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Preface
About this document
This is the User Guide for the official all-in-one HiConversion - Magento extension that enables
the use of all web analytics, testing, targeting, personalization, and customer experience
optimization capabilities of the HiConversion product suite.
This one-time integration will save you from custom tagging and the other implementation pains

associated with traditional web analytics, testing, and optimization solutions.

Extension Compatibility

e Magento Connect Channel 2.0

e Community Edition 1.5 +
e Enterprise Edition 1.9.0.0-RC2 +

Updates, Comments, and Suggestions
Please forward any comments, suggestions, or questions about the information contained in this
document to support@hiconversion.com.

Review extension

Do you find online reviews helpful? We do, and so do other
MCONVERS‘ON Magento users. Reviews help to build a trusted Magento

community.
Allin one , , iy P
:Web Analytics « Testing + Targeting That's why we’d love it if you would take a few moments to review
gt your experience with HiConversion.

« Customer Experience Optimization

ﬁ; LEAVE A REVIEW
-~

X0
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Introduction
About HiConversion
HiConversion is a SaaS solution company that provides fully integrated web analytics and
adaptive customer experience optimization capabilities. We deliver unparalleled customer
insights and the capacity to easily test, target, and personalize user experiences to produce
revenue growth and customer knowledge.

Please visit our site to learn more about Why Adaptive CXO, How It Works, and What We Do.

HiConversion Offerings

Our goal is to empower digital commerce professionals. We do this with advanced technology
that enables you to learn about customer preferences and grow your business through the ability
to deliver optimized customer experiences. Our product editions and pricing are designed to
serve a wide spectrum of Magento users:

Free Solutions: We do not play games. When we say free, that means you can use one
of our free applications for no charge at any time. And we do not require a credit card.
Additionally, during your initial 30 days of service, you will have free access to the full
version of the HiConversion solution. The list of free applications will continue to grow.
For the most current information about our product offerings please visit:
http://www.hiconversion.com/what-we-do/software/ .

Premium Products: For clients who require a little more, we provide a range of premium
product editions and pricing plans that fit the diverse needs of businesses of different
sizes. For more information about premium pricing plans please visit:
http://www.hiconversion.com/pricing/.

What will the extension do for you?

Once live, the extension will provide accurate and comprehensive data capture, as well as client-
side page modification capabilities needed for the running of live adaptive customer experience
optimization campaigns:

Data Capture: We productized our knowledge about the types of data collected by the
most advanced web analytics solutions deployed on Magento stores. We then created an
extension that provides solid data collection right out-of-the-box. There is no need for any
additional custom tagging of your site. All other custom events and metric tracking is
provisioned through our application interface.

Customer Experience Optimization: The second role for the extension is to enable
client-side testing, targeting, personalization, and customer experience optimization. To
minimize technical complexity and IT dependency, we provide a visual designer tool that
enables you to visually provision your optimization campaigns. The visual designs are
then translated into lines of code that are transparently executed by the visitor’s browser
during the web page rendering process.
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HiConversion Site ID
Please make sure that you have an active HiConversion account.

If you do not have a HiConversion account, please go to the free application sign up page first;
https://h30.hiconversion.net/login#/signup.

The account creation process is very simple and you do not need to provide a credit card.

If you already have a HiConversion account, please go to the Admin / Configuration section to
access the Site ID number and ready the extension configuration step below.

) Buy Uifetime

Extension Key

Open a new browser tab to access HiConversion’s extension in the Magento Connect store at:
http://www.magentocommerce.com/magento-connect/hiconversion-web-analytics-customer-
experience-optimization.html.

@ Magento Connect

CUSTOMER DOIRENCE UTE VANACEME N WTLAAONS WAL TN

4D web analytics t t Zat E

‘ TEREER 4 Il Fogigmetty Sesee

4an W

! B = = FREE QD

You must be logged into Magento Connect before you can access the extension key.

Copy the Extension Key for future use in the Extension Installation section below. Keep the tab
open so you can come back and easily copy again if you need the key one more time.
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Extension Installation
Open a new browser tab and go to the Magento Admin Panel.

Step 1: Disable Cache Management

Go to Systems tab and select the Cache Management option as shown below:

N MagentO' Admin Panel Gisbdl Recins Saarch Logged in s admin | Wednesdyy, Apd 22, 2095 | Loa Cut
Dashboard Sales Calwog  Cusiomers Premedons Nowshiter cMs Repons 8 @ Got neip for s page
O Laneat Messane: Renwnder: Crangs Mogerss's Celaul 000e rumbers and (olouts betire st bunch My Azcount Vou have 3 EUC ol Smaad, 19 mind 000 167 20006 LOTesd MRS
) O=c ormore of the indears are nol ep 1o date: Produt! Prees Chek hese t 5o o [ides Manaamirnsd and rebulsrocyd  NOLACINCAS
60 %
Dazhboard Web Secvices a
Tespn
Chaore Siore View Al Sioce Views v 4 IMeonExpant 4
Mamage Cutrency 4

Transastonal Emais

Orders | AL Custon Viasabies

§39,763.08

Peemisins 4 S e s
Mazand Cannest i 2o s o LI
CacheMaagameat No Data Feund
$1,088.15 Index Management
Mas39e Swres
Grear Stuses
Customes nems Grand Torsl Contouratian

Then click ‘Select All’ to select all cache types, select Disable from the drop down box on the right
and then click on Submit button as shown below:

@Mazmw Enterprise Lagged I e Sevesgrissacom com | Fridey, Msvantr 31, 3314 | L0 O
Cache 2500090 Maragersent TR W o=
L A
T —h—_———_———— Ty v
Canre e Cornrimn PR~ T -
0 Cortgrnton o e et - g a1l NG [ e ]
O Lo L g wanitirn AT BTN CADe 1A D
O B M g Pagh s R Tetx it @D
O Tursnore Tursscon hee TRANRATE P — ]
0 Coecsors Dea Cobwcon det Yen COLLECTICN_DATA aarmrTED
© LAY o et arbom [ErRp———— v [ ——— ]
O 08 lecna Sorfgowion vk Bevoe S9non T (i el TG AN [ ——
O P vt St ien Bl R St T |2 450} e A [ o)
0 Sesstare AT T e ML £A013 B4 Ak Ty PAUSCT s 4. Wyeed AN BT BIOLCT SRR Y PR A CCAE [ —
O P Caa ¥4 page caning e Ty

Adcrens! Cathe Manajermmal

T ot et e
m Thams imaerys el C13 M (i - 0w B

The screen will change the green indicators into red indicators on the right as shown below:
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Step 2: Disable Compilations

-
-
S
F
-

RN
JGHNF

Go back to the Systems tab, select Tools and then click on Compilation option:

1 Magento: Enterprisa

EEITT N oo n s codomimecom.con | Froey, hoventes 1, 244 | Log O

1 Ot g o 1 page

€3 Y iwene o] Saaiind \exScmare
Zaon
Cacha Sizrage Management Conoar g ot

L PP P pa—y Ty D
Cota Ty P [ —" 3
Cartgurn SyusemizriG I, DO ) NS FOSe S Searty AT

v ety w. 3 aran Gomey )
Laras Lryad buidrg ramecsors e
Dorns TR v P Biag WIS P
Traraatirs Fraacaion R
Permascrs )
Cavczon e Caraczon 2ica s
Admn Aczora Lg
LAY ek wrc ez tiee Loty tyoen cochrmon care .
Vs Barvoes Cofoumton e Barvems evinon ta (el Vawran Lrcrypcn oy
Wk Barveed Gt un Vel Barvees. fafiskert i (57 o) $ows Oumwd 4
SascrCare a1 A4 AL 0 T T ] Dy N e B, Uy A WG DAl gy e Mt
Page Cae 18 paga carg o Masagert
Varwn Boree
Acarioasl Cact Nanagetrert Orow S s
Cortgraten

T et
B

On the next screen you should click on the Disable button:

1) Magento: Enterprisa

Omrccars  fame  PRacie  Cemeg Mo | Caomen  Ponced e O Regeu by

Lagoet i n coomtmanm s | Frciay, Moventer 14, 44 | Loy O
© Oty b 1w page.

»Dﬂ

# Compilaton
Corpow Siza Erabiad
PO e . 7 9 ’
e IE N Don't see the *Disable® button?
T 2 s Court T .
XA Run the compilation first.
Corpenc Scogms Lot .
Senimt Compuason Samnin e
Mage Camgiawc o Cus
Nage Calasing Baos Navosbon
Magn_Catwiog_ Boce_Procuet_Abesses
Mage Cacac vwcw Ducs
Nagn Gty bwger Vag
Mage Caaog rwow_Poosc Corges
Mage Catany Wile Al4rml
Mage Cateiog Wote Cowawy
Mage Camaiog Voow_Sesson
Mage Chmonind Moo Can Aosvect
Mage Craceo) Docs, G, Sawter
Mage Crecsos L
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Step 3: Magento Connect Installation Manager

Go back to Systems tab, select Magento Connect and then click on the Magento Connect
Manager:

m Magento Enterprise T ot o et GM s v | ey, oot T, M4 | L2t DM

Copy and paste the Extension Key into the Magento Connect Manager form field below and then
click on the Install button.

Magento MANAGER

Txtemaions | SeSege

IDGRACHLC C1eI2N

Dieect packago Me wiosd

[ 1 = 200 package e

1 vzoau 0ackage e | Choose File | Ko filo chosen [ Oipiond |

Manape | xmting Exlensom TCROCK Ner (igrades

Channel: Magento Community Edition | Commil Chasoes |
> $ 2fee 2 ra0e

Package Name matatied Actons Summary

- DarisGassna L LTI * | Dani sassnn

Once the installation file is uploaded, it will be listed in the table below. Click on the Proceed
button:
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Magentoconnect mnaser

Tatemnion:

v ) T L O 10 whie n AV A0
odte B2 Daabase .
B} Searcn i moo
12} . . 11 betp licconec 20 magentoc cmment e < om/communt | ]
Charssl Package Natoe Veraon St
Dewct gmcrage i gsosd.
a8
a o Flo  Uphowd |
‘Manage Exssting Extunions ~ Chach fer Uppgraies

This completes the extension installation process. Click on Refresh button at the bottom of the
page.
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Step 4: Log Out —Log In
Return to the admin panel, log out and then log back in.
Note: Please make sure you log out of the admin panel and not just the Magento Connect

section. if you don't log out and log back in you will get a 404 error when you try to perform the
configuration step below.

L.

Log in %0 Aamin Panel —

Lt W Poreorer

@

Step 5: Enable Cache Management

We now need to undo what we have done in Step 1. Go to Systems tab, select Cache
Management and then on the next screen click on ‘Select All', chose Enable in the drop down
box, and then click on the Submit button to enable all cache options:

I e R P )

i

Step 6: Configuration

Go to System > Configuration > HiConversion > Settings to configure your HiConversion
Extension settings

Enable Extension Yes r [STORE WVIEW]
Site ID [STORE WIEW]
Enable CX Optimization es r [STORE WVIEW]
UserManual-Web Analytics + CX Optimization.docx 8
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Enable Extension (v1.0.0+)

This option controls whether the extension is active or not. By default, this option is set to “Yes”.
At any time you can turn off the extension by selecting “No” from the dropdown menu and clicking
on the Save Setting.

Site ID (v1.0.0+)

The Site ID uniquely connects your Magento store with HiConversion’s system. If you followed
the steps from this User Guide you would simply go to the first tab and Admin>Site>Configuration
screen to copy and past the Site ID (see Page 3 of this User Guide).

Enable CX Optimization (v1.0.0+)
This option controls the ability to use Customer Experience (CX) Optimization features of the
HiConversion’s optimization suite. By default this options is set to “No”.

Staging Environments

You have the flexibility to install an extension on your staging environment first. Just perform the
regression testing to ensure there is no adverse impact on your site’s functioning. You should follow the
same installation steps and use the same Site ID and Extension Key for both staging and production
environments.

QA Testing

Testing of the HiConversion — Magento extension is very simple. Just use your browser’s developer tools,
like Google Chrome’s “Inspect Element” or Safari’s ‘Develop’ and follow the detailed step-by-step
instructions provided in the Appendix of this guide.

The list in the Appendix includes the following test scenarios:

Test #1 - Data object validation
Test #2 - Page object matching
Test #3 - Add to cart object
Test #4 - Transaction object

Note: all tests require the site under test to be correctly associated with your valid HiConversion Account

Troubleshooting

Our goal is to provide the best possible out-of-box experience. So we provide you with as much technical
support as you need to get your extension up-and-running - without unnecessary complexity. Should you
have any problems, or need any additional assistance please do not hesitate to contact us at
support@hiconversion.com

UserManual-Web Analytics + CX Optimization.docx 9
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Appendix

Test #1: Data Object Validation

The following Functional Test demonstrates the process of verifying that the HiConversion data

object was correctly built.

The test can be done via many different browsers. The test instructions and examples below are
provided for Google Chrome and Apple Safari browsers.

Google Chrome

Description:

Follow the
simple steps:

Use Google Chrome and its built-in “Inspect Element” tool.

Step 1: Right click in the Chrome’s browser and select the ‘Inspect Element

Back

Reload

Save As...

Print...

Translate to English
View Page Source
View Page Info

Inspect Element

Step 2: Access the Console Tab in the Inspect Tool

\ 4

Q E Elements MNetwork Sources Timeline Profiles Resources Audits | Console |

© W <topframe> ¥ [|Preserve log

Step 3: Type in *__hic.data’ in the location below

Q ] Elements Network Sources Timeline Profiles Resources Audits |Console

® W <wopframe> v Pressrve log
status OFF for incrediblyispertanistorefrant, con
redibivisporiant /510 relekinsY!

rediblyispor n/atoresskingfrontend/

nipro-plugin:
© GET ntipy

htt

K"

Step 4: Verify that data object exists

dat
hic.dota
»Dbject (poge: Cbject, ws¢ Goject, versioor "1.8°, platform agento progucts Dbject)

and then expand it to verify if expected data types exist:

UserManual-Web Analytics + CX Optimization.docx
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Apple Safari

Description:

Follow the
simple steps:

Erer: O8fect, versisar “1.0%, platfore: “sagento”, productl Gbject)

setdar, jogt

Use Apple Safari’s built in “Show Web Inspector” tool.

Step 1: In Safari, open the ‘Develop’ tab and choose ‘Show Web Inspector’

Window _ Help

Open Page With >
User Agent >
Show Error Console N#C
Show Page Source Xxu
Show Page Resources N#A

Note: To see the Develop tab in your browser, you must have ‘Show Develop
menu’ checked in the Safari’s - Preferences / Advanced menu:

¥ Show Develop menu In menu bar

Step 2: Access the Console Tab in the Show Web Inspector

4

xS mlmum @M ﬁnnm-v )= constle
« » | [I] Console

Step 3: Type in *__hic.data’ in the location below

O »Blocked a frame with origin "https://www.youtube,com" from accessi

a protocol of "http". Protocols must match,
Inspectlet: This user is not being recorded because of the screen cz

© »Blocked a frame with origin "https://www,youtube,com" from accessi

a preptocol of "http". Protocols must match.
| ‘

Step 4: Verify that data object exists

¥ __hic.data
» Object
>

and then expand it to verify if expected data types exist:

UserManual-Web Analytics + CX Optimization.docx 11
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> .l £ata
* Dbject

v page: Object

» bcs Arrayls)
route! "catalog product view*

»_9 1 Dbject
platto

v prodect: Object
» cat: Arrayl2)

“magenta”®

f/incrediblyimportantstoref ront.con/store/sedia/catalog/product//n/t/nt kddat
helses Tee'
chut "mtaddect
url: "mttpr//incrodiblyirpartantastoref ront . con/stora/chelses-ten-700. htel"
» 1 Object
v user: Mbject
suth: false
gl
ht: false
nvi true
aidt “IGSHASH2TAB0I008MN ) s f 205601 004"
»_I Object
version: “I.
» L Object

1ng"
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Test #2: Page Object Matching

The following Functional Test demonstrates the process needed to verify that the HiConversion
page object matching is working correctly. To accomplish that goal, examine if the page object in
the HiConversion pixel corresponds to the page in the funnel being visited.

The test can be done in many different browsers. The following is an example of a test completed
in the Google Chrome browser.

Google Chrome

Description: Use Google Chrome and its built-in “Inspect Element” tool.

Follow the Step 1: Access the Network Tab in the “Inspect Element” tool.
simple steps:

Q E Elements | Network | Sources Timeline Profiles Resources Audits Console

® ® % = = [JPreserve log [ Disable cache

Step 2: Type in‘__hic.gif to find the HiConversion pixel image

Q [] Elements | Network| Sources Timeline Profiles Resources Audits Console

® © W := = [Preserve log |_IDisable cache

__hic.gif .l XHR Script Style Images Media
Name A Timeline

Path

4\ __hic.giffe=-&cart=%7B%221i%22%3A%5B%7B%22sku%22%3A%22096870502...
) h30-deploy.hiconversion.com/forigin

Step 3: Click on the _hic.gif on the left, then open the ‘Headers’ tab and
examine the ‘Query Strings Parameters’ at the bottom:

Q ‘: Demens (Network: Scurces Timeline Profles Resources Audas Comsole
® O TV I S Pmewveng Diadie cathe

L ;.';‘. X Senp

Style lwager Medu Fools Dotumemts  WelSoduen
heme

ath % Meaders | eview Mesponse Cookles Timing

| N = 5o = T AANT P n:NIBenp- 1 23%ses_1d:1
e W30 dapiay WiSTNErLTT OO RNGE : DALY

AnaNEcs - Teack ingTurt - g 1A U Yedad e

Rt o_triewid: 430-C00 . 0506t pher
UEACE Tmemt 11 UICEAmgend nede f et haag
el AERI0 NI INII00; _qerGAL 2. INIBMITYE. 142820

Mot rib-deple

— o /darmncteare stoes /St fevd .84.7

Referer: ntipis/ s

User-Agent Moailia/ Intel MaC 85 = T00_5) Applewetetyn /57,4 (o)
¥ Query String Parameters

o loxd

I http rediblyisportaststorefr -

aadiean 1aland
lgqu (“ch™ 1% 0w _ingox_Lndox™,“on® 1 “hose™ )
¥ T
ahel: BacHTod ] Mew  AA0Y -0 200 - ol 1habe P10

pid: 2OtING Jauh
vid: dCL1FaiN. aa)e - 4a06-RbeT7 2T 190104a7¢C)
10: 1439729086717

If this was done on the home page and if the page object shown above

contained the string “cn”:.”’home” then you should conclude that the page
object matching was correct.
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Likewise, in the case of the PDP you will expect to see the following page
object:
page: {"ch":"Product-Show","cn":"pdp"},

Or in case of Cart Page, you will expect to see
page: {"ch":"checkout_cart_index","cn":"cart"}

UserManual-Web Analytics + CX Optimization.docx
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Test #3: Add To Cart Object

The following Functional Test aims to demonstrate the ability of the HiConversion pixel linking to
a shopping cart object with the relevant data gathered during a visitor’'s add-to-cart session.

The test can be done in many different browsers. The following is the example of a test done in
the Google Chrome browser.

Google Chrome

Description: Use Google Chrome and its built-in “Inspect Element” tool.
Follow the Step 1: Right click to open “Inspect element” and then select
simple steps: ‘Network’ tab — then enter *__hic.gif’ into the form field below to find the

HiConversion pixel image

Q [] Elements | Network| Sources Timeline Profiles Resources Audits Console

® O V¥V = = Preserve log || Disable cache

rhic.gjf ! 1| XHR Script Style Images Media
Name ” .

Path A Timeline

4‘ __hic.gif?e=-&cart=%7B%221i%22¥%3A%5B%7B¥%2 2sku%22%3A%22096870502...
! h30-deploy.hiconversion.com/origin

Step 2: Visit a product detail page, add product to the cart; as you reach
your checkout page __hic.gif image will appear in the list as shown below

Q [ Elements | Network| Sources Timeline Profiles Resources Audits Console

® O % = ™. [IPreserve log [ |Disable cache
| _hic.qif &\, XHR  Script  Style Images Media Fonts
Name

o A Timeline
Path

J hic.giffes-&cart=X7B%2211%2 2% 3ANS B%7B%2 25 kuk%2 2%IA%22096870502.,

h30-deploy hiconversion.com/origin

__hic.giffe«load&lh« httpX IA%2 FX2 Fwww. fender.com¥®2Facoustics¥2Fother¥, |

h30-deploy.hiconversion.com/origin

Step 3: Click on the __hic.gif?e=load& .... image to examine if the quantity
and price information is correct.

Q T Swnwecs (Nepwerd| Sources Timaline Mofies Kasoerces Asainn Comeie
® 6 Vv ~ Preverve log Disale cache

i G XMR Scrot Soyle mager Media  Fooms  Oocumenns  WemSocket
Wara
" Meadens | Preview Response Cookies Timisg
e gt A0 = R R lser- AQent Mes

cintesh; Tmtel Mae 05 X M_0_0) Applevedsi1/317, 10
hAD-daphoy Mearversion cominrgn ¥ Quary String Para "

view UL sncoded

S Mo = it =K DRI 2% € load
" \ . » I M tpnl / fnas Tendnt com/eart

PU Cart | Wy Penser
PQE {“o" (“Cartethaw™, " aN N L R L )

102,07, 1" " VWA TEVR L | DS )
T

sid: ) MR- A At T2 03] 1500 100
PR G LT DR

wid: a3 10540 -Tan - 400400 - THOBA PSR T Ve
10 MAISSARRMELY

v e

ot 3

In the example above cart: {"tt":399.99,"qt":1} indicates the total value of the
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cart to be $399.99 and total number of the products (quantity) to be 1.

Step 4: Click on the __hic.gif?e=-&cart=... image to examine if the system
correctly recorded the details of the products in the cart:

Q[ Oements |Netwarkl Sowrtes Timeine Profiles Resowtes Audns Console 12X & 0O,
® O = Preserve l0g | Daabie cache

__hi ’_J XHE  Sonpt Shyle  tmages Media  fonts  Documests  WebSockets Othe ) ete Qats UKL
Narre

ran * | Meaders Prevew Respomie Cookes Timing

00T __UANENINE 0D, IASYOSEU N AN, [, CISEIPERELL [t RCStet el £ r SRR | USRS L
NI G Madlh o I TANIT ORI TRENTE, ST AN Re L I JA ISP OT PRATIN0, TAZISRIISMNNL, LATUATIANES M, 242N T A0INE

sty htomverume tom/ sy 160 hubapotutee551298529 ICMISeLIII1IGI99; _pasGAL, 2, 15589617, 123503186

— At
N T PRI TR

+ W0 sephay heorwwrime com, orge d k
- Fntel Mac 05 X LR_0.%) ApalewebsitsSa7, 06 (OATRL, LIk

¥ Query String Pasameers wview Autes view LUNL encoded

AR 1L L s T ™ T e ™ P At T e T R st )
~gubtarn-emd-Sessas™, “qt i1, "ar" 399, M)

pht MACL) LENee
Wi 1P MTAR-2004- 4200000 - 190000710 TDe
LT TR T

L)

In the example above, the parameters in the cart object:
cart:{"li":[{"sku":"0968705024","nm":"Stratacoustic™ Plus","cat":"fender-
products-acoustic-guitars-and-basses","qt":1,"pr":399.99}]} show the SKU,
name, category, quantity, and the price of the product that was placed in the
cart. If you had more than one product in the cart, then each will belong to a
list with the details described above.
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Test #4: Transaction Object

The purpose of this functional test is to ensure that a transaction object is captured through the
HiConversion pixel call at the end of the checkout funnel.

The test can be done in many different browsers. The following is an example of a test done in
the Google Chrome browser.

Google Chrome

Description: Use Google Chrome and its built-in “Inspect Element” tool.
Follow the Step 1: Right-click to open “Inspect element” and then select
simple steps: ‘Network’ tab — then enter *__hic.gif’ into the form field below to find the

HiConversion pixel image.

Q [] Elements | Network| Sources Timeline Profiles Resources Audits Console

® O % := ™= [JPreservelog |_IDisable cache
__hic.gif c 0 XHR Script Style Images Media
Name

RS A Timeline
Path

A‘ __hic.gif?e=-&cart=%7B%221i%22¥%3A%5B%7B¥%2 2sku%22%3A%22096870502...
L h30-deploy.hiconversion.com/origin

Step 2: Visit a product detail page, add the product to the cart and then
proceed until you complete the checkout process.

Step 3: Click on the __ hic.gif?e=-&transaction= .... image to examine if the
transaction details are correct.

» Gene:

» Response Headers (10)

» Request Headers (8

_hicpiffe=ioack

ng Parameters
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