Songslingle Log Files:

Logs last sent: [P Squared AutaTrack 2.6.11 on 28/08/2002 16:38:48
Logs Directony: |E:\Documents and Settings\peteri\Desktop Browse |
Log Fileharme Prefis: iMYriad Filenarme Drate Format: I ﬂ Sample: [ Myriad LOG

Amount to add to Cart Numbers: !D

do not heed to use these sethings if you are using AutaTrack.

m Log Files:

¥ Schedule &dverts: !KIT Clien Select |
Lags Dirsctony: MALOGS Browse |

Filename Diate Farmat: !}.}.mmdd :I Sample: l 020829.L0G

Amount to add to Cart Mumbers: !D Only uze adverts marked for Transmittar Chain: |

ok | Cancel |

Click select, thiswill then open the database chooser, from the "Options" menu of this
window, create a new database.

Make sure that you give it an obvious filename and description so that you don't get
confused with the other databases you are storing.

Now you have specified a client database, the full functionality of the Advanced
Advert Manager is enabled.



How Advanced Advert Manager Looks If You Are Scheduling
Adverts

"'-’_-'-1 P Squared Ltd. Advert Manager - Peter Test 2.6 DB
File Adye Setings Window  Help

New

[ e &
[ Advert Manager by P Squared Ltd. [28/n8/2002 | 1557

How Advanced Advert Manager Looks If You Are Importing
Adverts From A 3 " Party System

e p Squared Ltd. Advanced Advert Manager - local kit database ,_ Q‘ Lﬁl
.F_ifa' Adverts s Reports  Settings Window Help:

Mew
Seach | -
@ =0l
Haiw ad Sl W
g Schedules have been ereated up until | ‘Mo Schedules Created
$ Date and Time Range: = —
5 dm [ Select Start Date and Time: | Monday | 09 Decerber 2002 {00 0o

Select End Date and Time: | Monday | 09 D ccember 2002 EI—SS—
Options:

© T~ Disgrostc Repat:

f T Force nor2chediled Ad inta Log

e | | ST RET | >/
| i || & I i | 1| &
[dvert Manager by P Squared Lid. {Ez/a00z | 1610

S start |J as @ @{ “ @oih.. | Ad)verl B Jasc |E1ﬁbu ©psq.. [E My Ql @@5#1 I = F 5 I @W Q@@@g’& 16:10




If the Advanced Advert Manager is being used to import lists of advert breaks from a
3" party advert scheduling system then the Clients tab appears to be ‘greyed out’ as
you will not be needing to add any Client s to the system. The Autoschedule tab
remain valid for both modes of operation.

If you are not planning on using Advanced Advert Manager to generate advert breaks
then you can skip straight ahead to the AutoSchedule tab. All of the operations on the
Autoschedule tab are the same if your are importing alist, the only difference is that
instead of making it’s own list, Advanced Advert Manager will use the list you have
aready generated using athird party product.
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Using The Advanced Advert Manager To Schedule
Adverts

If you are reading this part of the manual, hopefully you have aready flicked through
the first section of and have come to the conclusion that you want to use the
Advanced Advert Manager to generate your stations advert breaks for you as opposed
to importing alist of adverts from a 3" party system. Y ou should also have generated
amusic schedule that contains advert breaks, ‘pushed’ this schedulein to Myriad (so
it appears on the Q-NXT screen) and have configured the Ads / Logs section of Q-
NXT Settings to Schedule Adverts — if the answer is yes then well done, we are ready
to begin.
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The Advanced Advert Manager Interface
Menu Bar - Access to the Advert Manager

menu options Iewi
u opti Cart Player - Used for reviewing

adverts on the Myriad Audio Wall

lwesrt Madioger - Pty Tesl 256 [

The Chents Tab - The The AutoSchedule Tab -

buttons on this tab The buttons on this tab
allow you to add or allow you to actually
search through the schedule the active
clients on your system adverts in to your advert
and also to add or breaks for a specified
search through the time frame

adverts for each

client

The picture above shows the basic layout of the Advanced Advert Manager when it is
being used for scheduling adverts. The most important sections are the Clients Tab
which is used to add clients / adverts to the system and the AutoSchedule Tab which
is used to actually schedule the advertsin to advert breaks for your station. The Cart
Player is used for auditioning Carts on the Myriad Audio Wall and the Menu bar
offers arange of menu options for configuring and using the system. All of these
elements are explained in greater depth in this manual.
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Before We Add Our First Client, We A Should Set Up
Collisions

The vast mgjority of settings for Advanced Advert Manager are automatically
detected from the Myriad system when the program isinstalled. Even if you do not
have Myriad installed on the PC you are using for Advanced Advert Manager then it
may well still detect all the appropriate settings. If the settings are not automatically
set then you will be prompted to add the settings the first time you run the program.
For details on how to do this, please refer to the Settings Menu section of this manual
for information on manually configuring your system.

One of the settings that will not automatically be set is the Collisions list. Collisions
are used by the Advanced Advert Manager to keep adverts for similar products apart
in your advert breaks. Lets say for example that your station is running adverts from
two rival double-glazing firms at the same time. Y ou may want to ensure that the
adverts for each company do not appear next to each other in your Q-NXT Log. This
would be done by setting up a Collision called ‘double-glazing’ and ticking the
‘double-glazing’ Collision option on the advert for each company. The system will
then treat them as similar and attempt to keep them in separate advert breaks or, when
thisis not possible, apart in asingle advert break. Off course, if you started running an
advert for athird double-glazing company, ticking the ‘ double-glazing’ Collision for
that advert would instruct the system to keep al three separate.

Setting Your Collisions

Y ou do not have to set al the Collision before you get started but it would help to set
a couple so that you can see how to use them when we come to adding our first advert
to the system.

To set your Collisions, click on the Adverts Menu and select Collisions from the
menu list.

x|
— Hard Collision M ames: — Soft Collizion: Mames:

Matar Dealsrs |M|:utu:ur Dealers

|Motile Phone Shops |Motile Phone Shops

|D|:uu|:||e [alazing |D|:uu|:||e [alazing

ISupermarkets ISupermarkets

{Furriiture Stores IFumiture Stores

|Fast Food Outlets |Fast Food Outlets

|D|:uticians |D|:uticians

|Banking |Banking

)4 | Canicel

Thiswill open up a small window with two sections. The Hard Collision Names
section alows you to set up to eight Hard Collision Names, the Soft Collisions
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sections allowsyou to set up to eight — you guessed it- Soft Collision Names. But
what isthe different?

Hard Collisions

Hard Collisions are Collision that the system WILL NOT allow to happen under any
circumstances. Lets say that we have several double- glazing firm adverts and we tick
the ‘double-glazing’ Hard Collision option on all of them. The system will attempt to
keep them al in separate advert breaks. If is can not do that then it will try to shuffle
the advert breaks so that none of the double-glazing adverts are played next to each
other. If is can not do that then because it isaHard Collision then it will actually drop
on of the adverts rather then let then collide. Y ou would then have to intervene to
manually sort out the problem.

Soft Collisions

In the case of Soft Collisions, the same process as with Hard Collisions applies but at
thefinal stage, if it cannot keep two colliding adverts apart, it will leave them in the
schedule next to each other. Soft Collisions are usually used for adverts that should be
kept apart but must also be played.

In the exampl e screen shot above, the same names have been used for both Hard and
Soft Collisions but this does not have to be the case.

Once you have finished, click on the OK button to save your Collision Names.

Clients

Clients are the people who buy ‘air space’ on your station. In Advanced Advert
Manager, you have a database of Clients and for each Client you can have one or
more adverts. The Client database contains all the adverts for a Client, past present or
future and every advert you want to run on your station must be attached to a Client.

Adding Your First Client

Although Clients are fundamental to the Advanced Advert Manager, adding and
managing them is pretty straightforward. Throughout this manual, we will use a
number of ‘made up’ Clients. These are for demonstration purposes only and are not
intended to be representative of real companies.

To add anew click, click on the New button on the Client Tab.

14



l-%- P Squared Ltd. Advert Manage
File pdverts Carts Seftings Wi

: .'_nu
e | 5
it
T
F:::I::I oF Yiew a Clients dekails,
W
ok =T
4 o
; =
.k e
il
Search
AT

Thiswill open ablank Client Record Card to allow you to start to add the details for
your client. Thefirst thing to do isto add in the general details for your client on the
General tab. The only thing that you need to make sure is the Client Referenceisa

unique reference; you cannot use the same Client Reference for two different clients.

I:%> P Squared Ltd. Advert Manager - Kit -NXT Database
File  adverts _Qa_rts Settings  Wwindow  Help

oy
1 LL N T -
@ = ) Fred The Bakers = =l IKI
Mew |& General‘l Addiesses] MU[eDE‘taiIsI Note‘s-l.
g\)} %; Reterence: Ifredbake -v-l Their Reference: IF‘urgFM
P @ i 2
AF % Compary Hame: |Fred The Bakers
Search Contact Mame: |Fred Harris
g\)} Ehore Numbers 177452 111555
B, Fax Mumber: {01482 111686
Heve Ad E Mail address: |fr_ed@fre_dbark¢rs. ook
g\)} Feference | Dezeription: | Cant | Dates
Adverts.
| Curent Adverts | Old Adverts | Pending Adverts | All Advers |
find | Deee | e | oK |

In the example, the general details for anew Client have been added. Y ou must give
each Client a Reference and a Company Name, the rest of the information fields are

optional.

Next, click on the Addresses Tab to add in the Clients address.

15



Squared Ltd. Advert Manager - Kit Q-NXT Database
File  Adverts _Ca_rts Settings  Window Help

(1% =
’Q & & Fred The Bakers |0 x

Mew & General  Addresses | More Details| Notes |
g z e
B %; Client Address I Use a different invoice address:
g@ g' Freds Bakery, Freds Bakery,
T 132 High Street 13 High Street
Search Hull Hull

HU3 170 HU31vD:

Mew Ad

g@ Refererice | Description: | can | Dates

Adverts

_ Curent Adverts | 0ld Adverts | Pending Adverts | all Adverts |

fnd | oeee | cear | oK |

The More Details Tab alows you to add in the Clients Company and VAT number as
well as the date of your last contact with them and when you should contact them
next.

squared Ltd. Advert Manager - Kit Q-NXT Database
Ele @dverts Carks Settings Window Help

o1 Lol
Ge‘nerall Addresses  More Datails"-l.No_te‘s |

WAT Mumber.  [7r11171 CompanyMNer [oz2zzozazzzzz
Lesi Contacled  [35 puguor 2002.%] N Cotact: |35 5eptomber 2002.5]

ShpaLEEOTTY

Search

Mew fid

g\)@ Retererice | Description: | Cat | Dates
Adverts

| E’unen‘t'.f'-\dverts_l Dld#dverls.l Pending Adverls I &l Adverts |

Fid | Deee | cear | oK | canesl

Finally, the Notes Tab allows you to add some text notes about the Client you are
adding to the system.
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wlp Squared Ltd. Advert Manager - Kit J-NXT Database
File  Adverts Carts Setbings Mdndow Help

{ L1k T -
@ i & Fred The Bakers =10 |£l
Mew |B G.e'nerall Addresses-l Mare Details NDlES-i
o
{@ g Hates:
1)
! g Fred's dad started the buziness 70 vears ago and his advert campaigns have all had
o a traditional fesl to them,|
Seaich
MNewAd
Q‘])\E Refererice | Description | Cant | Dates
Adverts
 Curent Advefls_l Dldﬁdvertsl Pending Adverts I Al Adverts I
frd | Do | Dear | ok |

That'sit! Click on OK to save your new Client’s details or Cancel if you want to
discard what you have just done.

N.B. The bottom half of the Client Record Card shows the adverts that the Client is
currently running, adverts that have ran in the past and any that are pending in the
future. We will cover thisin more depth in the Adverts section of the manual but as
thisisanew Client, there are no adverts listed in on the Client Record Card.

Y ou can a'so use the Find button to look up a clients details based on their Reference
but the Search option on the Client Tab offers a more comprehensive search facility.

Searching For A Client

Once you have added a few Clients to the system, you may well want to go back to a
particular Client Record Card to look at their contact details or see what adverts they
are running. The easiest way of doing thisisto use the Search button on the Client
Tab to search for aClient.

Click on the Search button on the Client Tab.

17



& Squared Ltd. Advert Manager - Peter Test 2.6 DB

File Adverts _Ea_rts Settings  Window Help

&

few

ANPAESOHTY

ﬁ@
W

L

Thiswill open the Client Search window which allows you to select a Client

rch For & specific Client, or a range of clients.,

Reference, Their Reference, Company Name or Contact Name to search for. Y ou can
do this by either typing in the appropriate boxes or selecting an a name from the ‘drop

down’ list on each option.

K. Search for a Client:

Bagic Details |

Ix

Client Reference: |

Theit Reference: |

(Bel DR F e The Bakers

Contact Mame: |

L Lef e e

0K

Cancel

When you are happy, click on the OK button to start the search. Once the search has

completed, the results will be displayed in the Client Search Results window. In the
example below, only Fred’' s Bakery matched the criteria but if more than one Client
meets the search criteria then the results are displayed as alist in the Client Search

Result Window.

;i Client Search Results

Update the Search Results [F5)

| 1 canllz] selected.

18



To open the actual Client Record Card, double click on it in the Client Search Results
Window.

wlp Squared Ltd. Advert Manager - Kit [)-NXT Database
File Adverts Carts Settings Window Help

o

{ LL R T -
@ F ) Fred The Bakers = IEII_’ﬂ

Mew |E Genera‘.'l fddiesses| Mare Details | Notes-l.

u.‘ = 3 % oy

i\})@ g Beterence: Ifledbake -—'I Their Reference: IF'urgFM

1 o -

AHen % Compary Name:  [Fred The Bakers
Search Cantact Nare: |Fred Harris
gl‘)g Phone Nurnbers [o1a82 111558

Fax Mumber: {01482 111686
Heve Ad E Mail address: |f[ed@flep|balkers. co.uk
g‘;}@ Reference | Dezcription | Cart | Dates
Audverts
 Curent Adverts | Did Adverts| Pending Adverts | Al Adverts |
Fid | Debie | cea | oK | Ccancel

And here we are again with the contact details for Fred the Baker!

Alternative Method Of Locating A Client Using The Find
Button

As an aternative to using the Search button, if you are already in the Client Record
Card screen and you want to find the specific details about a Client on the system, you
can do so by selecting the Client’ s Reference from the drop down list and then
clicking on the Find button.
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ap Squared Ltd. Advert Manager - Peter Test 2.6 DB
File  Adverts ;a_rts Settings  Window Help

. 3 i
=
i General | Addressesl More Detaﬂsl Motes i
New g Beference: | ﬂ Their Reference: |
T | i
gl, o CompanyName:  |PEPPEREMI 4]
L 2 KIT kAT
o = Contact Mame: ROYER
CaRPHOME WHS
Search Phore Numbers | FREESERVE
The WARNER WILLA
g‘,w Fax Mumber: tsh
1 E-Mail address:
Mew Ad
@\‘E Feference | Diescription | Cart. | Dates
4,
Adverts
Current Adverts I Old Ad\?ertsl PéndingAdverIs‘I Al Adverls‘l
Find | Dielate | Clear | (] # | Cancel

Thiswill then fill in all therest of the details for you from the Clients Database.
If you want to look up anew Client but you are already looking at Client’s details,

clicking the Clear button will clear al the current Client’s details for you allow you to
select anew Reference and Find the detail s using the Find button.

Deleting A Client From The Sy stem

To delete a Client for the system, all you have to do is use either the Search button on
the Client Tab or the Find button inside the Client Record Card screens to open the
details of the Client you want to delete. Once you have the Client Record Card open,
the Delete button becomes enabled at the bottom of the screen.

To delete the Client from the system, click on the Delete button.

Advert Manager i il

Q‘!) Areyou sure wou want-to delebe this Client?

Y ou will then be asked to confirm that you want to delete the Client. CAUTION: You
will be given one warning only and once a Client has been deleted, there is no going
back, all the information will be lost for all eternity so BE CAREFUL!

Adding Your First Advert To The System
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Once we have added our first Client to the system, we are ready to start to add some
adverts to the system. Before we get started, in this example, the advert has aready
been produced and added to the Myriad system. The Cart Number that the advert has
been recorded in to is known and the advert is complete and ready to play ‘on air’. It
is not necessary to do it this way round, you could add the advert in Advanced Advert
Manager first, select ablank Cart Number from the Audio Wall and record the advert
into that Cart Number at alater date.

To get started adding an advert to the system, click on the New Ad button on the
Clients Tab.

ahp Squared Ltd. Advert Manager - Peter Test
Fle Adverts Carts Settings Window Help

ANREYIS0NY | swsis

%

én-lw.:_-rlﬁ

Edd aor view an adverts dekails

Thiswill open ablank Advert Window to allow usto create a new advert.

The General Tab

Advert Details

Thefirst thing that we have to do is select the Client that we want the advert to be for.
Selecting the unique Client Reference from the ‘ drop down’ list doesthis. In this
example, we want to add in a new advert for Fred The Bakers so we select ‘ fredbake’

for the Client Reference.

Next we need to give the advert a unique reference of it’s own. Asthisisthefirst
advert for Fred’s Bakery, we need to type in a new Advert Reference (in this case
‘fredbakeadl’) but in future, if we add more adverts for Fred’'s Bakery, we will be
ableto select an Advert Reference using the ‘drop down’ list and then modify it
accordingly (i.e. fredbakead2 can be added by selecting fredbakeadl from the list and
changing the last number).

Finally, we need to give the advert a descriptive title that can be used to identify the
advert when we need to work with it in the future.
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“p Squared Ltd. Advert Manager - Peter Test 2.6 DB

e Carts Settings Window Help
29
Mew .3 The Fred The Baker Campaign Advert 1

enera | Calfsions| Notes | oy it |

Clierit Reference:  [hedhake =] Advert Reference: [fiedbakeadT v[

Search Deseription: {The Fred The Baker Campaign Advert 1]
& Gt urtber P (el
b Sttt Date: W dugust 2002 ¥ EndDat= [05 Seplenbr 2002 ]

0)1]2z|3|4|5|e]|7]8]a]|1n|11|12]12]14]15]18{17|18]19| 20 21| 22| 23

ENpEYaEoITY | spia)

L

Adverts

Lielete Clear

Fi= | >
| A

[ Advert Manager by P Squared Lid 008002 1123

Cart Details

Once we have added the basic details for the advert, we need to tell the Advanced
Advert Manager where the advert is on the Myriad Audio Wall. Thisis done by
specifying the Cart number that the advert has been recorded in to.

To add a Cart Number to your advert, either type Cart Number directly in to the Cart
Number box or click on the Cart Number button to open the Cart Browser which
allowsyou to ‘browse’ the Audio Wall for the Cart you are looking for.

v p squared Ltd. Advert Manager - Peter Test 2:6 DB Izl

File Adverts Carts Settings Window  Help

New General | Colisare| otes | ey Histry|
%}g Clent Refarence:  [irdbake x| Advert Beferenes: [iedbakead]
= Descriptior: [The Fred The Baker Campaign Advert 1
SRS [ e el
{‘)@ Stail Date: M0 August 2002 7 EndDale: 06 September 2002 >
Newad 0|1|2]3]4]|5]6]7|8]9]n|11]12]13]14]18]18]17|18]19|20| 21| 22| 23
0 e
Adverls
1 | | >

I i | A

vert Manager by P Sauarsd Li [30/08/2002 | 1201
Advert M: 'S d. 0

Astane| B @ 3 5 || &) omyreinge. .| @) advertmans... | S imbox-micro..| 8 sscrant sh.. | S squaredi... [ cart browser [254 @D @BE 1200
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Once you have found the Cart that you want to use in the Cart Browser, click on it to
select it.

Tip: You can usethe Jump function on the Cart Browser to jump to a specific Cart
Number or the Find (F key) to search the Audio Wall for a specific Cart.

‘_d Fred The Baker Campaign Advert 1 _ = Il:i Iil

Gene_rall Callisions | Motes I Play History |

Client Reference: |fredbake j Advert Beference: Ifredbakead'l ;I
[Diescription: IFled The Baker Campaign Adwvert 7
Cait Mumbet |2D1 Play | Edit ||Fred's Bakery Traditional Campaigr Advert 1
Start Date: [30 sugust 2002 = EndDate: |0 september 2002 =]
Ol 23466783 (10(11]|12(13(14|16|16(17|18|19|20(21| 22|23
fdon
Tue
Wed
Thu
Fri
Sat
Sun
Fnd | oo | Gl | aK Cancel

Playing, Editing & Recording Carts

Once you have selected a Cart from the Audio Wall, the Play and Edit buttons
become enabled. The Play button is used to review the Cart you have selected by
loading in to the Cart Player located at the bottom of the Advanced Advert Manager.

| e

u 201 | Fred's Bakery Traditional Campaign Advert1 | Llll
o014 | oot (1) 4|
| Advert Manager by P Squared Ltd {30/08/2002 [ 1376

While the Cart is playing in the Cart Player, you can jump around with the audio of
the Cart by clicking on the progress bar to jump to that point in the Cart. Y ou can also
use the ‘transport controls' located to the right of the Cart Player to control playback
of theaudio.

The Edit button opens the Edit Cart screen from Myriad, which allows you to edit the
details for the Cart that appear on the Myriad Audio Wall.

23



[75) Cart Details for Cark 201, using Player 1 ii

General | kare Timing | Maotes I Eop_l,lrightl Internet I Picture’ Other I

—Appearance ¢ Dezcription. ————— 1 Timing Information:

Intro Start; |nn;nn;nu.nn St ) |
|Traditional Campaian Intra End: [00,00:00.00 Set 7] |
asdvert 1 Extro; |uu:nu:3u.uu Set [ |

Back Colour | Text Colour | Length: [0000:30.30 | Space 032254

> . A | M | bn

Play Edit Becord [mport Fades Ends Tail aut
I | I

|— Flayback. Recording and E diting J |— How does the cart end? J

Delete | v Auto-Preview (8] 4 l Cancel | pply |

From here, you can add any additional text or picture information, the copyright
details and information that you want Myriad to display on your web site. Y ou can
also set the Extro for the Cart and even use the Record button to record the advert on
to the Audio Wall using the audio input to your computer’ s sound card.

Start And End Dates

The next thing that we need to set for our new advert is a Start and End date for the

advert to run between. Using Advanced Advert Manager you must specify a start and
end date for each advert in the system so that the Advanced Advert Manager can
schedule adverts that are ‘ current’ when it is generating the advert schedule.

To set the start and end dates, use the *drop down’ list to select the respective dates.

;! September 2002 _'!

26 27 28 29 30 31 1
2 3 4 5 B 7 B
3 1 11 12 13 14 15

16 17 18 19 20 21 22
23 024 2% 26 27 28 29
u: 1 A F & & OB

< 3 Today: 30/08/2002

Once you have selected a date range, the advert will automatically be included in all
advert scheduling that occurs between and including those dates.

The Rotation Grid
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The final element that MUST be compl eted on the General Tab of the Advert Record
Card isthe Rotation grid.

The Rotation Grid isthe grid of 168 squaresthat islocated at the bottom of the Advert
Record Card. Each sgquare is used to represent a single hour in aweek and the number
that is entered in to the hour square is the number of time within that hour that the
advert will be scheduled to be played. Initially, the Rotation Grid will be empty
(white) but we need to put a number in to each hour of the week that you want the
advert to be played.

i %Fred The Baker Campaign Adverk 1
I tvﬂfé'm'l'_ Motes | Play Histary |
Client Reference: : ~| Advet Beferenics: [iicdbakeadi

ﬂﬂdlph‘ﬂﬂ-‘ 'IFred The Baker Campaign Advert 1

| Cart Numberl |201 F'Iag,rl éélft:"ﬁe;l's-ﬁakew Traditional Campaign Adwert T
E - 3 o

Start Drate:

In the example above, the advert has been set to play every hour of the week at least
once but between the hours of 6:00 — 10:00 and 16:00 — 19:00 throughout the week,
the advert will be scheduled twice in each hour.

Now, | am sure at this point you are thinking that it will take agesto fill in every box
on the grid, and you would be right but luckily you can use the left mouse button to
select several hours at once and then type in the number you want to be added to each
box. Giveit atry and you will soon seethat it is dead simple.

At this stage, we have added enough information for the system to start scheduling the
advert; all we need to do isclick on the OK button to save the information to the
database.

The Collisions Tab
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The Collisions Tab allows you to specify what type company or product this advert is
for so that the system can attempt to keep it separate from other adverts for similar
products or services.

Click on the Collisions Tab to view the Collisions screen for the advert.

'.I-" Fred The Baker Campaign Advert 1

: Nu:utesl Flay Histary

—Hard Collizions

—Soft Calizions

The scheduler will try not to put this advert in the
zame break az another advert with the ame
collizsion tickad, [f it haz to b in the zame breal,
they won't be placed together.

[ i+ otor Diealers
[ Mobile Phone Shops

The scheduler will ty ot to zchedule this advert
in the zame break az another advert with the
zame collisions, if it has to thaugh, it will try to
avoid puthng them nest to each other.

(W} I otor Dealers
[ Mobile Phone Shops

[ Drouble Glazing
[ Supermarkets

[ Furniture Stores
["1Fast Food Outlets
[T] Opticianz
[1Banking

[ Diouble Glazing
[] Supermarkets

[ Furniture Stares
[7] Fast Food Outlets
[T Opticians

[ Banking

—Dther Callizions:

[ &llow this advert if the same break a3 another fiom the same client?

I Allow this advert b appear in the zame break more than once if nescessan?

T | Dleis Clesi oK

Cancel

Hard Collisions

Hard Collisions are set- up using the Collisions option under the Adverts Menu in the
Advanced Advert Manager. Hard Collisions are used by the system to keep adverts
for similar products or services in separate advert breaks within any given hour. If this
is not possible the system will put them in the same advert break but will shuffle the
order of the adverts within the advert break to ensure that the similar adverts are not
scheduled to play ‘back to back’. If you are using Hard Collisions then should the
system not be able to shuffle the order of the adverts to keep similar adverts apart, it

will drop one or more of the colliding advertsin order to stop the collisions from
occurring.

Soft Collisions

Soft Collisions do exactly the same as Hard Collisions (see above) but with the
exception that if it cannot keep tow similar adverts from colliding, the system will
allow them to be scheduled together. In general, Soft Collision should be used for

most adverts unless you specifically do not want a collision between particular adverts
to occur.

Using Collisions
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To use the Collisions, simpletick the box next to the Hard or Soft Collision that you
wish to add to the advert. Y ou can tick as many Hard and Soft Collision Names for an
individual advert asyou wish.

N.B. You set the Collision Names when you first get the system. They can be altered
by access the Collisions option on the Adverts menu.

In our example, we have been adding a new advert for alocal bakery called Fred's
Bakers. We do not have a Collision set-up for bakers but we do have one for the ‘ Fast
Food' so we could tick the Soft Collision option so that the system would attempt to
keep Fred' sthe Baker’s ad separate from the McDonald’ s advert but if it hasto it will
allow them to play together.

Other Collisions

There are two more options on the Collisions Tab, both of which are fairly self-
explanatory.

Other Collizions:

v Aillow this advert in the same break as another from the same clisnt?

v o thiz advert to appear in the zame breal more than once if nescessanyd

Find | Deleie Clear O Eancel I

The first allows the system to schedule different adverts from the same Client into a
single advert break. The second allows the system to schedul e the same advert twice
in asingle advert break should it be necessary. Y ou can elect whether to allow either
or both of these options by ticking the appropriate box.

The Notes Tab

The Notes Tab allows you to add some additional text information about an advert.
To add notes to an advert, click on the Notes Tab and type in to the white box
provided.
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'I_d Fred The Baker Campaign Advert 1 _ = II:i Iil

Gener-all Collisions ~ Motes I Flay Histar_I,II

Motes:

Fred has offered to sponsor the breakfast show crew with free

This option has not been taken yet but is bsing considered |

bacon sandwichs every marining in return for a daily plug for his shop.,

Find Lielete Clear (] I Cancel

The Play History Tab

The final tab on the Advert Record Card isthe Play History Tab, which as the name
suggests, alows you to look at the history of an advert to see when it has been played

by your Myriad system.

'4 Fred The Baker Campaign Advert 1

General Ifnllisinn_sl Motez  Flap Histary |
—Diate Time Fange:

Sielect Start Date and Time: IIWednesda}' I 11 September 2002 IEIEI |E|E|

Select End Date and Time: || Thursday | 12 September 2002 |23 {59

— Terminals [Warkstations]:

- GEORGIMNAZ000

]2 - wLLOW 2000

[13:DEBEIE

14 - =EMIA

[15 ;AN

[16: DRUSILLA

[]7:GERI

[18:LIBBY |

YWiew Play Histom |

x|

Find | Delete LClear 0k | Cancel
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Date / Time Range

The top section of the Play History tab allows you to set the date and time range that
you want to look between to see how often the advert was played.

Clicking on the Select Start / End Date and Time buttons open the standard Myriad
time and date selection window which you can use to select the date and time range
you want.

2 select Time

“Date " Time

[September x| [ 2002 j [ pM-

S M T W T F &
1 2 3 4 5 B 7
8910121314
15 16 17 18 13 20 21
22 23 24 25 26 27 28
29 30

Time; |D_ :IE (24 Hawr)

Cancel |

Tip: Theclock ontheright hand side of the screen allowsyou to sel ect thetimethat
youwant. Theinner green section representsthe AM hourswhilst theout red section
presents the PM hours.

Terminals (Workstations)

Once you have selected the time and date range that you are interested in, you can use
the Terminals (Workstations) section to restrict the Advert Play History resultsto only
display when the advert was played on a certain Myriad workstations on your
network. The Terminal list isalist of al the Myriad workstations that you have set-up
on your Myriad system (see PowerNet Set-up in the Myriad Configuration Manual for
more details on how to set these up). Usually, you would see names like Studio 1,
Studio 2 and Myriad Admin but in the example system that has been used to write this
manual, all of the Myriad workstations on the network have been given girls names.

To select the Terminal(s) that you want to be included in the Play History search
results, smply tick the box next to the Terminal name. If you do not want to restrict
the search at al then do not tick any of the boxes and all Terminalswill beincluded in
the search results.

Example: Lets say that in this case we are only interested in every time the advert has
been played in the last two days on workstation called Kylie 3 (long story behind that
name). All we have to do is set the start and end date and time accordingly and tick
the box next to Kylie 3 in thelist.
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'I'_-‘ Fred The Baker Campaign Advert 1 |0 |i‘

Generall ED"iSiDr‘ISl Maotes  Play HiSlDr_','I

— Date Time Bange:

Select Start Date and Time! | [Wednesday | 11 September 2002 [00 00

Select End Date and Time: || Thursday | 12 September 2002 |23 |59

- Terminals M orkstations]:

T4 ENIA
C15 : ANYA,
[]6-DRUSILLA
[]7:GERI
[]%: LIEBY

5 KyLIE S

L [

110 LARA
17171 : Ernque Li

Wiew Play Histary |

Fird | Delste | Car | ok | Caneal |

We are now ready to look at the results by clicking on the View Play History button.

View Play History

The View Play History button displays the results of the Advert Play History search
based on the criteriathat you have specified on the Play History tab. The results are
displayed in anew window.

_loix]
B

Date | Tirne | Ciuration | Cart | Diescription | Lacation | Login | Reference | PI_a;,ler' Active Hardware

12 September 2002 14:10:36 e} 200 Fred's Bakery Traditional Campaign 4. KYLIE3 PSOUARED 1

12 September 2002 14:11:17 el 200 Fred's Bakery Traditional Campaign 4. KYLIE3 PSOUARED 1

4| | i
F zave results 3 3 Reconciiation File |
| 1 play(s] selected. ‘ 4

The results are displayed in chronological order with a number of additional items of
information such as who was logged in to the system, any hardware lines that were
triggered and which Cart Player was used. Y ou can change the order of the search
results by clicking on the heading for each column (like a spread sheet).

There are also four buttons located at the top of the Play History L og Reports.
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| B 8|

[rate I Time

o L= o St S R A

In order, these buttons are used for:
Play — Plays the advert in the Advanced Advert Manager’s Cart Player.

Edit — Allows you to alter the Carts information on the Audio Wall using the standard
Edit Cart screen from Myriad.

Print — Print the Play History results to the computers default printer.

Pad — The final button opens up the Pad, which can be used to stack a number of
adverts for ‘back to back playback’. See the Pad section of the manual for more
details on using the Pad.

Save Results As Reconciliation File

Once you have the history for the adverts that you are interested in, you can save the
results as a special ‘reconciliation file' that is used by external 3 party advert
scheduling systems to confirm to customers that their adverts have been played and
that they will be billed accordingly. Currently, the Advanced Advert Manager outputs
reconciliation files that are compatible with Broadnet™ but compatibility with other
systems could be added in future so please check with P Squared for more details.

To generate areconciliation file, click on the Save Results As Reconciliation File
button. Y ou will then have to select the Q-NXT Database that you want to work with.
The reason for thisis the location that the reconciliation file needsto be saved inis
stored as part of this database. To select a database, either double click on it or
highlight it and click on OK.

2 Geleck Q-Nut ¥2.6 Database x|

Oplhions  Yiew

Please select the database that you want to use from the following, and click OK:

£y £ fa £ f"!j
izt | =R &= | E=d

Peter Test Purgatéry G-Mut Swans-éa The 'Wwa
2EDE FM-Its. Wersion2.. Sound-.. -South.

Al | LILI
ak. I Cancel |

The reconciliation file will then automatically be generated and you will receive
confirmation before you continue using the Advanced Advert Manager.
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Advert Manager i _1‘

:\33) Your reconciliation filets) have been generated

Finding Adverts That Are Already On The System

Once adverts have been added to the system, there are three main methods for finding
them again if you want to view their details or make amendments to them.

Finding Adverts For A Specific Client

Probably the most obvious method to find a particular advert isto look at the Client
Record Card for the client that placed the advert. All you have to do is open the Client
Record Card (see Searching For A Client) and you will see alist of adverts that the
Client has placed located at the bottom of the record card.

& Fred The Bakers Bl -] x|

General | .&ddresm&l Mare Details' Maotes I
Beference: !fredl:uake j Their Reference; | pyygFi

Lompary Mame:  frred The Bakers

Contact Mame:  1Fred Hanris

Bhone Numbers  [01482 111555 |

Fax Number: 101482 111666
E-Mail address; Ifred@fredbarkers.cn.uk

Reference | Description | Cart | [rates |
fredbakead? Fred The Baker Cam... 202 00820021 8/09,/20. .
fredbakeadl Fred The Baker Cam.., 201 A0/08/2002-- 18409520,

| Curent .ﬁ.dvertsél Oid .&.dverts! Fenditg .ﬁ.d'-.ferts_l Al .ﬁ.dvertsj

Fird | Delete | Clear | [k | Caricel

In the example above, the Fred The Bakers has two current adverts that are displayed
at the bottom of the Client Record Card. To view the details for either of those
adverts, all we would need to do would be to double click on them.
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Note: There are four tabs located along the bottom of the Clients Record Card that
allow you to look at the Current Adverts, the adverts that have expired (Old Adverts),
any future adverts that have been added to the system but are not currently running
(Pending Adverts) or All Adverts regardliess of status.

Finding A Specific Advert

If you know what advert you are looking for but do not really care about the Client it
is attached to then you can view alist of all of the adverts on the system by using the
Adverts button on the Clients Tab.

i#: P Squared Ltd. Advert Mana

File Adverts Carks  Settings '

snpauasorty | =uann

splay all the adverts

Thiswill display alist of al the adverts on the system.
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_laix|

Current Adverts | Expired &dverts I Pending &dwverts i Al Adverts I

CARPHOME WHS  Makia 3310 1Ms  M/01/2002-:01/01/2003
CARPHOME WHS  Repair 1020 1/01/2002-501/01,/2003
fredbake fredbakead] Fred The Baker Campai.. 201 30/08/2002->18/09/2002
fredbake fredbakead2 Fred The Baker Campai.. 202 30/08/2002-18/09/2002
FREESERVE Freetime 1024 01./01/2002-501./01/2003
House Accoun 4 Times 15 01/01/2002->01./00 /2003
Houze Accoun Intarnacy 1016 M/01/2002-01/01/2003
House Accoun Powserfull my /017200201400 /2003
KIT KT Agzert vours 1006 01./01/2002-:01/01 /2003
KIT KT Chart Rundow 1008 01/01/2002-301/01/2003
KIT KAT Directary 1004 1./01/2002->01/01/2003
KIT KT Dutch 4 Beg 1005 01/01/2002-3 00401 /2003
KIT KaT Front Page 1Mo M0 /2002-:01401/2003
KIT KT Railway Tick 1M1 0/01/2002-:01./01,/2003
KIT KT Rugby Match 1007 M/A01/2002-: 01401 /2003
KIT KaT TelOnHald 1003 /0120024301401 /2003
MATWEST BAME.  Perzonal Man 1m4  M./01/2002-:01./01/2003
MNATWEST BAME. Tel On Hold 1m3  M/01/2002-301/01/2003
HNATWEST BANK.  Trendy Wine 1imz M/ 2002-01.401/2003
PEPPERAMI Hardcore 1001 01/01/2002->01/01 /2003
PEPFPERAMI Hokey Kakey 003 01/01/42002-:01/01/2003
?TDDEDAL‘I [N [P PP L Py | 10N oA 2nnT s 0l A ."'.II'II'J

Y ou can use thislist to look for the advert that you are interested in. Y ou can alter the
order in which the adverts are displayed by clicking on the column titles (like a spread
sheet). Y ou can also switch between Current Adverts, Expired Adverts, Pending
Adverts or All Adverts regardless of status by using the tab strip at the top of the
window.

To view or amend the details for any of the adverts listed, double click on them to
open the Advert Record Card.

Find An Advert Using The Client And Advert Reference Number

The final way of finding an advert that has been added to the system is to use the
unique Client and Advert Reference numbers that is assigned to each advert on the
system. To do this, click on the New Ad button on the Client tab as if you were about
to add a new advert to the system.

Once the blank Advert Record Card has appeared, use the Client Reference drop
down list to select the client reference you want to work with. Next, use the Advert
Reference drop down list to select the reference for the advert that you are looking
for.



| {73 Untitled Advert i —ID'H

General | Colisions | Notes | Play History|

Cliet Reference:  |fredbake x| Advert Reference: | =l

Diescription: | fredbakead] |
Caturber| | Play | | Edit]]

Start Date: [125eptember 2002 7] EndDate: [195eptember 2002 7]

a|1|2|3|a|5]|e|7|a]|a|0]|11]1213|14]15]18(17|18[13|20] 21| 22|22

bon
Tue
‘wed
This |
Fri
b

Sun.

Find Delete | Clear | oK | Carcel

Once you have selected both the Client Reference and the Advert References from the

lists, click on the Find button (bottom left hand corner) to call up the details for the

advert.

':':'- J Fred The Baker Campaign Adverkt 2 : = IEI I X I

Genersl | Colisions | Notes | Play Histary |
Client Reference  [fredhake v | Advert Reference: [fredhakead? I
Dieseriptior: IFred The B aker Campaign Adwert 2

.ﬁa:t--NL;JmI:ratl |2|32 -PTayl Edii-||Fred's-5aker5:ﬁad_th‘-:fr_:al'Eampaighﬂdsfert-_z'

Stark Date: |3EI fugust 2002 ;-I End Date: 18 September 2002 j

Delete. Clear | fiK Cancel

Tip: Onceyou havefinished, if youwant to ook up another advert, click onthe Clear
buttonto clear all thedetailsand get a blank Advert Record Card. You canthen start

the procedure again.
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Deleting An Advert From The S ystem

Y ou can delete an advert from the system at any time using the Delete button that is
located on the Advert Record Card.

To delete an advert, first find the advert you want to delete (using any of the three
methods described previously) and open the Advert Record Card for the advert.

':':'_-1'? Fred The Baker Campaign Adverk 2 ) = |I:I L')il

Genetal I'_i:'nlﬁs‘uﬁh_sl NQEE@I Play Hi$iary|

Client Beference:; Ifredbake: j Advert Beference: [fradhakead? j
LDrescriptian: |Freu:| The Baker Campaign &dwert 2

Conthumber | [202 Play | Edit |[Fred's Bakew Traditional Campaign Advert 2

Start Date: [30 fugust 2002 ] EndDate: [1g5eptember 2002+

Delete Clear B8 Caricel

Once you are sure that you have the correct advert and that you definitely want to
delete the advert, click on the Delete button.

Advert Manager ﬁl

@. Are you sure you wank-to delete this Advert?

Y ou will then be asked if you want to delete the advert from the system. If you click
on Y es then the advert will be deleted from the system. CAUTION — Deleting an
advert from the system is permanent and cannot be undone. If you delete an advert by
mistake, you will have to enter the advert back in to the system manually.

Deleting adverts from Advanced Advert Manager only deletes them from your advert
database. The Cart which the advert was recorded in to on the Myriad Audio Wall
remains intact until you manually deleting using either Myriad or the Myriad
Manager.
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The AutoSchedule Tab (For Scheduling & Importing
Adverts)

The AutoSchedule Tab has al the tools that you need to actually schedule or import
advertsin to your Q-NXT Database ready to be played out by your Myriad system.
Before we get started, it would be worth checking that the Q-NXT Database that we
selected to work with at the beginning of the session has a schedule generated for the
time and date range that we want to generate adverts for and that the Running Orders
(in AutoTrack) for the scheduled period have advert breaks in them.

%> P Squared Ltd. Advert Mand
File #Adverts Carts Setbings

@

Schedule

Breaks

Checking That The Q -NXT Log Includes Advert Breaks To
Schedule In To

We can check the selected Q-NXT Database to ensure that the schedule that has been
generated includes advert breaks for the Advanced Advert Manager to schedule the
advertsin to. Thisisimportant because when scheduling adverts, the Advanced
Advert Manager first checks the Client Database to compile alist of al the adverts
that are valid and scheduled to be played in a given hour. Once it has that, it then
looks at the Q-NXT Log to see how many Advert Breaks have been scheduled for that
hour and uses this information to decide how many adverts to place in each Advert
Break. Lets say for the 6 — 7pm hour on a Tuesday, there are nine valid adverts that

37



should be scheduled and the Q-NXT Log for that hour includes three Advert Breaks
then the Advanced Advert Manager will place three advertsin each break in order to
spread the adverts evenly over the hour.

If you are not sure how many Advert Breaks have been included in the Q-NXT Log
that has been generated by AutoTrack, then you can check it clicking on the Breaks
button located at the bottom of the AutoSchedule tab.

Display b many advert breaks there are per hour in the Q-MXT Log

The Advanced Advert Manager will check the Q-NXT Database for you and show
you how many Advert Breaksit findsin each hour.

= Advert Break Finder 10y ==l x|
This displays the number of advert breaks per hour as read from the G-NXT Log:
O (23| 4|56 783100101223 14{15| 16| 17| 18[13[20{21| 22|23
Mon | 3333333333333 3)3)3(3[3F|F)3)3|3(3]|3
Toe | 3133|3333 |3[33[3|3[3|3|3|3F|3[F|3[F3[32)3F2
Wed| 3| 3| 3|33 3|3|3al3/3|3|3l3|3|3|[3alz/3|3|3|3/3|3|3
Tho | 3133333233 |3[33[3|3[3|3[3|3F|3[F|3[3F3[2)3]3
i R e e e e e e e (e e e e e e e e e e e S o e e
Sate [ 3133323133333 [313[3)3[2)3]3[3]213]|2(3]32
Supd| 3033|3333 3333|333 F| 3333|3233
|

In the above example, there are three Advert Breaks per hour throughout the entire
week. Remember, this only tells you how many Advert Breaks there are in an hour, it
does not show how many adverts each break contains once the adverts have been
scheduled.

Scheduling / Importing Adverts

Once we have added your adverts to the database and checked to see that Advert
Breaks exist in the selected Q-NXT Log then we are ready to actually schedule the
adverts.

To do this, click on the Schedule button on the AutoSchedul e tab to open the
Schedulewindow.
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%> P Squared Ltd. Advert Manager - Peter Test

File #dverts Carks Setkings  Window  Help

g

The Schedule window allows you to enter the date and time range within which you
want the system to schedule advert for you. It also alows you to generate a diagnostic
report to track down any problems and gives you the option to have the system force
al advertsin to the available Advert Breaks regardless of collisions, should this be
necessary.

# schedule Adverts s oy )

— Current [nformation:

‘Schedules have been created up until; I 10 September 2002 23:53
— Date and Time Ranae;
l¢ Select Stait Tiate and Time: [ Tuesday [ 10September 2002 [00 [0
Select End Date and Time: || Tuesday [ 10 Septembe 2002 [23[53
- Options:

@I [ Diagnastic Report

I Force non-scheduled Ads into Log

Beairi Scheduling

Date And Time Range

Thefirst thing that we need to do in order to schedule some advertsis to select a start
and end date and time using the Select Start / End Date and Time buttons.

x|
“Date “Time
[Septomber x| [ 2002 = || EEIAM G|

] S S R
12 3 4 5 B 7

g 19 10 12 13 14
15 16 17 18 19 20 21
22 23 24 2% 2% 27 28
29 30

Tirne: Iu_-:lﬁl[ze# Hc-u_r]_
Cahoel |
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Use the calendar |ocated to the left of the window to select the date and the click to
the right to select the time. The inner (green) circle represents the AM hours whilst
the outer (red) circle represents the PM hours.

Once you have set the time and date range, the dates will appear in the main Schedule
window.

N.B. The date that adverts have been scheduled up to is displayed at the top of the
window and the start of the next advert time date range defaults to the next hour.

> Schedule Adverts d _ ol =]

— Current Informatior:

Schedules have been created up Lkl | 10 September 2002 23:59
— [Date and Time Range;
Select Start Date and Time: “ Tuesday I 10 September 2002 IDD IDD
Eelect End Date and Time: [ Fuday [ 13 September 2002 [23 [59
i~ Optionz;

@, [" Diagnostic Report

[ Force non-scheduled &ds inta Lag

Eeqin Scheduling

We are now ready to begin scheduling advert but there are a couple of other settings,
which we could use if we wanted to.

Diagnostic Report

The Diagnostic Report option generates a report at the end of the advert scheduling
session to show the processes that the Advanced Advert Manager went though to
schedule the valid advertsin to the advert breaks in your schedule log. The Diagnostic
Report is not really of an practical use on day to day scheduling but is worth running
if you are having difficulties scheduling adverts and are considering contacting P
Squared for technical assistance.

8 Print Preview _1‘
Frint Save OK
:34.1‘1 202002 12:06:26 Deleting § renaming existing Advert Logs 3

041252002 12:06: 26 Opening Client Database

041 2/2002 12:06:26

041 272002 12:06: 26 Scanning Q-MET for Ad Breaks

041 202002 12:06:26

0401 252002 120626 Found 3 ad breaks on day ; 21 Jul 2002 Haur ;000
041202002 12:06:26

041 252002 1206 26 Found 2 cortracts, with 8 plays to be scheduled

041 202002 12:06:26

041252002 12:06:26 8 advert slots sllocated for 8 Adverts

041 2/2002 12:06:26 3 in break 1

041 2/2002 12:06:26 3 in break 2

041 2/2002 12:06:26 2 in break 3

041202002 12:06:26

041 202002 12:06:26 Start Pass 1

0411252002 120626 Contract | NATWEST BANK, Trendy Wine placed into break 2
041 202002 12:06: 26 Finizh Pass 1

041 202002 12:06:26

041 202002 12:06:26 Start Pass j
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Once Advanced Advert Manager has finished scheduling the adverts, it will display
the Diagnostic Report in awindow before sending the adverts to the Playout system.
Y ou can then print the report or save it as atext file for viewing at alatter date.

Force Non-Scheduled Ads In To Log

Thefinal option on schedule adverts window allows you to instruct the Advanced
Advert Manager to schedule al valid advertsin to available breaks even doing so
breaks some Hard Collisions (see The Collisions Tab section for more details on
collisions).

This option is not available if you are importing adverts from a 3" party scheduling
system as the adverts have already been scheduled.

Begin Scheduling / Importing

Once you have selected the time and date range that you want to schedule advertsin
to, and selected whether you want to force or adverts or generate a diagnostic report,
you are ready to schedule the adverts.

To schedule the adverts, click on the Begin Scheduling button.

- "-T“ Advert Manager Progress } ﬂ

Current Tazk: | Selecting Valid Adwverts

Current Process: | Finding Advert Breaks in 0-MN<T
e

Owerall Process: |Ereatir'|g Adwert Logs
[—

Advanced Advert Manager will check the Q-NXT Log to find the advert breaks that it
can use,

then look at all the advertsin your database to see which ones are valid. Finally, it
will fill the advert breaks with an even distribution of adverts taking care to keep
colliding adverts in separate breaks or apart from each other in the same advert break.
The whole process should only take a few seconds and progressis displayed as it
performs each stage of the scheduling process.

If you are importing alist of adverts then instead of generating the advert lists,
Advanced Advert Manager checks the pre-generated list.
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\?B) Do o wank bo Push the adverts?

Once Advanced Advert Manager has finished scheduling / importing the adverts, you
will be asked if you wish to ‘push’ the advertsinto your Q-NXT Log. Click on Yesto
merge the advert breaks with your Q-NXT Log.

Y our Done! — Y our adverts have been scheduled and automatically inserted in to the
blank advert breaksin your Q-NXT log. All you have to do now is sit back and watch
the money roll in.

Post Advert Scheduling Report

Once Advanced Advert Manager has finished scheduling the advert and ‘ pushed’
theminto the Q-NXT Log, you will be given abrief summary of the amount of
adverts that have been scheduled and the amount of advert breaks that they have been
pushed into.

Advanced Advert Manager:

In addition to this, the Advanced Advert Manager also ‘flags up’ any potential
problems with the scheduled advert breaks in the form of areport on any complete
scheduled hours that fall short of containing an hours worth of content.
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8 Print Preview ﬁl

ME

041242002 16:31:01 The follovwing hour is only 00:56:21 minutes long, $o may underrun: 22 July 2002 21:00

ng\

Advanced Advert Manager will also include any adverts that have been scheduled to
play Cartsthat do not exist on the Myriad Audio Wall. This allows you to keep track
of any copy that is missing from your playout system ahead of the first scheduled play
of an advert. Y ou can print or save the post advert schedul e report.

Removing Adverts

Lets say you have scheduled all your adverts for the entire week, you are sitting back,
enjoying anice cup of coffee and a chocolate *hob knob’ when the phone rings with
you biggest client screaming that the phone number on their latest advert is wrong.
Ok, don’t panic. The first thing to do is swear profusely about the production
department. Once that is done head straight for the Auto Schedule Tab on the
Advanced Advert Manager and click on the Remove button.

iw: P Squared Ltd. Advanced Advert Manage
File Adverts Carts Reports Settings  ‘windo

=2l )

@ |

Schedule

TRemove Logs From the Plavout Systemis)

SINPEYIS oYY

The Remove button allows you to ‘pull’ all of the advert breaks from a particular time
and date range, from the Q-NXT Log allow you to re-schedule them and ‘push’ them
back in at alater date. Clicking on the Remove button opens the Remove Advert
Breakswindow.



i®: Remove from Playout Systemis) I == i‘

— Current Information:

Schedulez have been created up until: | 22 Julp 2002 2359
— Date and Time F ange;
Select Start iate and Time: [ Mondsy [ 22Jup2002  foo foo
Select End Date and Time: [[ Monday [ 22uupzooz [e3ss

®

Remove Logs from the Playout System[s]

To complete remove the advert breaks from the Q-NXT Log for a specific time and
date range, click on the Select Start / End Date and Time buttons respectively and
select the time and date that you want to remove advert between.

x|
“Diate " Time
[September > [ 2002 = || EElAM Frt I
S M T W T F S
- -
8 9 10[f] 12 13 14

ki
o

18 17 18 18 20 A
22023 024 25 26 27 28
29 30

Tirve: |D_ :lﬁ [24 Haur)
Cancel |

Alternatively, you can type in the date and time in avariety of formats in the white
date and time boxes to the right of the Select Start / End Date and Time buttons.

N.B. The latest date that adverts have been scheduled up to is displayed at the top of
the Remove Advert Breaks Window.

Once you are happy that you have select the correct date and time range, click on the
Remove Logs From Playout System button to begin the removal process.

Y ou will be asked to confirm the date and time range one final time before Advanced
Advert Manager starts to remove the advert breaks.

) Myriad Q-NXT Interface L x|

Current Task: | Found Break 22/07/2002 10:00
(——

Onceit has finished removing the advert breaks from the Q-NXT Log, you will seea
brief summary of what it has done.



Advanced Advert Manager ﬂ

@ ‘i.?ﬁ-adwerj:{sil.wera.rerﬁmved"lirnm 72 advert hreaﬁé%

CAUTION: Once an advert break has been removed, you can not reinsert it. You
must re-schedul e the adverts for this time period (see Scheduling Adverts) and push
them back in the Q-NXT Log. The adverts will be re-scheduled as normal but the
exact order may be different from the advert breaks that you removed.

Viewing The Advert Schedule

The View button on the AutoSchedul e tab alows you to review the adverts that have
been scheduled in to each advert break in any given day.

%3 p Squared Ltd. Advanced Advert Manager - Kit Q-NXT Database

File Adverts Carts Reports Setfings  Window  Help

. . ﬁl
@ [
£ 15
o
Schedule &
)
H 0
“ |
=
Remove

Higw -
an and edit the scheduled logs, or insert items in advance.

Clicking on this button opens the Advert Schedule Viewer window, which allow you
to select aday and view the adverts that have been scheduled.



iew Adyert Log : 22 July 2002 - (=] 4
Dizplay Log From; l I Monday 22 July 2002 IEFJF
Time | Cat | Title | REF | =]
KIT E&T Front Page 2
1021 CARPHOME WHS Mew Facias 2
1003  PEPPERAMI Hokey FKokey2 200207F22210000003
21:30 1003 PEPPERAMI Hokey Fokey 200207 22210000007
1004 FIT KAT Directony 200207 22210000002
2187 1M2  WATWEST BAME Trendy "Wine 200207 22210000001
1007 KIT KAT Rugby Match 200207 22210000002
1115 Houzedccoun 4 Times 200207 22210000003
2215 1008  KIT KAT Chart Bundow 200207 22220000001
116 House Accoun |ntamacy 200207 22220000002
2230 1013 WATWEST BAME Tel OnHold 200207 22220000001
1001 PEPPERAMI Hardcare 200207 22220000002
2257 1005 KIT KAT Dutch 4 Beq 200207 22220000001
1020 CARPHOME WHS Repair 200207 22220000002 J
2315 1006 KIT KAT Assert ¥ours 200207 22230000001 _"_i
1M CARPUAME WHS kakiz 3710 AT AN

To select aparticular date and time, either click on the Display Log From button and
select date and time in the usual way (see Scheduling Adverts) or type the time and
date in to the white boxes to the right of the button.

Once you are happy with the date and time, click on the View button to display the
advert breaks for that day.

N.B. You cannot alter the advert logs from this window, the View Logs window is
purely for reference. If you want to alter the adverts scheduled in a particular break
you could either manually alter then in the Q-NXT Log using Myriad or ssmply
remove the hour in question and reschedule it again (although it may schedule them
exactly the same the second time around).

The File Menu

The File Menu is used to alow you to open and close windows within the Advanced
Advert Manager, to print items (where applicable) and to select the Clients database
that you want to work with.
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%> p Squared Ltd. Advanced Advert Manager - Kit 0

File Adwerts Carts Reports Settings  Window Help
Chrl+
Chrl+F4

Close

Print Setup. ..
PETE . Gt

Change Waorking Database

Exit:

New

Selecting the New option from the File Menu opens a new (blank) Client Record card

to allow you to add a new Client to the system. The keyboard shortcut for New is Cirl
+ N.

Close

The Close option closes whichever floating window is active in the Advanced Advert
Manager (i.e. the one that is highlighted). Pressing Ctrl + F4 on the keyboard will also
do the same thing.

Print Setup

The Print Setup option on the File Menu allows you to set up the printer that you want
Advanced Advert Manager to use when printing information.

Printsetup 20 x|

— Printer
Mame: YwennguehE pson EPL-5700 Properties... |
Statuz:  Feady
Type: E pzon EPL-5700
Where:  LPTT:
‘Comment:

—Paper Orientation
Size: |.f3.4 j : = Partrait
Sournce; I.t'l'n.utomatically Select j " Landscape
Metwark. . | aFk. I Cancel
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User the drop down list to select the local or network printer that you wish to use and
ater the printer setting by clicking on the Properties button.

Once you are happy with your printer settings, click on OK to close the Print Setup
window.

Print

The Print option on the File Menu in Advanced Advert Manager is only enabled when
certain printable items are selected in the Advanced Advert Manager. In general, all
reports or lists can be printed by either selecting the Print option from the File Menu
or pressing the Ctrl + P button, the selected item will then be printed using the printed
selected in Print Setup (or the default printer for the PC of you have not specified a
particular printer).

Change Working Database

Advanced Advert Manager can be used to generator or import advert breaks for
multiple Myriad systems. When you have multiple Myriad systems, each system hasa
unique Q-NXT database and it isin these databases that the settings that Advanced
Advert Manager’ s settings are stored. This means that if you have two stations (say an
FM and an AM station), each would have a separate Q-NXT database and inside each
database would be information about the Advanced Advert Manager configuration for
the station.

In the Advanced Advert Manager, you can select the Q-NXT database (and therefore
the Clients and Advert Databses) that you want to work with by using the Change
Working Database option on the File Menu.

2 Select Q-Nxt ¥2.6 Database x|

Oplions  Wisw

Please select the database that pou want to use from the fallowing, and click OK:
gy £y £ £ £ £ £ ¢S
= g = ] = G = E

Daves Test FM Do Mot Kit Q-Mx<T  Peter Test Purgatory  Q-MxT =Mt R
Database.. Use Databaze 2EDB FM -z, Database Version 2., 107—

&

ak. l Cancel

To select a database, either double click on the desired icon or highlight it and click
on the OK button.

In addition to selecting the Q-NXT Database you wish to work with, you can also use
thiswindow to create anew Q-NXT database, copy en existing one or even remove a
database from the system.



2 select Q-N&t ¥2.6 Database x|

Change the Database Description

=
Change the Database's Filename | ywT PeterTest Purgatory  G-MXT  ONst R

tabase  ZEDB  FM-Its.. Databaze Version 2. 10

s 4y 4l M 4y a4t
Copy this Database u'?ligu i"!! ggg gﬁ\! i'l'!] Ej
‘

Delete this Database

[4] | b

1] I Caricel

-

The options menu allows choose from the following options:

Create A New Database — Creates anew Q-NXT Database

Change The Database Description — Alters the text below the icon

Copy This Database — Copies the highlighted database

Change The Databases Filename — Alters the actual file name for the database
Delete This Database — Deletes the highlighted database

9 Gelect Q-Nut ¥2.6 Database x|

Opkions |—\-'i;3I

v Large Icons
Lisk

Flease se |t you want to uze fiom the following, and click OF:

" T, T T, T T @

by € € £ dy fa ¢
7l | 2 (|| bl E

Daves Test F Do Mot Kit Q-MsT  Peter Test  Purgatory  O-MxT Q-Hat ¢
[ atabase... Uze Datsbase 2ZEDBE FM-Its.. Datsbaze Version 2. 107

i |

B g

QK I Cancel |

The View menu allows you to alter the way in which the listed databases are
displayed. The options are:

Large Icons — Shows the databases as large icons (as in the screen shot)
List — Displays the databases as a simple text list (no icons)
Details — Shows additional details such as file name for each database

Please note, for more information on the Q-NXT Database Browser please consult the
Myriad documentation.

Exit

Closes the Advanced Advert Manager. Y ou will be prompted to save any unsaved
information before the program shuts down completely.
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The Adverts Menu

Collisions

The Collisions option on the Adverts Menu alows you to configure both the hard and
soft collisions that you want to use when scheduling adverts.

= Collisions x|
~ Hard Ciollizion Mames: — Saft Calligion Mames:

b otar D ealers IMUID[ Dealers

IMUhiIe Phone Shopz IMUhiIe Phone Shopz

|Double Glazing |Double Glazing

|Supermarkets |Supermarkets

|Fumiture Stores |Fumiture Stores

|Fa$t Food Outlets |Fa$t Food Outlets

IDpticians IDpticians

IBanking IBanking

ok I Cancel |

There are eight hard collision and eight soft collision slots and to alter one, smply
select it with the mouse and type in the new collision name.

For details on the difference between hard and soft collisions and also how to use

collisions when scheduling adverts. Please refer to the Collision section of this
manual .

The Carts Menu

The Carts menu on Advanced Advert Manager offers arange of options related to the
Cartson you're your Myriad system’s Audio Wall.

i%: P Squared Ltd. Advanced Advert Manager - Kit 0-NXT Datz
File Adverts | Carts Reports Settings  Window Help

Cart Browser Chrl+F1
Cark Pad Shift+ZEr+F1

«
-
S ol

Run a General Cart' Report Chrl4+R

Cart Browser
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The Cart Browser option on the Carts menu opens the Myriad Cart Browser to allow
you to browse the Myriad Audio Wall and drag Cartsin to the Cart Players. Y ou can
also open the Cart Browser by pressing Shift + Ctrl + F1 on the keyboard.

= Cark Browser

' X
|Jumptn§art: Jump I Eind |

Purgatany Jingles

I b ay Find It & Bit Hot =

Ever Wondered What Hell |5 L E
Purg Fi

Welcome 2 Purg Hell OF & Sta
Ever Wondered What Hell Sa
Purgatory Fi Another Muzic S
FPurgatony Music Sweep Mow
- Furgatary High Energe Stab
Welcome To Purgatory Fid
11 | Ever'wWondered What Hell Sta
12 wielcome 2 Purg Stab
13 Murderers Over Here Stab

14 | Purgatory Soon Get Used Sta E

15 Purgatony Music Sweep How

o0 = | | | L |

kL
=

1E Furgatary High Energy Stab
||_ Cancel

Once the Cart Browser is open, you can use the Jump button to jump to a specific Cart
number or the Find button to search the Audio Wall for a particular Cart.

For more details on using the Cart Browser, please refer to the Myriad User Manual.
Tip: If you haverecorded an Advert onto your AudioWall, youcandragit  directly
fromthe Cart Browser onthe Advanced Advert Manager main background and anew
Advert Record Cardwill automatically becreated usingthedetailsfor theCartitself.

Cart Pad

The Cart Pad option on the Cart menu of Advanced Advert Manager opens the
standard Pad, which isused in Myriad to play lists of Carts from the Audio Wall. You
can also open the Pad by pressing Shift + Ctrl + F1 on your keyboard.
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PPPN‘[‘PN‘[

Fred'z B akeny, Traditional Cam
Fred's B akery Adverts

N[ =~

(3
Q| & |~
| Length: 0000:30

Once the Pad is open, Carts can be dragged in to it directly from the Cart Browser or
the Find Cart results window. The Pad can then be used to play the Carts back in
order or to save alist of Cartsto be loaded in the Pad in Myriad for playback in a
studio.

To savealist of Carts, click on the ‘ring binder’ button at the top of the Pad and select
Save from the list that drops down. Y ou can then select the location that you want to
savethelist to.

For full details on how to use the Pad and the features that it offers, please consult The
Pad section of the Myriad Manual.

Run A General Car t Report

The Run A General Cart Report option on the Carts menu alows you to search the
Myriad Audio Wall for a specific Cart or arange of Carts and also to cross check with
which Carts are also listed as adverts in the Advanced Advert Manager database. Y ou
can also press Ctrl + R to start a new Cart Report.

When you select the Run A General Cart Report option, the first thing you will be

asked is whether you wish to look for all Carts, only the Carts that are in the database
or only Carts that are not in the database.
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=3 Limit Cart Search Results x|

" Feport all carts regardizss of whether they are in the database or not:

" Only report carts that are MOT in the database.
O Only report carts that ARE in the database

Ok Cancel

Select the option that you want to use and click on OK to continue.

? Cart Report Options ] _1‘

| More I:Ipt'u:unSi
— Cart Range:;

Start Cart: |‘I Erowse | End Cart: IEDEIEIEI Browse |

— Compreszion Elptin:lns:

" Show all carts regardless of compression
" Only show carts that are compressed

" Only show carts that are linear [not compressed)
" Only show carts that aren't |44-|.-_,|_] :_! IE-t-:—ie-.'- ‘.J

— Cart Length Options:

[T Only show carts with extro lengths greater than: 7]

[~ Only show carts from & ||'| ko |5;|] zeconds long.

[T Only show carts whose file lengths don't match the cart lengths.

[T dutomatically fis these carts by updating the cart lerath

B4 Caricel

Cart Range

Y ou can select which area of the Audio Wall you want to search, by using the Cart
Range settings and typing in the numbers of the Carts that want to search between

(inclusively). If you are not sure of the exact number then you can use the Browse

button to open the familiar Cart Browser window, which you can use to select the

Cart Numbers by double clicking on the desired Cart.

Aswith other areas of Myriad, you can use the Cart Browser in the same way you use
the main Audio Wall to find the Carts you are looking at. The “J’ key or J button will
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allow you to Jump to a specific Cart Number whilst the “F” Key or the F button will
allow you to search the Audio Wall for a specific Cart name.

= cart Browser b x|

‘W End |
- Purgatory Jingles ﬁl
U May Find It & Bit Hat —

Evwer Wiondered What Hell |z L —._;ﬁ
Puig Fi4 =

‘weleome 2 Purg Hell OF a Sta
EverWondered What Hell Sa
Purgaton Fi Ancther Music S

Purgatony Music Sweep Mow

oo | | fen e | o R

9 Furgatory High Energy Stab

10 Welcome To Purgatory FM
11 EverWiondered What Hell Sta
12 Welcome 2 Purg Stab

13 Murderers Owver Here Stab
14 Purgatony Soon Get Used Sta ﬁ

T Purgaton Music Sweep Mow | =00 ‘
16 Furgatory High Energy Stab %l

m Caricel | Iz

Tip: You can use Cart Ranges to narrow theresultsof your Reports. Say for example
youwant to look for uncompressed Advertson the system, if you limit the Cart Range
to just the area of the Audio Wall where your advertsare stored (and select the
Compressed Cartsonly option) then youwill get the Report that you want.

Compression Options

Y ou can use the Compression Options to prepare Cart Reports based on whether Carts
are compressed (for instance, using IMA ADPCM 4:1 compression) or linear (un-
compressed or PCM).

Show all Cartsregardless of compression: listsall the Cartsin the Cart Range
regardless of whether they are compressed or not.

Only show Cartsthat are compressed: only list Cartsin the Cart Range that are
compressed.

Only show Cartsthat arelinear (non compressed): will only list Cartsin the Cart
Range that have no compression at all.

Only show Cartsthat aren’t 44100 Stereo: will only show Carts that are not of the
audio quality and format that you specify.

Cart Length Options

Only show Cartswith Extro lengths greater than XX seconds: This option allows
you to list al the Carts in the Cart Range that have an Extro length greater than the
time you set. Thisisreally useful when you want to check the Audio Wall for Carts
that have overly long Extros that you feel will not sound great ‘on air’. Long Extros
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usually make for sloppy sounding automation so it is useful to be able to keep on top
of it with thisreport.

Only show Cartsfrom XX to XX secondslong: Allowsyou to limit the report
results to Carts within a specific running time range.

Only show Cartswhose file lengths don’t match their Cart lengths. When you
first record or import a Cart in to Myriad, Myriad works out the Carts length based on
the length of the file at that time. Once it has done this, it will only check the length
again if you gointo Edit Cart on the Audio Wall, otherwise, it assumes that nothing
isdifferent.

Now, lets say we imported a Billie Piper song some time ago and Myriad worked out
(correctly) that the track was 3 minutes and 20 seconds long. We have not edited it
since so Myriad still knows that the length is correct. Now, lets say that last week our
troublesome breakfast jock was playing around with Cool Edit, but instead of opening
it through Edit Cart>Edit Audio on the Audio Wall he just ran Cool from the Start
menu. Say he then trims 20 seconds off of the end of the track. Because he did not do
it through Edit Cart>Edit Audio, Myriad doesn’t know that the length has changed.
Myriad still thinksit is 3min 20 seconds long even although it is now only 3 minutes
long. Later that day, the same track is due to be played in an automated show and of
course Q-NXT thinksit is 20 seconds longer than it actually is so when it comes to
play it, it will end 20 seconds early which momentarily confuses Q-NXT. Q-NXT will
recovers by recal culating any Auto-Fading to ensure that any Absolute Time Markers
are hit correctly - so other than a sloppy segue, no harm is done. Unless you spot the
problem though, it will happen every time the song is scheduled to play.

This Report Option allows you to track down rogue problems like this by comparing
Myriad Cart lengths with the actual file lengths and reporting any Carts that show
discrepancies. Y ou also have the option to automatically fix these problems as Myriad
Manager runs the report. If you select this option then you will get alist of incorrect
Carts but they will all be fixed before the report is produced.

Itisunlikely that you will get many situations like this - but if you do, this Report is
your only way of tracking it down short of listening every to every Cart on the Audio
Wall.

More Options

The More Options tab allows you to refine your Report by specifying in greater detail
what it isyou are looking for.
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? Cart Report Dptions _i 1‘

Options
Other Optionz:
[ IFacat iz empty, but now has a W&y file, import the infaimation,
[ Only show carts that have nat been played in: Ijr._ dats

(] Cancel |

If a Cart isempty, but now hasa WAV file, import theinformation: Thisoption
searches through the Myriad Audio Wall and finds any Carts that have avalid wave
file (e.g. Myr03000.wav) but do not appear on the Audio Wall itself. Selecting this
option automatically adds any Cartsit finds to the Myriad Audio Wall.

Only show Cartsthat have not been played in XX days: Allows you to limit the
report to Carts that have not been played recently.

Report Results

Once you have selected the criteriafor your report, the Advanced Advert Manager
will take afew seconds before collating the results in the Report Results window.
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Al | 8 8| el il 00 <X

Cat | Line1 | Line 2 | Lined | Len. |=]
20 Fred's Bakery Traditional Carmpaign Advert 1 A

202 Fred'z Bakery Traditional Carnpaign Advert 2 A

ED‘I xxxxxxxxxxxxxxxxxxxx New Aud":l ED‘I xxxxxxxxxxxxxxxxxxxx 1D —I
510 Carphone Warshousze Free Repair / Replac 41

1000 Adverts

100 Fepperami Hardcore Wergion 21

00z Fepperami Hunting for keat A

1003 Pepperami Haokey Cokey 21

1004 Kit K.at Directary Enquires A

1005 Kit K.at Diatch For Beginers A

1006 Kit Kat Agzerting vourzelf B

1007 kit K.at Fugby Match A

1008 Kit K.at Chart Rundown ]|

1003 Kit K.at Telephone On Hold B

010 Kt kat Frant Page Mews B

1011 Kit K.at Railviay Ticket A

1msz2 M abwest Trendy ‘Winebar 41

103 M atwest Telephone On Haold 41

104 M atwest Personal Banker 41

15 FAB 4 Times 4

1016 R&E Intamacy 4

17 R AEB tare Powerfull A4 :I

|‘] cart[z] selected, /,j

The Report Results are displayed initially in Cart number order, although you can sort
the results by clicking on the column titles (just like in Windows™ Explorer). If you
double click on one of the results, it will open the Edit Cart screen for that Cart,
allowing you to adjust thetitle, Intro & Extro times, Notes, Internet hyperlinks etc.
For more information on Edit Cart, please see the Myriad Manual.

[%] Cart Details For Cart 5, using Player 1 a1 i’

General I More Timing.l Motes I Copyright i Internet I F'icture! Other I
- Appearance / Descriptiors———— 1~ Timing Infarmation:

\ilelnae 2 PUiG Intro Start: [00;00:00.00 Set (/) |
|Hell Ot 2 Intra End: [00:00.00.00 Set 7] |
[Stab Eutro: [00:00:05.11 setl) |

Back Calour | Text Calaur Length: [00:00:05.36 | Space >03:22:54
% . A |
Elay Edit Record [mport Fades Ends
| | |
L Playback,. Fecording and Editing J L How does the cart-end? J

The Report Tool Bar

Y ou may have noticed that the Report Results window had a number of icon buttons
along the top. These perform arange of tasks, which are outlined below.
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Play Edit Print Block Block Mass  Update Export  Erase Mass
Cart Cart Report Copy Move Colour Cart Chunk To Pad Last Play Delete
Change _Information Logs

R

s L) May Find i A Bit Hat 14
3 Ever Wondered ‘What Hel Iz Like Purgatary FiM B
4 Purg F4 i ]
] Welcome 2 Purg Hell Df a Stab &
B Ever Wondetad What Hell Samples 17
7 Purgatary FM Another Music 5 B
Pageyst
Play Cart

The Play Cart button will load the |ast selected Cart from the report in to the Cart
Player so that you can listen to it.

Edit Cart

This button will open up the Myriad Edit Cart screen for the last selected Cart from
the report (see above).

Print Report

This allows you to get a hard copy of any reports you run. If you click on the Print
Report button you will then have the option to select a printer if you have more than
one set up on your computer, if not it will use your default printer.

Block Copy

Y ou can select multiple Carts from within the report window by either using the
mouse to drag a ‘rubber band’ around the Carts you want to select, or using the Alt
key on the keyboard and clicking on several items. Once you have selected the items
that you want to work with, the Block Copy button will allow you to copy those Carts

to anew location on the Audio Wall.

To do this, the first thing you need to do is select more than one Cart from the results.
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e Cart Report: . i =l 5
»| B S| e g 8@ <[]

Cart | Line1 Line 2 Line 3 Length |«

Purgatary Jingles

2 Ll bay Find It A Bit Hot 214

3 Ever wiondered Yihat Hell ls Like - E

4 Purg Fi B

5 ‘Welcome 2 Purg Hell Of & Stab 1B

B Ever Wondered Wwihat Hell Samples A7

7 Purgatory Fid Another Music Sweep B

8 Purgatory Music Sweep Mow Stab 1B

9 Purgatony High Energy Stab 2]

10 welcome To Purgatory FiM B

1 Ever Wondered what Hell Stab 1B

12 Welcome 2Purg Stab iB

13 Murderers Over Here Stab A7

14 Purgatory Soon Get Uszed Stab 14

158 Purgatory Music Sweep Mow Stab 1B

16 Purgatony High Energy Stab ]

18 Purgatory ABitHot Cyberman &8 b

28 Short Sweeper Purg Fi s

27 Purgator Fi4 Sweeper 52

28 Purgatary Fid Quick Sweep ER

29 Guick Stab Sweeper fib

a0 Purgatory Fid Mid Sweeper e

kil Purgatory Fid Mid Sweeper 37 ;I
|2 cartfs) selected. | 7

Next click on the Block Copy button and the Cart Browser will appear.

=) Cart Browser [ 1‘

| Chaose the first destingtion Cart.,

| Jurmnpto Cart: |E4 Jurnp I Find |
10 ‘whelcome To Purgatory FM
11 | Everwonderedwhat Hell Sta
12 Welcome 2 Purg Stab

13 Murderers Owver Here Stab
14 | Purgatory Soon Get Used Sta

15 Purgatory Mugic Sweep Mow

16 Purgatary High Energy Stab

17

18 Purgatory & Bit Hot Cyberman

19

20 Furgatory Jingles

21 | Everwondered What Hell s L

22

23 | Mew budio Recorded By P 5g
- 5
r Cancel W

Use the Cart Browser to find the position on the Audio Wall that you want to copy the
Carts to then double click on it.

Y ou will be asked to confirm the position you want to copy to, click on Yesto
confirm.

Next you will be asked if you want to overwrite any existing Carts that arein the
range you are copying to. If you say yes then Myriad Manager will overwrite them. If
you say no then Myriad Manager will work around existing Carts ensuring no 1oss of
data.

Whatever you decide, a progress bar will appear to tell you how the copy is preceding
and when it isfinished you will get a confirmation message.
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Block Move

Block Move works in exactly the same way as Block Copy (see above) but instead of
copying the Carts, the Carts are actually moved from the original position to the
destination.

CAUTION! If you Block Move Carts that have been added to AutoTrack as either
Songs, Adverts or Jingles then AutoTrack will not know that they have been moved
and so will continue to schedule them using their old Cart Numbers. Thiswill have
major consequences on the reliability of your scheduling and automation. If you move
Carts on the Audio Wall, you must update AutoTrack accordingly.

Mass Colour Change

The Mass Colour Change utility allows you to select arange of Carts from the Report
window and then change their background and text colours on the Audio Wall to the

colours of your choice.

To use thisfacility, select arange of Carts (as before) and then click on the Mass
Colour Change button. Y ou will then be asked to select the colour that you want to
change the selected Cart’ s background to. Select a colour from the standard Windows
colour palette and click on OK. Y ou will then be asked to select a colour for the
description text to appear on the Audio Wall. Once you have selected the text colour,
you will be asked to confirm your changes before the Audio Wall is automatically
updated.

Update Cart Chunk Information

Cart Chuck is anew international standard for embedding Artist, Title, Intro, Extro
and additional information about songs, adverts and jinglesin to the actual file header
of a.WAV file. Thetheory isthat it will make audio transferable between different
playout systems and make the distribution of audio easier. Myriad is now fully Cart
Chuck compliant but asit is a new standard, Carts created with older versions of
Myriad do not include the Cart Chunk information. Thistool allows you to select a
range of Carts and then have the system go through them and * stamp’ the Cart Chunk
information in the file headers.

Before performing this conversion, you should check that all the audio editors and
tools you use support Cart Chunk because although the theory is that non compliant
software will ignore the extrainformation, it is always worth checking because the
info can not be removed from the header once in. Our tests indicate that Cool Edit
works fine with Cart Chunk enabled .WAV files.
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Myriad Manager 1 x|
\c;:‘) Are you sure you wank to update the Cart Chunk Information stared in the selected carts?
H

Althenigh this has been Fully tested with most audio editors (including the Cool Edit range)
wou should kry ik with 1 cart to ensure vour Sudio Editor supports Cart Chunk properly,

Yes

Export To Pad

The Export To Pad button will add the selected Carts from your report, to a Pad run
(just like in the Audio Wall). This Pad can then be used to listen to the Cartsin order
or to save the entire list as asingle Cart on the Myriad Audio Wall.

rai
I‘N‘N‘f‘f‘f‘l‘||

U May Find It, & Bit Hot

Ever Wondered, ‘What Hell |5 Li
Puirg Fi

Ewer Wondered, What Hell,

0| =]
-

SIEEd
Pad Length: 00:00:39

If the PC that is running Advanced Advert Manager is equipped with either a multi
channel sound card or multiple sound cards then you will have two Cart Players at the
bottom of the screen. In this case, you can listen to the Pad by clicking on the Play
(triangle) button on the Pad to load the first item in to Cart Player 1. Y ou can then
press play on Cart Player 1 to start the Pad running through the itemsin the list.
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Pepper Meat
Pepperami, Hokep Cokey

L
Q| 6|~

Pad Length: 0:00.20

>

1] | | S JTH B [ \ Ll
I L1 [l 1Y

[Advert Manager by P Squared Lid [BAz/00z | 1533

Hstart ||| @ & oy B 4] || Qyoipepr. | Madert . | Boscra. | Bcdenda. |[Ersquar. Amyoc. | By otept. | Blmrad. | [DHEE WS 50

For full details on using the Pad and the facilities that it offers, please consult the
Myriad User Manual.

Erase Last Play History

Whenever aCart is played in Myriad, it is noted down in two separate places. Firstly
the Play Logs are maintained by Myriad and are a definitive list of all Carts played on
the system. Secondly, each Cart on the Audio Wall keeps track of the last five timesit
has been played so that the User can quickly see when a Cart was last played and who
played it (thisinformation is also used to mark Carts as recently played if that option
isenabled). The Erase Last Play History button allows you to select arange of Carts
and then erase the record of the last five times that they were played. This does not
affect the record in the Myriad Play Logs so you can still get the information through
Myriad Manager if you haveto.

Mass Delete

The final tool on the tool bar is the Mass Delete function, which allows you to select a
range of Carts and then delete them from the Audio Wall

CAUTION! Use this feature with care, you will be asked to confirm several times but
if you do proceed with the Mass Delete process then there is no way to recover the
deleted Carts so BE CAREFUL.

The Reports Menu
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The Reports menu allows access to the Copyright Report Generator, which produces a
‘played Cart’ report for a specific Cart or range of Carts including the Copyright
Information for the Cartsif the information has been entered on to the Audio Wall.

Copyright Report

The Copyright Report option on the Reports and Statistics menu opens the P Squared
Copyright Report Generator which is a sub program that generates logs of played
Carts based on Myriad’'s Play Logs, in aformat suitable for a number of copyright
protection bodies. Use of the Copyright Report Generator is outlined below.

Overview

The P Squared Ltd. Copyright Report Generator is a solution to the problem of ‘PRS
Sweeps'. Basically, it does exactly what it says on thetin! It generates copyright
reports. However, the reports generated are only as good as the information you put
into them. If you take the time and trouble to put complete copyright information into
Myriad, then this program will make the dreaded nightmare of PRS returns a breezex.

For those of you who don’'t know, ‘ PRS Sweeps' are the checks made periodically by
the Performing Rights Society, which require just about every piece of copyright
information you have on what you play ‘On Air'. PRS Sweeps can last from as little
as 24 hours, to afew weeks at atime. It al depends on your TSA (Transmission
Service Area) and how accurate your last returns were. The more accurate the
information you supply, the shorter the Sweep will last.

However, it is not always that easy to supply accurate information at a moment’s
notice. You may have the constant problem of chasing up DJs to make sure they
supply you with the details of any music beds they decided to play on their shows.
Furthermore, you can spend days talking to agencies, most of whom don’t even know
that their 26 week, 7 different ads a day, campaign was heard outside of London! Y ou
have to do alot of work, collating how many times jingles were played, what different
ads were transmitted, and also you have to collate the commercial returns separately
from the music returns,

Traditionally, this hasinvolved printing reports from several computer systems,
liasing with different departments, and often, getting the returnsin late.

The P Squared Ltd. Copyright Report Generator interfaces directly with the audio
played within Myriad and Q-NXT allowing all returns to be quickly and accurately
generated from one, user-friendly program. At aglance, you can check on whether
your presenters have accurate copyright information for their personal jingles or
sweepers.
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Description of the Reports (Profiles)

Within Copyright Report Generator you can view, but not alter, copyright
information, which is entered into the Audio Wall (see Adding Copyright information
to a Cart later in this guide). Thisinformation is displayed for viewing, and printing
from, different ‘Profiles .

The Copyright Report Generator hasa‘ Genera’ profile where all the possible
information for played Carts can be viewed (as shown below); the Performing Rights
Society however will never require this type of report. In a PRS Sweep, the
Performing Rights Society requires 2 different types of information: a Music Return
and a Commercia Return, which have different fields of information that need to be
supplied.

General Myriad Copyright Information

This report outputs all the possible, available information on played Carts from the
Audio Wall.

¥ Myriad Copyright Report Generator : General Myriad Copyright Information

Stat Teminad [P Squared HO ] SatCat [y = &
e BN eI [Fiqueann =] ErdCat [m @Hm =l
% to 15/06/2001 2353
Peifomer | Composer / | Publisher Ecol
Arranger
nia
nia o D CATATOMIA

3117 14/06/2001 0005 P Sou: nia D 335

18 14/06/2001 00:08 P Squared néa WellH. 3 |

3171 14/06/2001 00:08 P Squared néa D 437

3044 14/06/2001 00:13 P Squared nia Maked D LOUISE am

3031 14/06/2001 0016 P Squared nia GetReady D 2 357

3060  14/06/2001 0020 P Squared nia Sure D TAKE THAT 342

10 14/06/2001 00:23 P Squared nia 6

15 14/06/2001 1954 P Squared néa Purgatory S [

15 14/06/2001 1954 P Squared néa Purgatory S g

15 14/08/2001 1554 P Squared nia Purgatory 8 B

15 14/06/2001 15:54 P Squared néa Purgatary 5 &

3238 14/06/2001 1554 P Squared nia D 413

3153 14/06/2001 1557 P Squared nia D 425
151 AR 18R B S g 3 Z':J

4 V
| Cunent t Progress: [ | Overall Progress: [ .

Commercial Return / Music Return Profiles

The File menu is where you can select the different report profiles, and which profile
is displayed when you launch the program (e.g. Default).

ﬂ Myriad Copyright Report Generator : General Myriad Copyright Information !IE[E I

Select Profile General Myriad Copyright |nformation i+ —

‘ i =
Set as Default profile LK. PRS Commercial Returh 5 ; I @
Save Report Az, SRERS e e i Fiun Print

|
00 to 18/06/2001 23:53

Print Ctrl+F
Print Sietup .ation [Product Title | Plap Count | M
Exit

N.B. The Copyright Report Generator also allows you to save the report out to afile;
thisisaparticular file type that can be imported into other software, for example:



Microsoft™ Excel™ or Lotus123™. Thisis known as‘ Comma Separated Variables
or ‘CSV’.

UK PRS Music Return

i#¥ Myriad Copyright Report Generator : UK PRS Music Return

File Log Help
» o Start Temminal: |p Squared HO —vJ Stark Cart: |3nnn
Stat Tima| End Time | ENTEmind — [F 5qared 7] EndCat [3533
|Daler‘T\me range : 1140672000 00:00 to 22/06/2001 2353
Cait Music Title Zod Patfourer ‘ Composer / ‘ Publishar ‘ Record Recordfing] | ratiq B
Mumber Arranger Label Number

3078 | Quit O HEFBURN Columbia BE74012 362, J
3073 Drinking In L4 D | BRAN Y&N 3000 Capital T24388755627 340

3077 | Sitting down there D Lene Marlin Lene Marlin EMI Virgin COVIRE2 251

3088 We wil rock pou D Five Brian May Queen Music RC& 74321713922 | 2.655|

3095 [0} 333

3098 | Breathless D The Cors RJ Lange/The Zomba Atlantic PROZ003 325

3105 | Spinning around D | Kylie Minogue Shickman/Osbourn Funktional 'What  Pardophone | CDREES42 226

3114 | tum to you D Melanie C Chisholm/Mowels/S  Yirgin Wirgin VECOJ1772 410

3094 Long way around D EagleEype Chemy Mo details promo 2000 Playdor LCO0309 328

3249 D 502

3057 lve Been Thinking O LOWDOM BEAT 403

3134 1] 47|

3144 o] Fd4

3258 D 4:20)

3233 D 405

3254 [0} 48]

047 Whatever D ENVOGUE 2EE

3268 D feac:1

3123 OnANight Like This | D | KYLIE MINOGLIE 232

3262 [0} 48]

32856 D 414

3263 D 243

o B e k|

[CourentProgress [ |DverallProgresst [ G

For aMusic Return, PRS require the following information (shown in the left hand
column of the diagram below), the example being “ Sitting Down Here” by Lene
Marlin (which is the 3" song from the top on the screen-shot above):

Music Title Thetitle of the song “ Sitting Down Her¢e”

Code Isit aD= Disc/ C= Commercia / P= Promo/ S=Station ID / L= Live or Local
Performer  “LeneMarlin” can beidentified on the CD / LP sleeve notes

Composer / “LeneMarlin” can beidentified on the CD / LP sleeve notes

Arranger

Publisher “EMI” can beidentified on the CD / LP sleeve notesby a“(P)’ symbol
Record “Virgin” can normally be identified on the CD / LP sleeve by alogo

Label

Record(ing) “CDVIR83" isaunique number assigned to each CD / LP produced by the record
Number company and isfound on the sleeve

Duration “3:51" isthe exact duration played on air

N.B. Although a Cart Number field is displayed on screen, it is not needed by PRS,
and is therefore not included in the final printout. It isthere to alow you to generate a
report, identify which carts need the information entering, and regenerate the report.

UK PRS Commercial Return
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ﬂ. Myrniad Copyright Heport Generator : UK PRS Commercial Return

File Log Help |

€ Start Terminall: Ip Squared HO :_i Start Cart: [1000
Start Tivie | B Tite | oo Letminal [P G ouared HO =] EndCat [Z000

|Dat|_3.=’Time range ; 18/06/2007 00:00 to 18/06/2007 2359

Cart Praduct Title Music Title Composer / Publizher | Recording] | Music
Humber Arranger
1001 Amerada 2| No Music Lzed Mo Music Uzed
1002 | Caffrees 2 An Inigh Diddy Dewolf Zomba FPM COE3 REl 1:00
| Cumrent Progress: | | Overall Progress: | s

For aCommercial Return, PRS require the following information in addition to a
copy of your advert logs:

Cart This number is referenced against your advert logs which you will have to supply to
Number PRS for the duration of the sweep

Product Normally thisisthe‘Client’ of the advert for example: Vodafone

Title

Play Count  How many timesthis ad was played over the report duration
Music Title Thisisthetitle of the music used in the advert

Composer / Thiscan beidentified on the CD sleeve notes, or from IMD or your commercial

Arranger production departments consignment notes

Publisher This can be identified on the CD sleeve notes, or from IMD or your commercial

production departments consignment notes

Record(ing) Thiscan beidentified on the CD sleeve notes, or from IMD or your commercial

Number production departments consignment notes
Music Thisisthe duration of the music contained in the advert. A 30sec ad may only have
Duration a 10 second piece of music at the end

Duration Thisisthe duration of the entire advert, e.g. 30sec

Adding the Copyright Information to a Cart

To be able to generate areport, the program needs the copyright information to begin
with. There is no way around it, you (or someone you know), will haveto fill this
information in manually.

When you edit a Cart on the Audio Wall, you may have noticed the Copyright tab.
Thisiswhere the information is entered.
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[75 Cart Detailz for Cart 5004, uzing Player 4

Product Tithe: | Copy
Ptisic: Title: |Dance Irta The Light Copy
Recard(ing) Mo |P1s242

Composerdis: |F'D'3.

Perfarmer [FHIL COLLINS Copy
Publisher |PC Pubs

Recard Label: IGEN

Copyright Code: |D - Disc _'-'J

Total Duration: |253 Copy I
I_

vz Duration:

Delete I v Auto-Freview (] | Cahcel | Apply |

Thisiswhere you enter the details you have found out from the CD / L P sleeve notes.
The Copy button next to the Product Title field, will copy the information you have
added onto line 1 of your Cart Description (within the General tab, of Edit Cart). This
isalso the case for the Music Titlefield.

The Performer field’s Copy button, copies the information entered onto Cart
Description lines 2 and 3, separated by a comma.

These details are unigue to the Cart, and are saved in afile in addition to the audio.
Therefore if you delete the audio, you also delete the file with the detailsiin.

For example: Your PRS Sweep runs from Mon 1% December to Fri 5" December,
you generate your report on Mon 8" December, and go off in search of details. By that
Friday you have found all the music details, entered it onto the Audio Wall and
decided to have a couple of days off. However, the “evil traffic manager” has decided
to tidy up and delete some Carts before you get back off holiday. Therefore when you
next run your report, all the details are missing, because the carts have been deleted.

So, itisvitally important that no one deletes the Carts before you have completed
your PRSreturns.

Running a Report
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¥ Myriad Copyright Report Generator - General Myriad Copyright Information
File Log Help

»i Start Termina I@_n}, Locations _! Start Car |1
] Exid Tims End Termital: !<Any Locatiors ;I End Cart; |9999

IDatex’Time range © 1840642007 00:00 to 18/08/2001 23:53

zer /| Publishe

When you launch the Copyright Report Generator for the first time, it will default to
the General Myriad Copyright Information section (described earlier in this guide).
Thisisagood starting point, as it will show you al of the information associated to
the Carts, and you can change the profile at any point during this process to become a
UK PRS Commercia Return or aUK PRS Music Return by clicking on the File and
Select Profile buttons as shown above.

Start / End Time of Report

Press the Start Time button, to select the beginning of the PRS Sweep. This will
launch anow familiar screen.

S M T W T F 5

1 2
3 4 5 B F 8 19
m 1 12 12 14 15 186
17 1920 2 o2 2
24 25 26 27 28 23 30

" Date " Time
[iure =] [ 2001 :I &M |

ITimE- [0 :[om (24 Hour
Cancel |

Press the End Time button, to select the end of the PRS Sweep.

| Date

e [ 201 =

& M T W T F 5§

1 2
2 4 5 B 7 8 9
0 11 12 13 14 15 16

| Time

(e

Fid I

1?18 an 2 22 23
24 25 26 27 28 23 20

ITime: Eg-' _IES-[24 Hour)

Thiswill now display the PRS Sweep duration in the information banner at the top of
the window prefixed by Date/Time range.
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Obtaining Information from Terminals

p} Myriad Copyright Report Generator : General Myriad Copyright Information
File Log Help

H . Start Terminal i<-"—'m_'r' Lacations L! Start Cark: |1 — - %
ﬁ.t.g.r.t.li_m_@ End Time EhE ainat ;m”-"' Location: .:! 2l ]9999 Fun Prink

iDatefTime range : 18/06/20070 0000 to 15/06/2001 23:53

wer /| Publighe

Use the Start/End Terminal boxes to select which PC’sto include in your report. If
you only used one studio ‘On-Air’ during your PRS Sweep then select the Terminal
name from the drop down menu, and make sure the End Terminal displays the same
location.

Start / End Cart Numbers

To select the played Carts that you wish to display information for, enter the numbers
in the Start/End Cart boxes. Most radio stations have assigned Cart groupings to
various Cart types, for example, Adverts start at Cart 1000 and end at Cart 1999.
Songs start at 3000 and go to 7999, it all depends on how you have organised your
own Audio Wall. Now you need to collect the information from a certain Cart range,
obviously if you are about to prepare the UK PRS Commercial Return report, you
don’t want to search through all of your songs, just the adverts. Just type the Cart
number you want the report to start at in the Start Cart field, and type where the report
will end in the End Cart field.

Print / Run the Report

T

Fiun-

=

Frint

If you have been a good boy (& or) girl, and entered compl ete copyright details every
time you have recorded audio onto the Audio Wall, then all you need do now is press
the Print button, take the printed report and put it in an envelope. Send it to PRS and
sit back and wait for 6 years until the next PRS sweep!

However mostly, for one reason or another, the information isincomplete. Therefore
you need to amend it. To do this, press the Run button; this will generate the report on
screen. Now you can go through the list and spot which Carts need the information
adding, and add it viathe Audio Wall (see instructions above for adding copyright
information to a Cart). Y ou can run and re-run areport as many times asyou like to
get it right.
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The Settings Menu

The Setting menu is used to configure Advanced Advert Manager to work with your
stations Myriad system and also to configure the way you use Advanced Advert

Manager.

e p Squared Ltd. Advanced Advert Manager - local kit databas
File Adverts Carts Reporks | Settings  ‘Window Help

ekkings

T Database !

@ |

Schedule £
o

Myriad Setkings
Program Settings

Q-NXT Database Settings

The Q-NXT Database Settings gives you direct access to the settings for the Q-NXT
database that you opened at the beginning of the Advert Scheduling session.

CAUTION: The Q-NXT Database Settings include advanced setting for your main

playout system and should not be touched unless you know what you are doing. Even
if you do know what you are doing, you should only alter settings on the Ads/ Logs
Import tabas they are the only settings that have any relevance to advert management.

Altering other settings can serioudy affect your stations output!

4 0-NXT Database Settings x|

General I [AE Settings I Log Entrigs I Log Layout | General Colours | OCP/STS
— Songdlingle Log Files:

Logz lazst zent: |

Lags Directary: |CAMYRIADAS YSTEMYLOGS Browse |
Log Filenarme Prefis: IMY Filename Diate Format: I_I,I_I,Jmmdd LI Sample: | MYD21209.L0G
Amount to add to Cart Mumbers: ID I Use the Log Importer Cart Ranges when adding carts,

| NOTE: Yiou do not heed to use these settings if you are using AutaT rack.

—Advert Log Files:

[~ Gchedule Adverts: | Gelect I
Lags Directoy: [CAMYRIBD\SYSTEMALOGS Browse |

Log Filename F'refix: | Filename Drate Format: I_I,I_I,Jmmdd ﬂ Sample: | 021209.L0G

Amaunt to add to Cart Mumbers: Iu Only uze adverts marked for Transmitter Chain; I

DK | Cancel |
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The bottom half of the screen is dedicated to the settings needed to import
advert logs from the Advanced Advert Manager or from third party advert
scheduling systems such as Broadnet™.

Schedule Adverts

The first option is a tick box marked as Schedule Adverts. Ticking this option
will instruct the Advanced Advert Manager to actually schedule the adverts in
the database rather than just import a pre-scheduled advert log generated by
a third party advert scheduler such as Broadnet™. Once this option is
selected, the Select button becomes enabled which allows you to select the
advert database that you want to schedule the adverts from.

Logs Directory

The Logs Directory setting allows you to specify the drive and directory where
the advert log file is located. This option is only enabled if the Schedule
Adverts option is not ticked as it is only used to locate advert log files that
have been generated by a third party advert scheduler. To select the
database you want to use, click on the Browse button and double click on the
desired database.

Log Filename Prefix

The Log Filename Prefix allows you to set a text character prefix to the advert
log file name. Typically, advert log files have a unique prefix and the date of
the log embedded in the actual filename so an example might be
AD110402.log for the adverts fir the 11™ of April 2002. In this example the Log
Filename Prefix would have to be set to AD.

N.B. The overall filename format needs to tally with the flename format
generated by your advert scheduling system.

File Date Format

As outlined in the Log Filename Prefix, advert log files usually include the date
that the file covers in the actual filename and you have one file per day. The
File Date Format allows you to select the format that this date follows.

N.B. This needs to tally with the date format used by your advert scheduling
system.
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Amount To Add To Cart Numbers

This option allows you to set an ‘off set’ on the numbers that come from the
advert log generated by a third party advert scheduling system, and the
adverts that are stored as Carts on the actual Audio Wall. If the first advert on
your advert scheduling system is number one but the adverts start at 4001 on
your Audio Wall then you would put 4000 in to this setting to make it work. It is
common practice to put the correct Cart numbers in to your advert scheduling
system in which case then this setting can be left blank.

Only Use Adverts Marked For Transmission Chain

The final setting is concerned with the use of Transmission Chains Codes,
which are used by some third party advert scheduling systems when
scheduling adverts for multiple transmission chains. For details on the use of
transmission codes, please consult your advert scheduling system
documentation.

Myriad Settings / File Locations

The File Locations section of Myriad Settings allows you to alter the location
of the Myriad data and Audio files that Advanced Advert Manager uses to get
databases and Cart information from. These settings are automatically
configured when you first run the Advanced Advert Manager (based on your
Myriad settings) and should not be altered unless you are told to by a P
Squared support engineer.

% p Squared Ltd. Advanced Advert Manager - local kit database
File Adverts Carts Reports | Sethings  Window Help
Q-MxT Database Settings

o
m
% Muriad Settings File Locations

Priongran Settings

Schedule

Selecting this option allows you to select the new data and audio file locations
by clicking on the browse button.
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x
Diata Location: Browse |
I™ Use ane directary for alf the carts an the Audicwal
Carts 1 o 1000: IM;\AUDID Browmse |
Cartz 10071 to 2000; IM:\AUDID Browse |
Carts 2001 to 3000: IM;\AI_IDID Browse |
Carts 3007 to 4000: IM;\AI_IDID Bramse |
Cartg 4007 to 5000: IM:\AUDID Browsze |
Carts G001 to GO00: IM;\AI_IDID Brawse |
Carts G0N to Z000: IM;\ALIDID Browse |
Carts 70071 to BO00; IM:\AUDID Browze |
Carts B0071 to 9000 IM;\AI_IDID Browse |
Cartz 3007 to 70000; |M:'~AUDID Browse |
Cartz 10001 o IM:\AUDID\AUDIDH Browze |

The Data location is the base folder that all Myriad data is stored in. This
includes the Clients database that is used by Advanced Advert Manager to
store all the information about the clients and adverts in the system, and the
Q-NXT database, which is used to ‘push’ the adverts in to the studio.

The Cart locations are used to store all the files that make up the Myriad
Audio Wall.

Caution: Changing settings on this screen can affect your entire station. Do

not alter these settings unless you are full familiar with configuring Myriad and
have read all the documentation on Myriad Configuration.

Program Settings

The Program Settings section of the Settings menu alows you to configure the way
Avert Manager works.

“#: P squared Ltd. Advanced Advert Manager - local kit database
File Adwerks Carts Reports | Sethings  Window Help
Q-MET Database Settings

@ Myriad Settings:

Programn Settings

Schedule

-

Users must Login beft t,he?r can use Ad Manager
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When Advanced Advert Manager Starts, Open The Database That
Was Last Used

If this option is ticked then the Advanced Advert Manager will automatically open the
last database you were working with whenever you restart the program. If this option
is not ticked then you will be prompted to select a Q-NXT database each time you
start the program.

Even if this option isticked, you can still switch databases once the program has
started by using the Change Working Database option on the File Menu.

Users Must Login Before They Can Use Advanced Advert Manager

As the name suggests, ticking this option will force you to log in to the Advanced
Advert Manager before you can useit. If this option is enabled then the standard
Myriad Users database is used and you will have to log in using the same name and
password as you useto get into Myriad.

Caution: Make sure you (or at least somebody around) has either User rights to
generate Logs/ Advert or User rightsto go in to Myriad Manager to and alter User
rights to allow you to gain access to the Advanced Advert Manager. Otherwise you
may spend a frustrated night locked out of the system until somebody who does have
access rights turns up!

The Windows Menu

The windows menu offers arange of options for positioning and displaying the
various windows that Advanced Advert Manager opens.

The Help Menu

The Help Menu offers access to product up date information and the About box which
displays the exact version number of the product that you are using. Y ou will need to
know this before you contact P Squared for any technical assistance.

And That’'s It

The Advanced Advert Manager is designed to be a ssmple program to us so chances
are you have not had to read too much of this manual. Aslong as you remember the
basics, Clients had adverts, your station has advert breaks and Advanced Advert
Manager combines the two and hopefully makes you some money.

It is hoped that you have found this documentation informative and (in places)
entertaining. Feedback is an important part of the development process and that
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includes documentation so if you have any questions or comments, please direct them
to info@psquared.net and we will endeavour to get back to as soon as possible.

This documentation and the pictures and text that it contains remains the

intellectual property of P Squared and should not be altered or expanded
upon without express permission.
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