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1.0 Introduction

This guide provides commented examples of how to use the eStoreFront and ePortal sections of the
website, identifying the different processing steps required for the different user types.

1.1 Target Audience
The target audience for this guide is:

e Cash customers (l.e. those ordering by credit card)
e Account customers who can browse only (Will be referred to as browsers)
e Account customer purchasing staff who can place or authorise orders (Authorisers)

1.2 Knowledge Prerequisites

This manual assumes working knowledge of the Internet Explorer or Netscape navigator, and
common web page conventions.

1.3 Security

The eCommerce Website has security measures in place to protect it. These include IP address
checking, timeouts, Username & Password and secure pages. The IP address is checked when the
user enters the website, checking to see if the user location is recognised. If the IP is recognised, then
the user will be taken to their account homepage, otherwise they will be taken to the standard Viglen
homepage.
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Figure 1 - Standard homepage (small) Figure 2 - Account homepage (small)

An IP stranger can gain access to the accounts home page but must login to the website with a valid
account user name and password.



2.0 The Home Page

When an Internet browser first opens the Viglen eCommerce website the home page is displayed:

m Buy On-Line Products and Services Support m Special Offers m Contact Us -
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Welcome to Viglen's New Dynamic E-commerce Website.
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and netwoarks, exciting and innovative software combined with matchless z
: E nail Updates
levels of custamer service and support. Great
minds | E:ode
Our success is largely attributable to one single company philosophy Think
that pervades everything we do - [T's Personal. virlen,
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Figure 3 -Generic Homepage

If you are an account customer of Viglen and you see the above version of our Homepage, then your
IT department have not provided Viglen with your organisation’s ‘IP’ address range(s). If this is the
case please contact your Viglen Sales Administrator or your Viglen Sales Account Manager, so that
we may determine the ‘IP’ information we require for future recognition..

The generic home page (shown in figure 3) has no customer specific information within it and allows
browsers to view Viglen company information, and have access to view products at retail pricing.

Version 1.0 Page 5 of 41 6 November 2013
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Figure 4 — Account Customer

The account customer homepage (shown in figure 4) is presented with customer specific information
and has the facility for displaying a customer’s own main body text, therefore allowing your
organisation to address its own users.

The main visual additions to the account customer’s homepage are:
e The Account customer navigation panel (left of screen)
e Customerlogo’s (If provided by the customer owning the recognised customer account).
e PPL and Special Offers options (if available to the recognised customer account).

2.1 Behavior of the homepage and the need for User login

If the shopping basket is accessed (by the “Add To Basket” button or “Buy It” button) the user will be
presented with a User login / new user registration option. This will also happen if the browser tries to
use any of the links on the webpage to account information.

Login can be as a private customer by registering on-line as a user or login can be made as an
account customer by using a login name provided by your Viglen sales account manager.

Logging in as an account customer will give you access to the account customer homepage,
regardless of being recognised or not by IP address.

The additional benefit of registering your IP address with Viglen is for private customers logging in
from your organisations network. For example staff and students on campus at a university will attract
the university’s discounts and special offers (when recognised by IP address) while only being able to
place orders using their credit card payment. The same users logging in from their home computer
will not be IP recognised and therefore will no longer receive preferential pricing.



2.2 The key elements of the homepage

While many of these links are visible before a User logs in, most links (with the exception of ‘Config-
It") will direct the browser to the User login page before allowing further access.

221

2.2.2

Login Panel

Allows returning users to login entering their username and password details. Account
customer browsers and authorisers must login to access their personal security setup
enabling them to quote and order against their Account.

Allows entry of an email address for product updates.

Allows cash customers to register their details. Please note that new users who wish to quote
or purchase against your account will need to contact your Viglen Account Manager who will
be able to register your details. (3.2)

Allows entry of a product Ecode, enabling direct access to configuring a standard product line
or Partnership Price List specification at your account discounted price. (4.1)

Account Customer Navigation Panel (Left-side)

The options presented will vary depending on whether you have logged on or not and the personal
user rights that you have been given against your login. The menu is divided into 3 sections.

2.2.2.1 eStoreFront Links

“Order History” — Allows browsers and authorisers to view any web orders previously raised
or authorised. 8.0)

“Your Quotes” — Allows browsers to view valid previously raised web quotes. Authorisers can
view all quotes raised the account. 7.0)

“Customer Selection” — Allows browsers and authorisers with multiple accounts to change
account without having to login again. 3.1.1)

“ClassLink Kbase” — Allows user access to the ClassLink Knowledgebase (Access only
available to ClassLink customers)

“Your Account” — A link to the user details page for cash customers, allowing the user to
modify their password / address details.

2.2.2.2 eStoreFront / ePortal Navigation

“StoreFront” — A link that takes user back to eStoreFront homepage. “Home” on the main
menu bar will have the same result. 4.0)

“Accounts Receivable” — ePortal access allowing user to access customer account invoice
details, including agreed terms, credit limit and account balance. 9.2)

“Your Sales Orders” — ePortal access allowing user to access open sales orders,
configurations and to track order status. 9.1)

2.2.2.3 Administration / Logoff

“Admin” — Allows browsers and authorisers to change their password. Account
Administrators can add and change user details (Refer to the Account Administrator Manual).

“Logoff” — Allows user to log off from current connection and settings.



2.2.3 Product Selection Links (Centre Page)

“Config-IT” — Allows user to configure, quote and buy (authorisers only) standard
specification models at account discount prices with account customer special instructions
being applied. “Buy On-Line” from the main menu bar will also have the same effect. (4.3)

“PPLs” — Allows user to configure, quote and buy (authorisers only) Partnership Price List
specifications which are customised to your accounts requirements. 4.2.3)

“Special Offers” — Allows users to quote and buy (authorisers only) the latest special offers
that are attracted by your account. (4.4)



3.0 User Login

Shopper Sign-in

Test Organisation Ltd

A

In arder to purchase items or view account-specific infarmation please sign-in. Ifyau are a returning shopper,
please provide your email and passwoard. Ifyou're a new shopper, please redister.

+ User Name |
Password |
RemermberMe [~

sket status " Forgotten your password?
ur basket is empty. Fnter your User Name above and then click HERE to have a new one emailed to you.

requlired felids in bold I:l

IP recognised New Shopper

arganisation ar I:I

"web Cash Custamer”
displayed

= =

Registering as a private customer for the first time.

Account custamer login - using a provided username
Returning Private customer login - using a previously registered username

Figure 5 — Login page

Private (cash) customers see section 3.2 for details of login and registering process.

Please note new account customers cannot register on line for security reasons. Please contact your
Viglen Sales Account Manager to be set-up as a web enabled account customer.

An existing Account customer wishing to make a private purchase may do so but must register as a
new shopper. Your existing account customer login is linked to your organisations credit account at
Viglen and cannot be used for private purchases. When you are registering as a private customer
you must choose a new User name that is unique however you can reuse your account password /
email address etc... See section 3.2 — Private (cash) customer registration.

3.1 Account Customer Login

An overview of the login process:

During the login process the eCommerce Website determines what
User Login Stage 1 type of User you are and what access rights and authority you have
via your login name and password.

‘Account selection’ allows a User to select a particular customer

Account selection Stage 2 account from a I_ist of accounts that have been set-up for you to access
as a User. This is a second stage because some account users will

i have access to more than one customer account.

Access to your
personalised view of the

C bsit . .
e-ommerce webstie Figure 6 - Account Customer Login Stages



3.1.1 ‘Account selection’

Returning Private customers (registered on-line) bypass the account selection page (figures 8 & 9)
and are taken directly to the homepage on the entry of a valid User name. (see section 3.2)

As an account User you may have access to both the Billing account (invoice/credit account) that
exists for your organisation, and your own ‘contact account’ that exists to identify you as an individual
at Viglen.

Each ‘contact account’ belongs to a single ‘Billing account’. This structure is common to most
accounting systems, and is essential for consistency with Viglen’s internal systems.

Account Structure:

ﬁ‘ Contact / shipping account‘

Billing Account % Contact / shipping account‘

%Contact / shipping account‘

— . » Etc..

Account ID Convention:

"ABC1" "0001234"
(Code made up of letters and (At least a six digit number)
numbers)

eCommerce web site :
"Personal Account"

Terminology used within th

I

"Global Account"

Figure 7 - Account hierarchy

The naming convention shown above indicates what kind of account you are selecting at the second
stage of logging into the Viglen eCommerce website. This is aided by the terms “Global and Personal
used by the website and displayed in the account selection page. Examples of the Account selection
page are shown below Figure 8 & 9). The pages use a dropdown box to allow selection of an account
from your username’s account selection list.

LV

Welcome Mr Test Customer
Previous fogin: T7/12/.2003 at 10:51

Please select a company and customer

Current Company-Customer
| L/VIGLEN LIMITED - SHES/ Test OrganisationLtd |

>

‘Global’ Account Selection

You are entering the eCommerce site under your global account settings for your organisation. This will
enable you to carry out the following functions:

o Yiew all Web quotes raised for your organisation.

o Convert existing organisation web quotes in to sales orders (Authoriser status required).

o “iew and track your organisations sales orders (Sales order access reguired)

o “iew and print accounts receivable information.

‘19sN [eqo|oD

Please note — you cannot raise new guotes or sales orders from the 'Global' Account setting. To do so you
will need to change to your 'Personal’ Account selection

Text dependant on account selecticn

Click Here: 'Glick Here Glick Here
tolView tolViewsYour tolSearch
v YorAccolntsSiE¥SalesiOrders forParts'

Figure 8 —Account Selection ‘Global’

e se ul pabbo| ajiym pawliopad ag ued

1Ry syse) buiquasap 1xa1 dlweuAp Yylim

(Junody Bul||ig) 1UNOJY [eq0|D



The majority of Viglen’s Web enabled Account Users of the eCommerce website will have access
only to their own ‘Personal’ account.

Welcome Mr Test Customer

” Previous fogin: T7/1272003 at 10:57

Please select a company and customer

Current Company-Customer
| L/VIGLEN LIMITED - 105031/ Test Organisation Ltd + |

‘Personal’ Account Selection

fou are entering the eCommerce site under your 'Personal’ Account settings for your organisation. This will
enable you to carry out the following functions

= Generate, store and view personal quotes.

= “iew personal web sales orders.

= Generate new sales orders (Authoriser status reguired)

= “iew and track all personal sales orders (Sales order access required)

"19sM |euosiad
e se ul pabboj ajiym pawlopad ag ued

Please note —to view and print Accounts Receivable Information you will need to have access to a 'Global'
Account selection.

Text dependant on account selection

Click Here Click Here. Glick Here
(‘,“’i{! '*i(tf 'tf_r '"”{f "fl[|_!< {i"‘_:e:l"*ji"_
R TONG SalesiOrders for Parts:

Teyl sysel buiqrosap 1xa1 dlweuAp yim
(luno22y Buiddiys) 1uno29y [euosiad

Y

Figure 9 — Account Selection ‘Personal’

From the point of selecting an account onwards, all information viewed and all quote/orders raised
will be against this specific customer account that is selected in this page.

3.1.2 Which Account to Choose:

For those who have access to both a global account and a Personal account the below table is a
quick guide to which account type to use for different activities.

(%]
g | S35 28 | & 8 : 8.
o g © = g$$ c 3 wo% © > QQ% T ©
Activity:| = 55 |g68¢l 235 |253®e| 25 2c8% =
= ST |20 5T |cnw?0| =4 S22 ¢ T 5
9} ~2 |598%T 2 |£032 o5 © Q0w E = E
c %u: :gﬁo %.; S S ®©° ~ T 0:282 o=
¢ | S2 1532 s2 <82 S35 S E >3
Account g | 8% (<7 23 g £ =
Selection - ©
‘Global’ Account | N** Y N** Y Y* Y* Y*
‘Personal’ Account Y Y Y* Y
* These activities require additional access rights ** This is not permissible for fraud prevention reasons.

Figure 10 — Account Selection guide

Once an account is selected the row of links that are displayed along the bottom of the account
selection page will re-fresh. These provide direct access to the storefront, or to the other areas of the
ePortal. The quantity of links that are available are determined by the access rights of the User (as
assigned against their Login name see VTM2215 — eCommerce W ebsite ‘account administrator’
manual for detailed User set-up information).

Returning Private customers (registered on-line) bypass the above account selection page and will
be taken to the homepage on the entry of a valid User name. (see section 3.2)



3.2 Private (Cash) Customer Registration

New users can register as a private customer by using the “Register” link in the Login webpage (Figure 5
— Login page)

Customers cannot register on-line as an account customers, registering on-line is only as a private
customer. (Customers with accounts at Viglen please contact your Viglen Sales Account Manager for
the web enabling of your account).
The User Registration page shows all mandatory fields as labelled in bold.
e Username — Must be at least 6 characters in length. These can be alphanumeric but must
contain no spaces. This name must be unique amongst all existing users of the Viglen
website.

e Password — No length restriction, alphanumeric characters can be used. Confirmation of the
password must be identical.

e Name, email & Address Details — These are required for order confirmation.

New Shopper Registration

Please enier the following information

sk Haini |
Kame |
e [
skt sty
ou D i enits,
Pirssvagnd [

Confinm Passweord |

‘Adiress Line dne |

Andeess Lng Twe [

addiess Lina Trres |

oy [
CougeRagan [
l:u.llrﬂlyl—

Pastal Code |

Fhane [

s ekt in bosy [IRBRREEN
Once the form is complete, click “Register” to create the new website User, and gain access back
into the eCommerce website.

On-line registered users will only be able to pay by credit card as a private customer, quotes raised
as a private customer cannot be used by account customers and vice-versa.

Account customers can only be web enabled by Viglen personnel — please contact your Viglen Account
Manager for details.



3.3 Type of customer and behaviour of buy-on-line (eStorefront) functions.

The behaviour of the buy-on-line functions (eStoreFront) is determined by the type of customer you
have logged in as, to recap these from the previous section.

3.3.1 Private Cash Customers:

e Private Cash Customers
e Private Cash Customers (with account customer discounts via IP address recognition)

NB. Credit card payment required for both the above.

3.3.2 Account Customers:
The Account customer Users are subdivided into browsers and authorisers.
- Browser’s can select products, configure PC’s and add them to their basket, but can
only progress to the stage of saving a basket as a quote. (Figure 23 - Order processing

overview)

e Authoriser’s can perform the actions of a browser, but in addition has the authority to
progress quotes and shopping baskets to a sales order.

User types and browser / authoriser options are detailed in the VTM2215 - Account Administration
Manual and initially will be maintained at Viglen by your Viglen Sales Account Manager.



4.0 Product Selection

The ‘Product Selection’ section encompasses a description of each of the routes to selecting Viglen’s
products on the eStoreFront section of the website. This includes an explanation of some of the
conventions and terminology used, Viglen’s main product ranges and use of the “Config-It” product
configurator.

Homepage

| - ¥
'.F g ‘h‘ ‘ IEcode 0
- r e
t- . Shortcué to the
I Configurator
OR 'Buy-On-Line’ :
v
eStorefront
T
Selecta
v Y A
Product Range PPL Special Offers
Page Page Page
T N
i Config-IT- - - - - R Treeeeeeens -
A4
Models ) Product
Page |~ Config-ITh Configurator Buy-IT

T
Save to basket
A4

ey eea -
V) S— ':ihhml?fﬂl:hf_.ket Buy-IT
"Save Basket"—‘— "Purchase" *

OR * Only Available to
Web Quote “Emoty Basket" Sales Order | "Authorisers” or Private
mpty Baske cash customers

Figure 11 — eStoreFront function map

4.1 Ecodes

Ecodes are unique numbers assigned all standard models and special offers. Ecodes are shown in
our price lists and all marketing brochures. The eStoreFront has a facility to use the Ecodes to easily
identify products seen in our marketing material and also shortcut directly to the Product configurator
so that the full specification can be reviewed, and options selected. In addition Ecodes are used to
identify each PPL specification that has been setup for your organisation to increase the ease of
repeat ordering.

The Ecode function is set in the homepage login panel. Entering an Ecode here take you directly into
the Product Configurator, with the configuration options and details of this predefined configuration
loaded.

4.2 Standard Product Ranges
Viglen standard product range is accessed via the “Storefront” link when you first login or via ‘Buy

On-Line” from the main menu bar (top of screen). Both links open the eStoreFront homepage. This
displays Viglen’s main product ranges, and allowing further access to explore each range further.



m Buy On-Line Products and Services Support m

Special Offers m Contact Us -

A0 pavioHE 14

Test Organisation
Ltd

Order History
Your Quotes
Customer Selection

StoreFront
Accounts Receivable
Go to Parts

basket status E
“our basket is empty.

The Viglen range is now available to buy online!
When anyone makes an investment, they base their decision on solid evidence suck
as financial data, industry recognition and recommendations. Investing in a PC is no
different and that's exactly why great minds think “iglen.

Viglen recommends Microsoft® Windows® XP Professional.

Inceptall Syslem

Genie Systems '

Contendersyste

Figure 12 — Storefront

FLEASE CLICK'HERE PLEASE CLICK

Product range links to view that range's models

Product Range Page

B
e No: TEO1

Email Updates  »

Weh >

Feedback:

Ecoide

Arcount Manager:
Lii.ma Lowe

Credit Controller:
Marcus Walker

Configuratofi—

A. Username
B. Glohal Account

Account customers be aware before making any product selections (unless editing an existing quote)
that the account you are logged in under (shown in figure 12 above annotation ‘B.’) is showing a
personal account and your organisations global account. (3.1.2 for the reasoning)

Clicking on a particular Range will display a scrolling list of all of the models (base specifications)
available for that product range. For example clicking on the Genies product range will open a list of

Genie models Figure 13 — Product Model Example shows an example model below.

4.2.1 Standard

GENIE PRO (GENPRO)
\. 2 -

Representative
Product Image

&

vSummary of the model’s hase

models

+ Microsoft Windows XP Home Edition

+ Intel DAYAPBZ Motherbaoard

+ Genie Deskiop Case with aperture front
panel

+Intel Pentium ¥ 2.xGHz S478 Processor
(8 33MHz)

+ 256MB DDR 333 SDRAM

+12 months On-site Maintenance, 7 day

+ Delivery

specification (Bx VAT)

Figure 13 — Product Model Example

<t Model Name (Ecode in shown in brackets)
<f— Product Marketing Details

< Details of the hase specification
<€ Enlarged Product Image
-&f— Open the configurator

Proceed and load bhase specification
into your 'shopping hasket’

£xxx.xx <f—— Base Specification price. This is the
List price hefore account discounts

When the Models are displayed on screen they are shown in a scrolling list so that ready comparison
can be made between the models in a range. The above figure (Figure 13) shows the common
format of information displayed for each model. This example has been isolated to allow clear

annotation.
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4.2.1.1 Standard model pricing

The price shown for each specification is at standard Viglen prices (ex. VAT) and includes standard
delivery charges. To view the price which your account attracts either use the “Buy-IT” button or the
Config-IT button to trigger the website to invoke your accounts pricing and delivery charges. No
models have a monitor selected, therefore the cost of a monitor is not included)

4.2.2 Links to purchase a model
The two main links in this page are:

e Config-IT — launches the on-line product configurator for the model selected. This link allows
the standard model to be modified within available options and rules. Account discounts and
special instructions will be applied automatically as pricing is recalculated after each change
is made. See section 4.3

e Buy-IT — Use this if the base model specification is what you wish to buy. Using this link will
add the model’'s (base) configuration to your shopping basket with the default options
selected. Account discounts will be applied automatically but account special instructions will
not (eg. least memory modules / Quiet PC option etc.)

4.2.3 PPL Models

If PPL’s have been created for your organisation the link the storefront page (see Figure 12 —
Storefront Product Range). Following this link will present a list of models in the same format as if the
website was showing one of Viglen’s standard product range’s as shown above in Figure 13 —
Product Model Example. For all intent and purpose the PPL is a bespoke product range for your
organisation.

Key differences of PPL’s compared to Viglen’s standard models are:

e Pricing is already calculated to take into account your organisations discounts.

e Special instructions will have been applied when the PPL is created.

e Using “Config-IT” will only allow access to options that your organisation have pre-agreed as
acceptable. It is possible that a PPL model has no options available for change if you use the
“Config-IT” button.



4.3 On-line Product Configurator

4.3.1 Introduction

The On-line configurator is rules based and utilises dropdown selection boxes to present valid
options to the User. After each change made by the User, the configurator will apply rules and refresh
the page (a few changes will however be ignored). When making a change to an option please wait a
moment to see if the configurator needs to refresh the page, this can be determined by viewing the
progress bar on the foot of your Internet-browser window:

| Progress Bar

—
| Opening page http: ffww, viglen.co.ukfhome. asp? . i l_ l_ l_ g Local intranet 4

Figure 14 — Browser Progress Bar

If the progress bar appears please wait for it to complete and then disappear before making any

further selections. Both Netscape "™ and Internet Explorer ™ display the progress bar in the footer of
the browser window (however the exact appearance does vary IE is shown in diagram).

4.3.2 Questions List & Screen Layout

Configurations typically have 15 to 22 questions and two additional questions for choosing warranty
type and delivery method. When making a change to some options this will affect the number of
questions displayed. This is because some of the options will have dependencies and will trigger a
related question to be revealed.

Because of the number of questions the user must scroll the page up & down to view all the options.
Pricing and warnings are displayed on a “Running Total” panel that floats in the left column to ensure
it is always visible while the page is scrolled. (Also see section 4.3.2.1 for pricing display description)

When appropriate the configurator will default to a short-form version to reduce the number of
questions listed to those, which are most commonly required. If the configurator has done this, the
“extra configurations options” tick-box will be visible and unchecked. The user can override this at
any time by ticking this box.

The advantage of a reduced question list is increased browser performance while using the
configurator, while allowing the user to chose to view extra options such as 2" hard drive or backup
storage. (This functionality is available on Desktop Range products only)

4.3.2.1 Pricing display

The configurator refers to all account customers specific discounts, and is able to distinguish
discounts against Viglen’s negotiated price list and additionally discounts that apply to specific
models. These are all calculated after every option change is made in the configurator to ensure
pricing reflects the current options selected on the web page. Each option has pricing displayed in
brackets which represents the option-price / change to the base price for the model.



4.3.3 Making changes to configurator options

Most questions will be presented with a dropdown selection box so that you can make a selection
from a list, some questions however do not have options available. This maybe fixed because of the
model you have selected or if you have selected a PPL the specification may be fixed deliberately at
you organisations request. See Figure 15 — Standard Configurator Options below:

*___. Question with no options available

Intel DETAPBZ Matherboard {This may he a deliberate limitation because of a “PPL” setup)

4‘__..- Standard options list (Option not highlighted)

Microsoft Windows %P Hame Edition - OEM Licence (£0.00) =] [ ]

Microsoft Windows 985E - downaraded from Windows XP Professional OEM (£40. «
Microsoft Windows XP Pro installed under Select License (£0.00)
Microsoft Windows =P Pro installed under Open License (£0.00%
Microsoft Windows ¥P Pro installed under Campus License (£0.00 )-(

Microsoft windows =P Pro installed under NHS agreement (£0.00) Option price is shown in brackets

Microsoft windows 2000 installed under Select License (£0.00 ) this may be a positive or negative figure.
Microsoft Windows 2000 installed under Open License (£0.00) By selecting the option the price shown
Microsoft Windows 2000 installed under Campus License {£0.003 will be added {or deleted) from the running total.

Microsoft Windows 985E installed under Select License (£0.00)
Microsoft Windows 985E installed under Open License (£0.00) =
Microsoft Windows 985E installed under Campus License (£0.00) -

Figure 15 — Standard Configurator Options
4.3.3.1 *“Special Instruction” defaulted options

Defaulted option : Highlighted in yellow and description ends with an Astrix.
(see Account special instructions)

12 Manths Next Business Day On-5ite Maintenance™ (£29.00 = [ ]

12 Months Standard On-Site Maintenance (£0.00)

12 Months Enhanced On-Site Maintenance (£29.00)

24 Months Enhanced On-Site Maintenance (£49.00)

36 Months Enhanced On-Site Maintenance (£79.00)

12 Months Next Business Day On-Site Maintenance® (£29.00 )
24 Months Mext Business Day On-Site Maintenance (£86.48)

Available options shown in dropdown. NB the default is also displayed in the
list and remains highlighted in yellow.

0Open a help window
about the question

Figure 16 —Special Instruction Default

Some account customers have special instruction requirements, specific to their account, and set up
against certain model ranges and specific questions.

The on-line configurator will automatically detect these instructions if you are an account customer.
The default answers are highlighted in yellow and have an asterix at the end of the item description.
It is at the Users discretion whether they keep that special instruction item or change it to another
available in the list.

If an instruction you have given Viglen has not appeared for you or you have special instructions you
would like applying in the future please discuss this with your Viglen Sales Account manager.

4.3.3.2 Tick—box Questions

Tick-box questions may be used in place of dropdown selections when the question requires a simple
Yes No answer.

Tick-boxes may also appear at the bottom of the configuration questions list as the result of special
instructions setup on your customer account and the particular model being configured. These are



Special Instructions that do not relate specifically to any of the standard configurator questions so
these are catered for through the use of additional questions and tick-boxes.

Below Figure 17 —Tick box configurator question is an example of a tick-box question, which is a
special offer.

Software [ Microsoft Works Suite 2003 SPECIAL OFFER {£10.00) 6

+Che-::k-hnx style questions may appear in configurator as the result of making a
previous selection or a special offer in force. Ticking the box is an acceptance.

Figure 17 —Tick box configurator question

4.3.4 Problems detected by the configurator

If a sequence of choices that have been made that violate a rule in the configurator, the configurator
will alert you. In the below example (Figure 18 - configurator Auto-correct) @ high amount of memory has
been selected which made the ‘fewest memory modules?’ question’s answer invalid. Because it is

the “fewest memory modules question that has become invalid this is identified with the attention
logo and auto-corrected.

e Fertiunn 4 Bra Gz wilh & (]
Low Noise Option
[Cow Noize PG Optian (£27.60) =] (] ]
Running Total Memory
79457  £93345 | 208 PC333DDR Memary (£22173) =] [ ]
(2w WAT) (ine. WAT)
Fewest Modules?
Mot Available in this Specification (i X))
O /
For explanation clik
on the attention logo
toreFront - Product Information - Microsoft Internet Explorer p o ] 4
Press this button to
"Undo™ the {last) change
that caused the error.. ltem ¥ES, ¥YOU DO WANT TO USE THE FEWEST MODULES was replaced
or ignore to accept the with Mot Awvailable in this Specification due to the last configuration change.

auto-correction shown by
the attention logo next to

Please click the undo button to reverse the last change, or continue.

the affected question. L« | | _'lJ

Figure 18 — Configurator Auto-correct

If the you are happy with the auto-correction please continue to make changes or complete the
configuration by “adding to Basket”. (when the Page refreshes the attention logo will clear)

4.3.4.1 Undoing an auto-correction

If the auto-correction is not desired please do not use your browsers back button to undo the last
choice you made, as this will not reset the configuration properly. Please use the “Undo" button on
the running total box.




4.3.5 Special Instructions

(Also see 4.3.3.1)

Some account customers have special instruction requirements, specific to their account, set up
against certain model range questions. The on-line configurator will automatically detect these
instructions for these account customers and pre-populate the items as the default answers to
the question, highlighting the item in yellow. It is then up to the Users own discretion whether
they keep that special instruction item or change it to another. Additional Special Instructions that
do not relate specifically to the questions already covered will appear below the main questions;
these can be confirmed by the use of the adjacent check boxes.

Once the configuration is complete, clicking the “Add To Basket” button at the bottom of the list
will add / update the users shopping basket with the configured item.

4.4  Special Offers

Special Offers can be accessed by either clicking the “Special Offers” link from the eStoreFront
homepage or from the main menu bar. “Special Offers” are assigned to customer types (Education,
Schools, Corporate, Government, etc.) via their Ecode so you will only see special offers directly
related to your organisation.

Upon clicking the “Special Offers” link the user will be presented with a list of the different categories
of offers available. Each category may have one or more different standard configurations that can be
viewed and purchased.

Clicking one of the category links will bring up it's special offer page showing the available models,
their Ecode, image, specification and price (same as shown in Figure 13 — Product Model
ExampleDisplay). As with standard product configurations and PPLs the user can either add the item
to their basket via the “Buy-IT” button or modify the configuration via the “Config-IT” button.

When configuring a Special Offer specification, the on-line configurator will work as already described
with one main difference. The difference is that the price for the default specification will have no
account discount applied, this is because a discount has already been applied when creating the
special offer. However if the user makes option changes the pricing of these changes will have
account discount applied.



4.5 Component Selection (Parts)

Component parts may be purchased from the web by clicking on “Parts” from the storefront page
(See Figure 12 — Storefront Product Range Page). The user can now select items, using the centre panel,
from the product catalogue. Selection may be by either choosing a Product Class (category) from the
drop-down list and/or using the Product Code search facility by using a full or partial item number or
product description. Clicking the “Go” button returns the list of select items available.

Search here for specific parts.

search for products
Product class

|all =l

Product Cade

m Buy On-Line Products and Services Support m Special Offers m Contact Us -

Tue23Deo 2003 | Click here for our Student Offers 1 o actsn €@
Test Organisation | Products
Ld D
esoripion o prodietJuow | preel ]
Fuiiteu 6.4G8 UDMA IDE HD DHODOBSF A 23800 7 |
iWestern Digital 2068 DHDDZ20T  EA £2095 [

hasket status ’E
total tems: 2
subtotal: £487 45

Figure 20 — Component Part list

If the list is empty or the item you are looking for is not available as a web saleable item or check the
search criteria are correct. Please note that not all Viglen components are available on the web. If
you cannot find the item you are looking for then contact your Viglen Internal Account Manager or our
service sales department.

4.5.1 Description Link
Each component on the list will have its own details, such as image, and marketing and/or

technical details that can be viewed by clicking on the product description link for the item. From
this link the user can change the quantity required and add the item directly into the basket.

4.5.2 Price

Each component will be priced at the discount level for the account.



4.5.3 Adding Components to Basket

Items are added to the shopping basket by ticking the tick box against the item required. The
quantity field will default to 1 but may be changed to any quantity required. Multiple items may be
selected before clicking the “Update Basket” button to an them to your current Basket.

Once updating the basket, the product list will be re-displayed and the left hand panel basket
status will be updated with the added basket contents.

The basket can be accessed at any time by clicking on the shopping trolley icon, or further parts
can be selected by using the “back” button on the page to return to the parts search page. DO
NOT use the back button on your browser.



5.0 The Shopping Basket

Once products have been selected, they can be viewed, removed or progressed to quote/order via
the shopping basket. This metaphor of shopping basket is used throughout the web and the basic
layout should be familiar to most Users that have had any experience of commercial websites.

The shopping basket page will be slightly different dependant on the User type. Specifically for
Account Customer Browsers they will not see the “Purchase” button (D.), as they have the rights to
raise quotes only. Account authorisers and cash customers will see the “Purchase” button.

)

m Buy On-Line Products and Senvices Support m Special Offers m Contact Us -

Thu 4 De. 2003 [ Click here for our INCLASS Special Offers ] bt 9

Test Orﬂ?dnisation Shopping Basket for TEO1

Your shopping basket has been updated.

|basket|—> shipping

You have 1 item in your shopping basket.

If your order is exempt from VAT then please check this hox [T

|| Description Product Price Oty UOM Total Price
d| Contenders Developme CONTENDERSDEY £206.92 |1 EA £296.92

Subtotal: £296.92

basket status L. -

Figure 21 —Shopping Basket Example

The key elements of the shopping basket are as follows: -

5.1.1 Product Description Link

This link will take the user to a further information page, detailing the key product features and
display a product image.

5.1.2 Quantity Field

Product quantities may be amended by overtyping the original quantity and pressing “Tab” or
“Return”. The web will then recalculate the subtotal price for the basket.

5.1.3 Remove Item

This button allows the user to remove a product from their basket. The subtotal price of the
basket will then be automatically recalculated.

5.1.4 Reconfigure (A)

If the basket line contains a configured part, then this items configuration may be viewed /
amended by clicking the <spanner> icon link. This will launch the online product configurator and
display the configuration of the product. Item details can then be changed and loaded back into
the basket. Please note that when loading an old quotation into the basket this spanner icon may
turn red. This means that one or more options from that products original configuration are no



longer available and have been substituted with default option items. The user will need to
reconfigure the product to ensure these new default items are acceptable or amend accordingly.

5.1.5 Address Details

If the order / quote requires a different delivery address to the customer’s default, this can be
entered via a page accessed by clicking the “Address Details” button. The address details
entered here will be saved against the quote and /or taken through to the final sales order.

5.1.6 Create Quote (C)

The contents of the shopping basket may be saved against a quote reference for printing and
later retrieval via the “Your Quotes” link. Click the “Create Quote” button to save the basket, and
display a quote reference. The “Print Quote” button is shown also, and clicking this will display
the quote details in a popup window, from where it can be printed.

5.1.7 Purchase (D)

The “Purchase” button will be displayed for cash customers and account customer authorisers
only. Clicking it will progress the basket contents to the shipping stage for a sales order to be
generated.

5.1.8 Empty Basket

Clicking the “Empty Basket” button will clear the basket contents. Once cleared, the basket
contents cannot be retrieved.

5.1.9 Continue shopping (B)

This button returns the user to the storefront page from which further product selections can be
made.

5.1.10 Parts Only Delivery Charge

If the basket contains only component items (parts) then a delivery charge will appear as a
configurable item at the bottom of the basket. This will default to the standard delivery service
and cost but can be changed by the user using the reconfigure button. If the basket contains any
configured PCs / servers then this additional charge will be waived as delivery is included in the
configured item(s).



6.0 eStoreFront Saved Quotes

The contents of a user’s shopping basket may be saved as an eStoreFront quote for later retrieval
and progression to a sales order. Quotes may be reviewed en masse, viewed or printed in detail, and
removed from the system if no longer required by clicking on the “Your Quotes’ link once the user has
logged in. Cash customers and account browsers may only access their own quotes. Account
authorisers can access all quotes for the account by using the additional link at the top of the screen.
Please note that only eStoreFront-generated quotes can be viewed via “Your Quotes” and will only
remain valid for 30 days from date of generation, after which time they will no longer be viewable.

R e m-

Bon 24 Mow ZO [ Click here fos our INCLASS Special Ofers o e W GO RE ﬂ

[ Test Drganisation | Guotation Review, A, Mie TEOA
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Cewwlgpme
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Figure 22 — Saved Quotation list
The actions available from this page are: -

6.1.1 Print

Display the quote details in a popup window for review / printing. This will include the
configuration details of any configured items on the quote.

6.1.2 Delete

Clicking “Delete” will remove the quote from the system. Once deleted the quote cannot be
retrieved.

6.1.3 Proceed

Clicking “Proceed” will populate the shopping basket with the contents of the quote. This action is
additive, in that the quote contents will be added to any items currently in the basket. Please note
that is some cases, items on a quote may no longer be available when the quote is eventually
proceeded with. In such an eventuality the reconfigure <spanner> icon will turn red on the
shopping basket. This means that one or more options from the products original configuration
are no longer available and have been substituted with default option items. The user will need to
reconfigure the product to ensure these new default items are acceptable or amend accordingly.
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7.0 eStoreFront Order Processing Steps

Overview of the web sales order process for account customers:

Saved Quotation
Nbr: W001

Item selections
saved to the
shopping basket

Save the Shopping
Basket as a new

: User with Authoriser rights or

revised quote using
‘Create Quote'

Current Shopping
basket containing
a list of items to
be purchased

Make additions or

Cash Customers

"Purchase Button"

deletions of items /
reconfigure systems

YEEY

Problems found
with configurations
User is returned
to 'Shopping Basket' screen

............................... >
Enter & Confirm Cash
inni asl
. Shlppm,g Customers
information
Account éustomers l
Enter and Confirm Credit Card
the customer PO Secure Payment
Number Page
4

Confirm
Purchase
ghfiguratiol

Order Preview

revalidated

(Problem configurations are
indicated in red)

against current
No
Config.

Confirmation /
Order Loaded into
Avante

issues
found

Figure 23 - Order processing overview

When a shopping basket is ‘Purchased’ the first step is the shipping address confirmation page.
Amend the shipping address as necessary. The Shipment date is automatically calculated from either
Viglen's default lead-time or from a default lead-time negotiated for your customers account.

7.1 Shipping - Ordering Step

Home

Thu 4 Dec. 2003 [

V

Buy On-Line Products and Services mm Special Offers m Contact Us -

1D : MAGHUEH o

Click here for our Student Offers ]

Ltd

Proceed to Checkout

Order History

Your Quotes

Customer Selection

basket status
total tems: 2
subtotal: £430.32

Test Organisation

B Address Line One |

Shipping

Please fill out the shipping information below and click the "Continue® button.
If you need to change any items, please go to the shopping basket to correct them.

Shipment Date
Date 18/12/2003

Shipping Address

Name |Test Organisation Ltd

Address Line Twa IUnit 21 Saxon Business Park

Address Line Three |[Farnborough Road

City |Brnm|ey

CountyRegion [KENT

Postal Code [BR1 ZHU

Country IUNITED KINGDCM

recquirast fisids In bold l:|

Figure 24 - Shipping confirmation
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7.1.1 Shipping information

Shipping Date
The shipment date will be automatically calculated by the system according to the lead-times of the
contents of the basket and the accounts terms and conditions.

Shipping Address

The shipping address will be populated with the data from the quotes / basket, or if none was entered
then with the default shipping address for the customer. Lines marked in bold must be populated prior
to the user progressing by clicking the “Continue” button.

When account authorisers are authorising quotes into orders, the default customer shipping details
will be those of the user who raised the quote and not that of the authoriser.

Private (Cash) customers, please ensure that the delivery address is the same as your payment
card’s statement address.

7.2 Billing — Ordering Step (Account Customer)

(cash customers see next section )
After accepting the shipping address you must enter your Purchase Order number.

Home Buy On-Line Products and Services Support Sector Special Offers About Us Contact Us

Thud Des.200z | Click here for our INCLASS Special Offers 1 o schusn @

Billing

Please fill out the billing information below and click the "Continue™ button.

Order Summary

Subtotal: £430.32

Mote: Order Subtotal does not include taxes or shipping charges. Any tax will be calculated after the order is submitted. Shipping
charges may be added when the order is shipped

Purchase Order Information
PO Number [PO_NUMBER]
PO Date: 0451252003

Billing Address

Mame: Test Organisation Ltd
Address Line One:
Address Line Two: Unit 21 Saxon Business Park

Address Line Three: Farnbarough Road
City: Bromley
CountyRegion: Kent
Postal Code: BR1 2HU
Country: United Kingdom

required fialds In bold l:l

Figure 25 - Billing confirmation — account customers

The customer’s purchase order number should be entered in the text box provided. This must be an
alphanumeric string, with no spaces or control characters no more than 10 characters long.

For purchase card accounts, an additional field will appear under PO Date for the valid purchase card
number to be added. Purchase card numbers will be validated by our Accounts Department. If they
cannot be processed then the order will not be progressed.

The Billing Address details will automatically be populated from the organisations main billing details.
If the details are fully populated then the invoice for the order will be sent to this address. Otherwise
the invoice will be sent the shipping address.

Clicking “Submit” on this page will present the Purchase Confirmation Screen.



7.3 Billing — Ordering Step (Private Cash Customers)

Sukzledal: E201.00
Tax Ea R
Ehipmng: &0.00
Tedal: A4

Credid Card Information

Kt oo cand [1:hn Sith

Car Blumber |23451:le$:|2?3|.11
Ty |amarces Ezpress -'I

O Mumiteer | 224
Eetpir itbonk Dl | et 'I annr ‘I

Billinyg Asddrpess

Haitst [3chn Srith
bl Ling Oy [10 The High Strast
Addiegs Lice Twd |

Address Line Trees |
Chy [Bristen

CoumtyRegin |Londan

Posial Codir |5w1 a0

Caiinry [Fraglans
Phona [0200 562 5763

s s o ook (ORI

Figure 26 — Payment Details (Cash Customer)

7.3.1 Cash customer’'s payment information: -

Name on Card
The exact name on the card of the customer must be entered.

Credit Card Number
The 16-digit card number from the front of the customer’s card must be entered.

Credit Card Type
Select the card type from the drop-down list. At present VISA, MasterCard and American Express
cards are accepted.

Expiry Date
The month and year of the credit card expiry date must be entered using the drop-down lists.

CV2 Number
Enter the three-digit fraud prevention security card number from the signature strip on the
customer’s card. For cards with more than three digits, the user should enter the last three digits
of the number.

Billing Address
The address of the person paying for the order needs to be entered. This address must be the
same as the address the card is registered too, otherwise payment will not be accepted and the
order will not be processed.



7.4 Order - Preview Stage

The Order preview screen follows on from the billing screen and allows you to return to the shipping
basket or proceed and place the order onto Avante.

Preview Order

Please verify all information below and click the "Purchase™ button to complete your order.
Ship To Bill To
Test Organisation Ltd Test Organisation Ltd
things
Unit 21 Saxon Business Park Unit 21 Saxon Business Park
Farnborough Road Farnborough Road
Bromley, KENT BR1 2ZHU Bromley kent BR1 2HL
UMITED KIMGD O Lnited Kingdorm
Shipping Type: THMT Fab
Purchase Order Number: FO_MNUMBER
Purchase Order Date: 0471272003
Contenders Developme COMTENDERSDEY Configured 1 EA £295 82
Hitachi 60GE 9mm 2.5 DHODPEOH £133.40 1 EA £133.40
Subtotal: £430.32
WAT: £75.31
Total: £505.63

Your order will HOT be processed until you click the "Purchase" button.

Figure 27 - Final order preview

The screen shows the details of the order so the user can double check all details entered are correct
and is the last point at which the user can return to the shopping basket. Clicking “Purchase” will
raise a sales order directly in Viglen’s internal system.

7.5 Order Validation and error messages:

As a final check to prevent errors from Web Quotes being recreated in the placed sales order, a final
validation check is processed when the Purchase button is pressed on this page. If an error is found
a red text message will displayed. If there are no errors found the web order will become an Avante
sales order and an order number will be displayed.

Home Buy On-Line Products and Services Support m Special Offers m Contact Us -

Men 16 Dec. 2003 | Click here for our INCLASS Special Offers A 9

fipping —w bifling —w preview order —w|coafitmation

Your order number i4834198) please record it for future reference.

Thank you for shopping at Viglen.

hasket status
“our basket is empty.

Figure 28 - Order Ok
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Error message should identify the product line that has caused the error (see first circled area in
figure below).

Z

m Buy On-Line Products and Services Support m SpemaIOffers m Contact Us -

Man 15 Dec, 2003 [ Click here for our Student Offers 1D MAGHUSH e

Test Organisation |Error
Ltd

Due to the following we were unable to process your request:
“ An error occured while processing item {CONTENDERSDEVY <pr>Remove the itemn from

your basket and try again

8| Please return to the l 0 correct.

basket status f
| tatal fems: 3
| subtotal £1,432.03

Figure 29 - Order Error

If an error is found use the “Return to Basket” button you should find the product(s) that have been
found to have an error will have the configure (spanner) symbol coloured in red. Determine what
caused the error and what needs changing to allow the order to be processed (refer to section 4.3.4)
Once the problem has been determined you will need to repeat the steps to purchase the shopping
basket contents.

7.6 Order Confirmations

7.6.1 Cash Customers

Cash customers will receive email confirmation that the order has been received. Although a sales
order will be generated, this will be put on hold until credit card details have been confirmed and full
payment has been taken. The order will then be processed through our manufacturing facilities. If
there is a delay or problem with taking payment then the customer will be contacted by a member of
Viglen. Such delays will affect the delivery lead-time of the order. Viglen reserve the right to null and
void any such orders if deemed necessary.

Once the order has been processed the customer will receive a sales order acknowledgement
confirming the contents of the order placed.

7.6.2 Account Purchase Card Orders

An email will be sent to the customer confirming receipt of order. This email will be sent to the user
who raised the quote or order. Account authorisers, authorising someone else’s quote will not receive
this email order confirmation. Purchase card orders will be automatically processed through the
manufacturing facility but will not be shipped until the purchase card payment has been taken. If there
is a problem with taking payment then the customer will be contacted by their Viglen Account
Manager. Such problems may delay the shipping of the order.

Once the order has been processed a Sale Order Acknowledgement will be emailed to the customer
as per normal Viglen procedures.

7.6.3 Account Orders

An email will be sent to the customer confirming receipt of order. This email will be sent to the user
who raised the quote or order. Account authorisers, authorising someone else’s quote will not receive
this email order confirmation. The order will be automatically processed through the manufacturing



facility and dealt in the same way as any other order received by Viglen by the customers
organisation.

Once the order has been processed a Sale Order Acknowledgement will be emailed to the customer
as per normal Viglen/Account procedures.



8.0 Web Sales Order Review

Orders raised for or by a particular user can be viewed using the “Order History” link on the left hand
navigation panel, which is available throughout the whole of the eStoreFront site.

[ Home | Buyoniine | ProductsandSenices | support | sector | specialoffers | aboutus | comtactus [ |

Tue 23 Des. 2003 [ Click here for our Student Offers 1o masnush @

Test Or?fdmsatmn Order History for 'Magnus Huntley

334148 1aM 22003 £309.03
823526 02122003 £3,488.81

Proceed to Checkout
Order Histony

Your Quotes
Customer Selection

Storefront

basket status
total tems: 3
zubtotal: £226.40

Figure 30 — Web Order History

This list shows all order numbers, order dates and total cost of the order. For further details the
customer can click on the individual order number link to open the order review page.

| Home | Buyoniine | ProductsandSendces | Support | Sector | specialomers | aboutus | comtactus | |

Tue 23 Dec. 2003 [ Click here for our Student Offers 1D : MAGNUSH 9
Test Organisation (Qrder Number: 823526
Ltd

Ship To Bill To
Test Organisation Lid Test Organisation Ltd
THIS IS T
IInit 21 Saxon Business Park LInit 21 Saxon Business Park

Sl E e | Farnborough Road Farnhorough Road

Order History Bromley KENT BR1 ZHL Bromley, Kent BR1 2ZHU

Your Quotes

Customer Selection Order Date: 18/07/03

Desorition —————[prosut | bricsl __avluom | Tota Prico

GEMIE COMFIGURATION GEMIES £529.28 30 EA £15,878.40
Itemn has been shipped

StoreFront

hasket status w
total tems: 3
subtotal: £526.40

Subtotal: £15,878.40
VAT: £2,778.72
Total: £18,657.12

Figure 31 —Order Detail Review

The whole order is displayed, and clicking the “Repeat Order” button will populate the shopping
basket with the contents of the order in the same way as if you were ‘proceeding’ with a saved web
quote.
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9.0 ePortal Element of the eCommerce website

The ePortal element of the website is a query tool to allow access to your Account’s trading
information with Viglen and is available to you in two flavours: “Sales orders” and “Accounts”. The
ePortal provides access to Viglen's live information.

Access to these is restricted by user access rights and each access right is independent of each
other i.e. access can be granted to one and not the other.

“Sales orders” views and allows queries based a sales order perspective of your account at Viglen.
"Accounts” views and allows queries based on an invoice perspective of your account at Viglen.

Both of the ePortal flavours can be accessed via the Account customer navigation panel (if you as a
user has access rights).

Avante User Group
DO HOT BUILD THIS

O

( Lists weh
orders onhly

ePortal - Accounts access flavor
ePortal - Sales order access flavor

basket status E
Your basket iz empty.

Figure 32 — Access to the ePortal

Use of each flavour of the ePortal is described in detail below (9.2 ePortal - ePortal - Accounts
Receivable)

9.1 ePortal - Your Sales Orders

This function differs from the “Order History” link on the same menu. “Order History” will only allow
the user to view web orders raised against the users own specific personal account number and not
the organisations billing account. However, “Your Sales Orders” will give the user access (via the
ePortal) to Viglen’s live information allowing the user to browse all sales orders for the user, web or
otherwise and can be used to view / track orders through the manufacturing process.

Account authorisers, and those who also have access to their organisation’s global account, will be
able to view all sales orders if logged in against the global account (for a recap of account types see
3.1.1 - ‘Account selection’). All other users will only be able to view their own personal sales orders.



9.1.1 Sales Order Search Facility

ePortal Query panel appears on the left of the page. Each search field is case sensitive and should
be entered in UPPERCASE. Results will be displayed in a list to the right of ePortal Query panel.
The following search criteria are available to the user: -

Avante User Group
DO HOT BUILD THIS Start Date

Enter the starting sales order date in the format dd/mm/yy. All sales
orders containing sales order dates greater than the specified start date
will be displayed. For example, enter 01/01/03 for all sales orders with a
sales order date greater than 01/01/03. Leave the field blank if no
starting date is required.

End Date

Enter the ending sales order date in the format dd/mm/yy. For example,
enter 05/10/03 for all sales order with a sales order less than 05/10/03.
Leave the field blank if no ending date is required.

SO Number, PO Number, Invoice Number, Serial Number

——

—

—

. To select a specific number in one of these fields, enter the number (a
PO may contain characters also) into the required field. If you do not

[ know the full number, you can use these fields to search using a 'wild-
card' search. The 'wild-card' characters are [' (before the search

[ characters) and ']’ (after the search characters).

-

e To select sales orders beginning with a specific character (or
characters), enter the character string, followed by a right bracket (])
For example, enter 81] to select sales order starting with "81".

e To select sales orders ending with a specific character (or
characters), enter a left bracket ([), followed by the character string.
For example, enter [52 to select all sales orders ending with "52".

e To select sales orders containing a specific character (or
characters), enter a left bracket ([), followed by the character string
and the right bracket (]). For example, enter [52] to select all sales

orders containing "52".

Figure 33 — Sales ePortal Query Panel

Model Number

Select from this drop down menu to search for Sales Orders containing specific categories of
product.

Include Completed Orders

e Toinclude completed and open Sales Orders tick the check box.
e Toinclude open Sales Orders only ensure the check box is clear.

To search for all sales orders, leave all fields blank and tick the “Include completed orders”
checkbox. To select all open sales orders, leave all fields blank.

Submit Query

To submit your search criteria click the “Submit Query” button and a list of sales order will be
presented to the user.



9.1.2 Sales Order Display

A list of the sales orders found within the search criteria will be displayed.
Sales order numbers with the prefix CR relates to a credit note CV relates to a debit note that have
been raised against the customer by Viglen.

To view further information of a Sales Order the user can click on the Sales Order number link.

Sales Orders

Sales orders for Test Organisation Lid

834141 GGRG 10/ 2003
834142 dhdfhfdshd 10M2/03
834143 tudsahdh 10/ 2003
834144 bbdhszdzen 10/ 2003
8341149 POB5893 0aM2/03
224120 FO552844 051 2i03

Figure 34 — ePortal Sales order list

9.1.3 Sales order list navigation

Are your details correct? If not, please contact us.

2212003 £1,032.83

1812003 £1,217.77

1812003 £487.10

1612003 £519.00

1612003 £3,329.95

08512603 £477.05
FPage 10af 10

open
Qpen
open
Open
Invoiced 2126738
Open

If more records have been retrieved than can be displayed on screen, the following buttons

display at the bottom of the page: -

“First” - Click to display the first set of returned records in the selected list.
“Prev” - Click to display the previous set of returned records.

“Next” - Click to display the next set of returned records.

“Last” - Click to display the last returned records in the selected list



9.1.4 SalesOrderInformation drill downs

Sales Orders

Salas orders for Test Organisation L id Are your delaits conact? If net, pleass contact ui
Schaduladd

Sales Order |Purchass O by Dispaich Todal S0 [ Owebed (LR
Ho. | Dnater Mo. |Entry Date | Date Amuart Slatus Nhwis)
A34141 GGRG 103 220203 £1,03283 Oipen

934143 dhdfhfdshd 1203 181203 8.17I7T Cpen

334143 tgdsghidh 1203 181 203 £48710 Open

34144 bbdbszdzsg 103 151 203 £519.00 Cpen

4119 POGSE93 051103 151 203 £3,32995 Irwaiced 2126738
834120 POS5EE44 051203 091 203 £477.05 Cpen
Page 10 of 10

(Sales Order link) mmm m

Bales Order Informatian

Eamen G UG P L Terdl Orgerimaties - et i it I 0 Y 8 0 0 L

e e Bdvean v s Ly

T O v e R L
Fob e Padurip s
Tty i e i Pty o bl byt | nl ke
S Cati s Comarmt ANT Galyben ot
ml“h-.lllﬂm Sl b pai, 203 SES
L
e Wiy
0 P 001 =L
et
Dty sl

i S|

il i (| Dempidin
Frive | dlin |G | Dae

Bl CEOIEHOERALEY SR 1 1 07D O 1Ny o
[T

il Lol WAl e 1

T sanry

iproduct Tink)
(Order line link) Component detail of the configuration

Line Oty Halance | Chweber
Ho. Primduct DeEscription Ordered  |Due Price r*-‘l atus
1

CONTENDEREDEY Contenders Developme 1 £353.75 Cipen

SREEE——— srcmnia st a S —

Pre- | In Heady tn | [
Assembly | | nspectkon Oespatch from Viglen
Mo. of PCs

Slatus Consignment |Shipped | immice
Production Status Date Hao, Via Ha,

has List of sach PC and it's status | imaoce number it was shipped under >

Figure 35 - Sales ePortalDrilldown diagram
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9.1.5 OrderLine -link

The “Line No.” link allows the user to track the Production status of a particular product through
the manufacturing facility. The status will be one of the following stages in production: Pre-
assembly, Being Assembled, In Inspection, Passed QA (Quality Assurance), Ready to Despatch
and Despatched from Viglen.

As the products move through the manufacturing process the number of products in each stage
is displayed in a summary flowchart of the stages.

Currently the Production status data is being transferred from VOPs to Avante, which means
there may be a slight time delay in updating the PC Number to invoice number fields. Status Date
is the date at which the item enters the stage and not the date when it was last updated.

By clicking on the Consignment number on the Sales Order Status page the courier details and
status should be displayed. Currently two of our main couriers have websites, which we have
linked to our ePortal so that the user can track deliveries.

9.1.6 Product - link

The “Product” link will open up a popup window where the configuration details of the line item are
displayed. The breakdown shown is as ordered through the configurator (internal or web) and not
as built with the Bill of Materials e.g. 256MB memory ordered will not show whether this is 1 x
256MB or 2 x 128MB used in the build of the machine.



9.2 ePortal - Accounts Receivable

Some users will have their personal user rights set to view all invoices for orders raised against the
whole global account. This can be accessed by clicking the “Accounts Receivable” link on the left

hand menu, which will open the Accounts Receivable Selection page.

Accounts Receivable Selection

o Wik Coinacis

mceounl Skains

Figure 36- ePortal-Accounts Receivable

This summary page displays Accounts Receivable information retrieved from the customer account
data held within Viglen’s internal systems. The details displayed include invoice address; agreed
terms, credit limit, account balance, AR aging balance.

For the AR Aging balance clicking on the time periods (except current balance), executes an

Lomlad Inkorrmation
Frrvniow Ol TEst Organisation Lod Moagreed Teens M Days
Uni 21 Saxon Business Park Cpealin Lienin: £50.000.00
Farniorough Boaid Chpia Balancs: S;314.2%
* | Hr oy Kol BET ZHU Lasl lewnice: R118042
5 M L a5t Pay Semaidni:
I Contact: Jae Ly Curree oy Posinls Stailing
r— 1118 =H
I— AH FAuging as ol 2400714
r Curre Balance a0 Dawys &0 Darys o0 Dawys 1l Derys
' E330.25 000 w0000 £000 0.0
r—
r_..._..._..._.._..
ri

automatic search and lists all the invoices falling due within the selected time period.

9.2.1 AR Aging balance periods used.

e Current Balance - Customer account balance of invoices that have not yet reached due date
e 30 Days - Customer account balance of invoices that are between 30 and 59 days due.

e 60 Days - Customer account balance of invoices that are between 60 and 89 days due.

e 90 Days - Customer account balance of invoices that are between 90 and 119 days due

e 120+ Days - Customer account balance of invoices that have past 120 days due.



9.2.2 Accounting Search Facility

Field Searches are Case Sensitive and should be entered in UPPERCASE and results will be
displayed in Accounts Receivable Invoices page. The following search criteria are available to the
user: -

Start Date
Test Organisation Enter the starting invoice date in the format dd/mm/yy. All invoices
Ltd containing invoice dates greater than the specified start date will be
displayed. For example, enter 01/01/03 for all invoices with an invoice
date greater than 01/01/03. Leave the field blank if no starting date is
required.
End Date

Enter the ending invoice date in the format dd/mm/yy. For example,
enter 05/10/03 for all invoices with an invoice date less than 05/10/03.
Leave the field blank if no ending date is required.

| SO Number, PO Number, Invoice Number, Serial Number
To select a specific number in one of these fields, enter the number (a

I— PO may contain characters also) into the required field. If you do not
know the full number, you can use these fields to search using a 'wild-
I— card' search. The 'wild-card' characters are '[' (before the search

characters) and ']’ (after the search characters).

I e To select invoices beginning with a specific character (or

characters), enter the character string, followed by a right bracket

| () For example, enter 81] to select invoices starting with "81".

e To select invoices ending with a specific character (or characters),

| enter a left bracket ([), followed by the character string. For
example, enter [52 to select all invoices ending with "52".

| e To select invoices containing a specific character (or characters),

m enter a left bracket ([), followed by the character string and the
right bracket (]). For example, enter [52] to select all invoices
containing "52".

Invoice Amount
To select a specific amount of an invoice, enter the amount into this
field, ignoring the £ signs and commas. e.g. To search for
£2,190.20, enter in the field 2190.20. To select number beginning,
ending or containing specific characters see above wild card

I:I searches.

Figure 37 - Accounts ePortal Query Panel

Include Paid Invoices

e Toinclude paid and unpaid invoices tick the check box.
e Toinclude unpaid invoices only ensure the check box is blank.

e To search for all unpaid invoices only, leave all fields blank.
e To search for all invoices, leave all fields blank and tick the Include Paid Invoices checkbox.

Submit Query

To submit your search criteria click the “Submit Query” button.



9.2.3 Invoice List Display
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Figure 38 - Invoice List

Poge-+ v TR R

A list of the invoice orders found within the search criteria will be displayed as shown above. To view
further information of an invoice the user can click on the “Invoice Number” link, and to view related
payment or adjustment details for an invoice the user may click on the “Balance Due/Amount” link.

9.2.4 Navigation Invoice List

If more records have been retrieved than can be displayed on screen, the following buttons
display at the bottom of the page: -

“First” - Click to display the first set of returned records in the selected list.

“Prev” - Click to display the previous set of returned records.
“Next” - Click to display the next set of returned records.
“Last” - Click to display the last returned records in the selected list
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9.2.5 Invoice Detail Information
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Figure 39 — invoice detail

The Invoice Detail Information page will display the details of an invoice.
To view the configuration of a line item, click on a Product name, where available.
To print a copy of a VAT invoice, click on the button, as shown below, and a printable version of the

invoice will display in a pop up window. Then to print as you would normally from a Web page.
(File, Print, check print settings, OK)

PEN
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