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v ISIHIDA TECHNICAL BULLETIN
Bulletin Number TB20030602

A & RICE LAKE WEIGHING SYSTEMS

June 2, 2003
Product: Ishida OMNi-3000/S/ST Automatic Wrapper

Issue: Sales Campaign Data Entry

Cause: Ambiguous Instructions in Manual

Solution: Supplemental Instructions

The following steps illustrate the recommended method of programming items into a sales
Campaign.

Enter the Programming Menu.

Select "Campaign ltem".

Enter a Campaign Number (1 to 20).

Enter the Start and End dates (format MMDDYYYY).

Note:campaigns begin at 12:01 AM on the Start Date
and end at 11:59 PM on the End Date.

5. Press NEXT to proceed to the second page.

PO~

CAMPAIGN TTEM 1/2

AFTER CALLING CAMPAIGN FILE NO., KEY IM START AND END DATE. @
TOUCH "NEXT" KEY, THEN MOVE TO NEXT DETAIL SCREEN.

«ENTER THE DATES IN THE 8 DIGITS FORMAT MM-DD-YYYY.

+KEY IN START AND END DATE.

['sterT DATE | JUN-022003 |

[ B DAlE | Junos2003 |

@ T

Fig 1. Sales Campaign, screen 1 of 2 — Start and End Dates entered
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6. Enter an item number and press the PLU key on the lower keyboard.

CAMPAIGN TTEM 2/2 |

[#EY IN PLU NO. WHOSE PRICE IS CHANGED. MENU I
*BY TOUCHING DISOUNT MODE COLUMN, CAN SELECT DESIRED MODE.
| #KEY IN YALUE AND TOUCH CELL TO BE CHANGED.

PLU No. COMMODITY NAME UNIT P. |FIXED P.| DISC.M | DISC.P I
000025 | GROUND BEEF 80% LEAN 1.79 0.00| NON 0.00
000137 | CORNISH GAME HEN 0.00 6.99| NON 0.00
000389 | BONELESS CHICKEN BREA 289 0.00| NON 0.00

oere sy CENTER CUT PORK CHOPS 4.69 000 NON 0.00

(DELETE ) | FORMER | | neEXT | DISCOUNT HoDE(__hoN_) INPUT [

Fig 2. Sales Campaign, screen 2 of 2 — list of items to be placed on sale

Standard Sale Pricing
7. To enter a new sale price for an item, key in a value and touch the current price.
Examples. PLU 25: price changed from $1.79/Ib to $0.99
PLU 735: price changed from $4.69/Ib to $3.99

Markdown Pricing

8. Select the markdown method by repeatedly pressing the Discount Mode button.
Available methods are: None, Discount, -$, -%, Special U/P, -U/P, and -%U/P.

9. To enter the markdown amount, key in a value and touch the "Disc. P" field.

CAMPAIGN TTEM 2/2 |
[#EY IN PLU NO. WHOSE PRICE IS CHANGED. MENU I
*BY TOUCHING DISOUNT MODE COLUMN, CAN SELECT DESIRED MODE.
| #KEY IN YALUE AND TOUCH CELL TO BE CHANGED.
PLU No. COMMODITY NAME UNIT P. |FIXED P.| DISC.M | DISC.P I
000025 | GROUND BEEF 80% LEAN 0.99 0.00| NON 0.00
000137 | CORNISH GAME HEN 0.00 6.99 -$ 1.00
000389 | BONELESS CHICKEN BREA 289 000, % 10

oere sy CENTER CUT PORK CHOPS 3.99 0.00| NON 0.00

(DELETE ) | FORMER | | neEXT | DISCOUNT HoDE(__hoN_) INPUT [

Fig 3. Sales Campaign, screen 2 of 2 — list of items with reduced prices.

10. Repeat step 6 until all items have been set.
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Important Note:

When scale management software is used to program the OMNi-3000 wrapper or its master
scale, both a Unit Price and a Fixed Price are displayed after a PLU has been added to a
campaign. This dual pricing is immaterial when the Standard Sale Pricing method is used as
described above. When the Campaign Sale Price is entered the second price is automatically
reset to zero.

When the Markdown Price method is used, however, the second price does not reset to zero.
In this case, the extraneous price must be eliminated manually. To do this, simply enter the
price value and press the valid price -- the second price will be reset to zero. If the second
price is not removed the OMNi will markdown the PLU as programmed but it will also be
converted to a Fixed Price item.

Reference:

OMNI-3000ST User's Manual, section 6.8 "Setting Campaign Items, page 77
OMNIi-3000S/ST Service Manual, section 6.12.3 "Campaign Item 2/2 Edit Screen, page 6-57
OMNIi-3000 User's Manual, section 6.8 "Programming Campaign Iltems, page 77
OMN:Ii-3000 Service Manual, section 5.13.3 "Campaign Item 2/2 Edit Screen, page 161
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